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An Ancient Silver Wine Can. Now in the Museum at Kassel, Germany. 
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FULL COLOR AND FINE 
PHOTOGRAPHS DISTINGUISH 
THIS NEW CATALOG 
of Tozletware 











Your copy of the new Toilet- 
ware catalog is ready now. 
Please order from the Printing 
Department, Providence, R. I. 
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GORHAM MANUFACTURING COMPANY 
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Brooches and Bar Pins To Be Worn with 


the New Fall Costumes 


ITH the arrival of Autumn, brooches 

and barpins come into their own. The 
brooch, the universal jewel, is ready in limit- 
less variations to meet all the demands of 
Fall fashions, and the barpin is glorified 
almost beyond recognition. The new bar- 
pins, indeed, may be considered as brooches 
and criticized from the same _ standpoint. 
With the exception of a single barpin type, 
the extremely narrow variety, the new bar- 





Pins are as broad as a great majority of the 
brooches and only their added length gives 
them their name. 

The costumes for the Fall will include 
for street wear the three piece suit con- 
sisting of coat, skirt and blouse, and the 
heavier wrap with the separate gown beneath 
it. For morning wear on the avenue the 
tailored jewel will be used with either one 
of these costumes. For afternoon there will 
be a choice of a more elaborate brooch for 
wear with the separate dress while the 
simpler jewel will be used with the three 
piece costume. 

Silk velvet in many new weaves has ap- 
peared in Paris as the main textile for the 
latest costumes for out of doors as well as 
for afternoon and evening formal wear. 
We will see it in all colors from the popular 
grays, tans and blues to vivid geranium red, 
nile green and orchid tints. Velvet, as it 
happens, makes a perfect background for a 





SOLID FORMS IN 





By Isabelle M. Archer 


heavily diamond-studded brooch and with the 
new designs’ of geometric pattern and heavy 
encrustation nothing could be better than this 
firm rich ground to show them up. 

Besides velvet for street wear there will 
be velveteen and corduroy and the mannish 
tweed mixtures. The velvets will be in 


darker tones for these outdoor costumes 
and the tweed will be light tinted in grays, 
tans and heathers. 


Brooches and barpins to 





be appropriate for wear with these tailored 
suits must keep to the geometric patternings 
entirely. It is not until the jewels for formal 
afternoon and for evening wear are con- 
sidered that the picturesque informality of 
encrusted clusters and pendant brooches must 
be taken into account. 

Especially suitable for the afternoon or 
evening gowns of the bouffant type known 
as the robe de style, are the fanciful circles 
and triangles called shoulder brooches from 
their usual position somewhere close to the 
shoulder of the gown, and the large plaque 
and brooch pendants which are seen more 
often as evening jewels. One of these bouf- 
fant gowns has a skirt of taffetas with a 
tight bodice which is finished at the top 
with a deep yoke of cream net. The skirt, 
too, has a finish of this net for a very much 
exaggerated hem rising at the front to the 
knees and dropping at the back, as is the 
new style, almost, to the floor. The color 


NEW DIAMOND STUDDED BROOCHES 


which seis off this gown is seen in the great 
bow of brilliant green velvet. This bow 
reaches from the base of the low waist line 
half way down the side of the skirt. With 
this gown it is planned that there shall be 
used a large plaque brooch of the encrusted 
variety. It is set with emeralds around a 
central diamond and it is worn at the center 
of the yoke where the net meets the taffetas 
of the gown. Bracelets to match this brooch 





will hold square cut diamonds and bands 
of the emeralds while the other jewels will 
keep their color scheme of green and white 
by the use of emeralds, diamonds and pearls. 

Gold and pale blue make another of these 
bouffant gowns. The gold is lace inserted 
at the side of the blue velvet of the skirt. 
The bodice is made from the gold lace and 
aquamarines will be set in filigree gold for 
the circle brooch and for the earrings and 
the collarette. This collarette is designed 
to spread out the shoulders in long points 
of filigree work studded with the aqua- 
marines, small diamonds and pearls. 

The new brooches follow very closely a 
given order in their makeup. They come 
either under the heading of geometric designs 
or jewels in the picturesque style. The geo- 
metric patterns divide into forms either 
carved from solid gem stones or closely en- 
crusted with small gems; into open circles, 
squares and odd shapes with open spacing 
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for their central motif or, if they are on 
the barpin order, they will adapt these three 
methods to their own particular limitations 
use the carving, the encrustation or the 
‘ben spacing in long narrow forms. 
' The picturesque patterns are so called 
from their irregular contours and their in- 
formality of gem setting. Under this head- 
jng come most of the brooch-pendants, the 


duster designs and the more elaborate circle 


They are intended for formal 


brooches. 


wear. 
Jewels for sport wear still hold to the 


more solid forms, with their gems either 
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to the use of the designer who is getting 
out a liné of brooches and the barpins for 
sport wear. 

In the upper left hand side of the first 
illustration is sketched a brooch design with 
the new treatment of pavé ground and en- 
crusted details. The center space is bor- 
dered on either side with baguette-cut sap- 
phires and the sapphires again are used to 
finish off the brooch design on either side. 

A Scandinavian strap-work design is used 
for the brooch which comes second in this 
upper line. Unusual shapes are given the 
four pieces of cabbage-green jade, while 
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SOME OF THE NEW “GLORIFIED” HAIRPINS 


hand carved or cut flat and given a sharp 
bevel. The smooth cut gems are given un- 
usual shapes and kept small in size. For 
all of these sport jewels the mountings are 
either pale tinted gold or platinum. Lately 
it is seen that the platinum is preferred to 
the gold. It is finished with the small in- 
cised or matt designs. 

The favored gems for sport wear echo 
the colors used in all sport costumes. Dark 
blue, dark green, and violet are the leading 
shades for the darker tones while nile green, 
French gray and beige lead the paler tints. 

Whether it be for sport wear, daytime 
use or for evening formal dress the new 
brooches borrow from one another all the 
new motifs. In the illustration below are 
given some designs with the open spacings 
as their featured motif. Here they are 
planned for elaborate mountings and costly 
gem settings, but they can be readily adapted 





diamonds and pearls alternate in the sur- 
rounding strap-work. 

The newly fashioned gems in baguette 
shaped triangles, crescents and lozenges are 


‘used throughout the settings of these open- 


spaced brooches. For some of the designs 
they are the making of the jewel giving to 
the piece a particularly interesting texture. 
The contours of these brooches are also of 
the latest mode. They include the favored 
irregular circle with ovals, oblongs and 
squares to meet the demands of the modern- 
ized jewel. 

These are the brooches that will be seen 
as a finish to the lace jabot worn with the 
tailored suit this Fall and with the net yokes 
and berthas which are coming into vogue as 
finishers for the evening gown. Even broad- 
ened barpins are included in this group of 
jewels with the open centers. There are 
three or four of these included in the group 


THE LATEST BROOCH DESIGNS WITH OPEN SPACING 
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of ‘this illustration which with only a 
slight narrowing of the form or lengthening 
at the end would be acceptable as new bar- 
pin style. The little square brooches may 
be enlarged for evening jewels or in very 
small sizes as collar fasteners with the 
designs repeated for cuff links. 

Of more elaborate settings are the jewels 
on the preceding page. Here the solid for- 
mation has been carried out in a variety of 
representative shapes. The popular baguettes 
are seen again as featured cuttings or 
as gems used for emphasizes in the designs 
in all of these new brooches. There is a 
peculiar texture effect gained by the use of 
these gems that gives to some of the jewels 
an Oriental flavor. Chinese and East India 
jewels show this handling in a great majority 
of cases. 

These are the designs particularly suitable 
for formal wear for the afternoon and eve- 
ning. The solid studding of the mounting 
with the gems makes for special richness 
and with the new velvets for theatre and 
restaurant wear they will be especially ap- 
preciated. 

The evening jewels in this group will be 
inlaid with small diamonds and encrusted 
with pearls while the central gems will be 
either emeralds, sapphires, rubies, amethysts 
or black opals. This will give the dark 
color to the largest gems and keep the pearls 
and diamonds in the background. It is an 
effective method but unless well handled it 
will become monotonous. 

The barpin of 1927 will be known in the 
future as the glorified barpin. This once 
insignificant jewel now takes its place with 
any other brooch design. It has arisen from 
its meager slim line to an elaborate jewel 
still long and narrow to be sure, but narrow 
now and simple only in. comparison with 
the great corsage ornaments and shoulder 
brooches designed especially for evening 
wear. 

In the illustration above are given a sex- 
tette of these new jewels showing again the 
featured baguette, the encrustation, and the 
separate segments of the larger jewels. All 
of the colored gems with diamonds and 
pearls and the gem stones, peridots, tour- 
malines and the opaque gem stones are used 
in their settings. Platinum still is the 
mounting for most of these jewels with the 
new finish of encised lines. 
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Precious Stones in 1926° 





By Georce FrepericK Kunz, Sc.D., Ph.D., A.M. 


A few years ago the South African mines 
furnished almost the entire world’s supply 
of diamonds, but during the past few years 
there have been opened up deposits of al- 
luvial stones in South Africa, Southwest 
Africa, Angola, Gold Coast, and British 
Guiana, and now the total production of 
alluvial stones is considerably greater than 
that of mine stones. This has naturally put 
quite a new face on the problems of the 
Diamond Syndicate in their efforts to con- 
trol the world’s market in diamonds. This 
year, for the first time since the war, the 
total production of diamonds will approxi- 
mately equal the pre-war production of 
about five million carats. The output is 
still regulated by a lesser yield of the ac- 
tual mines, 

Another highly interesting development of 
the year was the phenomenal switch of one 
of the mines of the Burma Ruby Mines, Ltd., 
from a poor ruby mine to an excellent 
sapphire mine. 

When gems were supposed to be almost 
impossible to obtain, some changes in the 
conditions in the various countries brought 
to light some as fine as have ever been 
known before. There are often deaths of 
the owners or the husbands of the owners 
of gems which mean that the gems they 
own are brought into the market. It can be 
safely said that the finest rubies, sapphires, 
and emeralds that the world has ever seen 
have been on the market since 1925 and 
many have been on the market during the 
past year. 

There are new discoveries from time to 
time such as the sapphires found in Ceylon 
two years ago, while the sale by the Colom- 
bian Government of the emeralds owned 
by them gave us a wonderful collection of 
emeralds. There seems to be no doubt about 
the supply of fine diamonds, and there is 
an ever increasing demand for these gems. 

It is recognized more than ever that fine 
gems are an excellent investment. Great 
quantities of diamonds were bought by 
Germans and Russians and when the ruble 
and mark had gone to pieces, parcels of 
diamonds valued at half a million dollars 
each, cut and uncut stones, were brought 
to the London market in the paper in which 
they had been _ originally wrapped. In 
economic crises and war there is no better 
investment than precious stones that are well 
bought. And nothing is known in which 
greater value in compact form can be sold 
im any country, whereas gold and banknotes 
are easily detected as to origin, which in 
war would mean confiscation and perhaps 
imprisonment. 

United States Imports—The total imports 
of diamonds, Precious stones, pearls, and 
imitations increased last year by $5,380,000, 
the total reported being $80,651,281, as com- 
pared with 1925 imports valued at $75,270,- 
956. The feature of 1926 imports was the 
gain in purchases of rough diamonds and 
semi-precious stones. 

Imports of rough diamonds nearly doubled 


“Reprinted from ‘Mineral Industry,’ Vol. 
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in quantity, amounting to 236,953 carats, 
valued at $13,070,767, as compared with 
171,842 carats, valued at $9,492,328, imported 
in the preceding year; Imports of cut dia- 
monds increased considerably, amounting to 
555,363 carats, valued at $51,361,942, against 
1925 imports of 513,783 carats, valued at 
$49,620,666. A decline in imports from Bel- 
gium and France was offset by larger tak- 
ings from Netherlands and the United King- 
dom. 

Imports of other precious stones and imi- 
tations exceeded by a wide margin the im- 
ports in 1925, the amounts showing in the 
subjoined table. Semi-precious stone imports 
gained nearly 20 per cent, reaching a value 
of $5,877,459, as compared with $4,951,462 
in the preceding year. 
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Belgian industry had a rather prosperous 
year, and prospects for 1927 were considered 
good provided further wage difficulties were 
not encountered. 

In January a threatened lock-out was 
averted by an agreement between the Asso- 
ciation des Ouvriers Diamantaires de 
Belgique, which includes approximately 50 
per cent of the workers, and the Union 
Diamantaire Belge, a recently created em- 
ployers’ organization. The cost-of-living 
bonus was increased by 15 fes. to 95 fes. 
per week, whilst the men working on the 
larger stones were granted an increase of 
5 per cent over basic rates. In July a 
further increase, corresponding to 10 per 
cent over basic rates, was granted all around 
in order to avert a general migration of 
skilled craftsmen to Amsterdam. In De- 
cember further agitation for increased 
wages culminated in a general lock-out in- 
volving 13,000 workers, which lasted over 








IMPORTS OF DIAMONDS AND OTHER FRECIOUS STONES INTO THE UNITED STATES 


DIMONGN, MMOL, GUNGUNEs sis ccccc sce nscscccdems 
Diamonds, cut but not set, dutiable..... sa ehave aussie 
Diamonds, glaziers’ and engravers’, unset and 

NON, SO acc koan 6 vin che tenceus en cnee ane eee 
Pearls and parts of, not strung or set, dutiable.... 
Other precious stones and bort, dutiable.......... 
Other precious and semi-precious stones, cut, but 
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Imitation precious stones, dutiable................ 





1923 1924 1925 1926 
$7,401,698 $11,660,802 $9,492,328 $13,070,767 
52,020,098 47,268,188 49,620,666 51,361,942 

1,065,834 1,116,862 1,976,640 1,939,73 

7,961,215 5,893,512 6,721,898 5,357,44 
943,789 214,639 241,982 320,408 
5,492,445 5,000,722 4,951,462 5,877,459 
2,743,436 2,451,823 2,265,980 2,723,524 
$77,528,515 $73,611,596 $75,270,956 $80,651,281 


IMPORTS OF CUT DIAMONDS AND PEARLS ACCORDING TO THE SOURCE 


Diamonds, Cut, But Not Set 


Pearls, and Parts of, Not Strung 











Dutiable Not Set, Dutiable 
a * ™ a A ™ 
Imported from: 1924 1925 1926 1924 1925 1926 

Netherlands ........ $21,216,549 $25,264,131 $27,079,149 

DN io aces siaire.aese 24,007,491 21,336,808 20,875,576 wceread uauwats ip ceeuen 

po errs or 914,208 1,497,219 1,413,542 $4,071,277 $5,020,676 $2,994,981 

United Kingdom...... 764,279 1,173,456 1,778,386 1,616,739 1,391,431 2,114,464 

British India ........ einen ee re setae 1,735 29,149 77,448 

Other countries ...... 365,661 349,052 215,289 203,761 280,642 170,553 

MEGUBIGS aise wees $47,268,188 $49,620,668 $51,361,942 $5,893,512 $6,721,898 $5,357,446 


Imports of pearls last year declined 20 
per cent, showing a value of only $5,357,446, 
against $6,721,898. Imports from France 
dropped off sharply, purchases from that 
country being valued at $2,994,981, as com- 
pared with $5,020,676 in 1925. Imports from 
British India also decreased, but imports 
from the United Kingdom were much larger 
than in the preceding year, having a value 
of $2,144,464, as compared with $1,391,431. 

Gem Cutting.—A new system of diamond 
cutting has been developed at the Diamond 
School at Antwerp which, it is claimed, 
more than trebles the number of reflections 
of light in the crystal, and correspondingly 
increases the brilliancy of the stone. 


Competition still continues between the 
original center of the cutting industry, Am- 
sterdam and Antwerp, where cutting was 
established after the war. In 1923 the value 
of diamonds imported into the United States 
from Antwerp exceeded by more than 40 per 
cent those imported from Amsterdam. Since 
that time, Antwerp has been declining ma- 
terially, while Amsterdam has forged ahead 
to such an extent that last year it supplied 
to the United States nearly 30 per cent more 
stones than Antwerp, The Far East is also 
an important market for the Belgian indus- 
try, so that these figures are not necessarily 
a true indication of the comparative status 
of the two localities. On the whole the 








a week. It was decided that an arbitration 
cummittee, of which the Governor of the 
Province was to be president, should settle 
the wage question. Wage rates in this in- 
dustry are comparatively high and now 
average from 300 to 700 fcs. per week. Men 
engaged on piece work earn still more. 

The efforts during the Summer of the 
Union Diamantaire to obtain complete ab- 
rogation of the sales tax were only partially 
successful, the Finance Ministry conceding 
a reduction of the tax from 2 to 1 per cent: 
in respect of all transactions in uncut stones 
between bona fide diamond merchants. 
Jewelers still pay 2 per cent, and on retail 
sales a 10 per cent luxury tax. 

During the general strike in England in 
the Spring of 1926, it was necessary to bring 
rough stones fromm London by airplane in 
order to supply the demand of the cutters in 
Antwerp and Amsterdam. 

During the war, diamond cutting was 
established in Great Britain on a small scale, 
to furnish occupation for war refugees and 
disabled soldiers. This reached a maximum 
in 1919, when there were exported to the 
United States cut stones valued at about 
£1,500,000. This declined rapidly and in 
1924 was only about one-tenth of the amount 
of five years previous. There is, however, 
a constant effort to support the industry, and 
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Vol. 2 More and Better Window Displays Is What Every Jeweler Can Use No. 6 





Paris Office Manager on Visit 





Harry Friedland, manager in charge 
of the Paris office, is in New York on a 
short visit. His young son, nine years 
old, who has never been to these shores 
accompanies him. After having lived 
so many years in the French capital it 
is hard to say whether Harry is more a 
Frenchman or more an American. 








Elegant Insert Features Hopes 


The six-page insert of Arnolds, Ochs 
Company features Hope stones in 
natural colors. This beautifully de- 
signed and well printed insert will bring 
wholesalers many additional sales in 
fine jewelry. Arnolds, Ochs Company 
are to be congratulated on this beauti- 
ful advertising. 


Why Jobbers Are Jealous 


Word has gotten round that our Coast 
representative, Billy Phillips, posed that 
incomparable collection of film beauties 
who form the essential background for 
the National Deltah Pearl Style Exhibit. 
Billy offers to give any wholesaler the 
“low-down” on this posing business 
upon written request. 














Neglected 


Mr. Ed Cain of Chicago complains 
that our publicity department hasn’t 
been taking care of him. Well, we 
didn’t mean not to. Just let us know 
when you are coming to New York 
again. Write or wire. 








Another Visitor 


Mr. George Lashbrook of Ellis Bros., 
Toronto, Canada, was at New York last 
week and honored us with a visit. 
However, when Mr. Lashbrook was 
at the office, ye Editor was at the Long 
Island City factory. We hope for better 
luck next time. 


Mr. Sly of Detroit Turns Author 


Below is the fruit of his newest cre- 
ation, as imparted to us through our 
mutual friend, M. S. Taube. “A young 
fellow in Detroit had a_ girl who 
wanted a pearl necklace. The boy 
was very poor but he started out into 
the cruel world to earn enough to buy 
the necklace. After two years of hard 
work he had saved enough to buy two 
pearls. Each year he added another. 
After sixteen years he had sixteen pearls 
and he had them made into a necklace. 
He hurried home to: Detroit and the 
girl who had waited for him all these 
years. With the necklace in his hands 
he ran into her arms,—but lo and be- 
hold, the girl had developed a yoitre. 
So the boy bought the girl a Deltah 
——_ and they lived happily ever 

er.” 











The Responsible Manufacturer 
Never Uses Unnamed 


“ALMOST” Emeralds 


He invariably chooses the 
HOPE EMERALD because 
he knows the cost 


of “almost” sales. 
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THE HOPE EMERALD 


BY THE MAKERS OF DELTAH PEARLS 
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L. Heller & Son, Inc. 


Paris PROVIDENCE GENEVA 
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during the past two years the output has 
more than doubled, and is about on a par 
with the 1921 output. 

A cutting factory has heen established in 
Trautenau, Czecho-Slovakia, and work was 
expected to begin in the Spring of 1927 
under the training of Belgian experts. 

There has been for the past forty years 
4 cutting industry of considerable magnitude 
carried on in the United States, as is evi- 
denced by imports of uncut stones averaging 
around $10,000,000 a year. Since the value 
of these stones is materially increased by 
the cutting, this compares quite favorably 
with the value of the cut stones imported, 
which has fluctuated during recent years be- 
tween $25,000,000 and $60,000,000 a year. 

Efforts are still being made in South Af- 
rica to pass an amendment to the 1919 Dia- 
mond Cutting Act which would put the in- 
dustry on an operating basis, but these ef- 
forts have been actively opposed by the 
prominent producers and the Diamond Syn- 
dicate. The old law compels producers to 
sell to the cutting factories at current rates, 
providing the purchase covers a “series,” that 
is, a parcel of stones of all sizes. Since 
this usually means too big an outlay for the 
cutting factory in its present limited state 
of development, cutting in South Africa is 
still on a very small scale. The new bill 
would enable the government to step in and 
force the sale to the cutters of stones such 
as are needed by them, without the limita- 
tion of a “series.” This, the producers argue, 
would permit the cutter to select from a 
shipment the best stones, leaving to the 
producer the burden of then marketing the 
remaining undesirable stones. At the present 
time there are five cutting establishments 
operating in South Africa on a small scale. 
While this method of operating would not 
impose any material difficulties on the pro- 
ducers so long as it were on this small scale, 
it might eventually become a serious mat- 
ter if the cutting industry in the Union were 
to develop to any size. A considerable 
amount of discussion has also centered 
around the question of the bonus proposed 
as a means of building up the industry, and 
the method by which it is to be determined. 
The producers maintain that the bonus paid 
by the government would amount to more 
than the wages: paid to the cutters, and 
therefore the industry would be more of a 
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Diamonds 


The table below gives the latest available 
figures on diamond production in the various 
producing countries. 

Colored Stones.—Following the 6-carat 
red diamond found near Kimberley last 
year, now comes an 18-carat port-wine 
stone from Elandsputte. A remarkable 
golden yellow stone has also been found at 
Grasfontein. 

Although popularly considered as white 
or colorless stones, diamonds are found in 
nearly all the colors of the rainbow. As a 
matter of fact, more than three-quarters of 
stones show some faint tinge of color and 
not one-quarter are colorless or blue-white. 
Decided yellow stones are quite rare, but 
the public generally want white stones, 
though some connoisseurs want the colored. 
Only a small percentage of yellow is found 
or can be sold compared with the white. Red 
and green stones and those very blue like 
sapphire occur, but not one in many millions. 

Market—The diamond market, particu- 
larly that of industrial diamonds, is discussed 
in the following report :* 


Cut Diamonds.—At the beginning of the year 
the market was dull, but by the middle of the 
year the prices for large cut diamonds increased 
about 15 per. cent. and for small melee about 10 
per cent. Big quantities of melee were sold, and 
for the rough melee diamonds profits even up to 
10 per cent. were given “‘in the dark” (goods not 
seen by the buyer under Syndicate’s seal). There 
was also much demand for fancy-cut stones, but in 
October it suddenly discontinued, and prices, which 
were heavily boomed, went down about 25 per cent. 
At the end of the year the market was again 
weaker, with the exception of the finest large stones. 

Industrial White Diamonds (Boarts).—During 
1926 the market for industrial diamonds was 
fluctuating. The policy of the Diamond Syndicate 
was not to put more diamonds on the market than 
could be consumed, and it even supplied less in 
order to create a certain scarcity. Although in the 
United States the motor-car industry, which is the 
largest consumer in the industrial diamond world, 
produced about 30 per cent. more cars, the sale of 
industrial diamonds decreased heavily, which proves 
that substitutes and special care in using the dia- 
monds reduced the consumption considerably. Dur- 
ing the first part of the year prices decreased on 
account of small demand. When the Common 
Goods Combination, which buys the whole output 
of the combined diamond mines, came into the 
hands of one man, many dealers bought up all the 
goods available in the open market, and, therefore, 
created firmer prices, while no new goods were 
placed cn the market. 

It has been the Syndicate’s policy to raise the 
price for crushing boart, as the price of this ma- 
terial influences the prices for common industrials 
and low-quality cleavages for polishing, common 
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brown diamonds, etc. The world’s annual consump- 
tion of crushing boart is about 350,000 carats, and 
about 1,000,000 carats are found. The theory is 
that a high price for crushing boart is the best 
way to. stabilize all~the common articles. By re- 
ducing the pfice, the consumption would not become 
much larger, and by making high prices the unsold 
part of the output can then’ be written off. The 
combination adopted the system of buying up, at a 
certain price, all the crushing boart, which was 
offered on the Amsterdam and Antwerp markets, 
and then raised the price, which was 12s. 6d. per 
carat at the beginning of the year, to 16s. 6d. at 
the end of the year. There are five parties inter- 
ested in this manipulation of crushing boart. To 
begin with, the producing mines have their difficul- 
ties amongst themselves, as in Angola alone they 
could produce 1,000,000 carats a year easily, and 
we are informed that they have bought the latest 
and best machinery, so that even at a sale price 
of 2s. 6d. per carat they could make their mining 
profitable. Secondly, the Syndicate, getting the 
whole output of the combined mines, must accumu- 
late the common diamonds and crushing boart to 
millions of carats, as they sell only one carat out 
of three. By making a high price for this one carat 
they create a cheap reserve (their fighting force), 
thus preventing what happened in a past year, 
when the producing mines received an offer from 
another trust. Thirdly, the Common Goods Com- 
bination must also have an accumulation of common 
industrials, for which there is little demand. They, 
therefore, adopt the same policy. Fourthly, the in- 
dependent dealers are not willing to take the burden 
from the other parties’ shoulders, as they know 
too well that the risk at these fictitious prices is 
too great in comparison with the comparatively 
small profit made on these articles. Fifthly, the 
consumer, not being able to defend himself in this 
matter, will only use as little as possible and only 
buy the amount he actually needs. 

In the second part of the year the new production 
of the Lichtenburg alluvial district (Transvaal) 
came on the market, and the Syndicate bought up 
all they could, in order to maintain their own 
prices. The average quality of these diamonds is 
inferior to the regular river goods from a cutting 
point of view, and the parcels therefore contain 
more industrial diamonds. 

The demand for wire-drawing diamonds lessened, 
while for Brazilians it increased, as the consumers 
appreciate their tough quality more and more. 


Carbons.—During the whole year 1926, there 
was a good demand for all qualities. There is much 
drilling done all over the world, and the demand 
was greater than the supply. Prices of $125 to 
even $150 per carat are paid at the mines in 
Brazil for extra choice goods, to which cost price 
has to be: added, loss through splitting, expense 
and profits. Owing to the revolution and unsettled 
conditions, the production declined in Brazil, and 
stocks in hands of the dealers are much smaller 
than last year. It is to be hoped that the high 
prices will induce more diggers to work, as other- 
wise drilling will become very expensive. Small 
carbons went 25 per cent. this year, and we still 
expect higher prices for these. Carbon cannot be 
replaced for core-drilling, as they are not so apt to’ 
break as boarts. Medium-quality carbons have also 
been. much in demand, as according to the present 
prices and the work they stand they are the 











burden to the country than it would be cheapest. 
a benefit. 1Supplied by J. K. Smith & Zonen, of Amsterdam, (To be continued) 

2 DIAMOND PRODUCTION OF THE WORLD 

* Union of South Africa (In metric carats) 

AX. eg, - ~ Ss = 
E ee. < Se tes 

‘ a 4 ) s $3 

8 é 28 g 3 ee vs aes « £3 «6 3. g 

= = g SE § = 3 = ts 5 3 82 | a = 

= < & Rx 5 < co) a. ao Fs 5 Ae & ws.-. 6 
Nae 5,016,658 189,731 5,206,389 (n) baeekai ‘praia esses 139,175 (@)6,099 (nm) + 28° 587 2,239 5,354,517 
es 5,088,970 211,514 5,300,484 (n) a are he cosoee (@)11,119.. (2) 116 998 5,573 5,333,805 
BP Nag. 65's ses 2,727,558 147,742 2,875,300 (n) 23,877 tee ssesee (@)13,716 = (n) 55 1,005 1,580 2,915,533 
Se * 5,859 100,269 106,128 (n) SS . ee 11,803. (b)3,678 (mn) ee 839 171,419 
eee 2,236,490 172,065 2,408,555 (n) $3,900. 30P - f.000 84,004 16,409 (n) 20 1,021 1,901 - 2,584,250 
eee 2,791,544 187,845 2,979,389 (n) 99,907 4,130 (n) 17,908 (n) 29 =619 2,991 3,104,973 
ode 2,457,409 147,242 2,604,651 (n) 164,188 14,070 (n) 14,196 (mn) 73450 1,784 2,936,312 
Re 2,444,503 215,148 ~2,656,651 - 462,180 215,489 48,504 -...... (n) 16,706 966 312-386 1,774 3,402,968 
__ eae 2,385,178 227,333 2,612,511 606,424 225,450 93,529 215 (n) 39,362 410 85 243 1,706 3,579,935 
ee 676,482 151,553 828,035 171,321 172,936 106,719 1,789 (n) 102,603 1,770 126 177 1,563 1,387,039 
yee 465,634 203,925 669,559 144,156 250,292 98,683 6,535 (n) 163,640 1,840 171 256 1,000 1,336,132 
Sa 1,808,689 244,406 2,053,095 433,229 414,954 94,478 ~ 23,342 (nm) 214,474 1,077 115 542 175 3,235,481 
ee 2,152,843 . 287,555 2,440,398 492,696 548,274 118,016 53,035 14,612 185,585 (mn) O° ME F580, 284 3,853,042 
. 2 ae 2,190,871 239,257 2,430,128 514,956 883,903 126,575 (+)77,314 21,008 182,895 (mn) 48 189 440 210 4,237,226 
Rix v6aese 2,393,784 808,329 3,217,967 (nm) (e)1,100,000 150,000 152,148 (n) (nm) = (m) (mn) 105 (e)7,000 CL. «sites 
 ——— 
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Russian News Notes 





Jewelry Exhibited and Sold at Annual Nizhni Fair—For- 
eigners May Be Invited to Exploit East Siberian Platinum 
—Gem Authority Tried and Sentenced as Embezzler— 
Jewelry Store Hold-up a Novelty in Moscow—“‘Dia- 
mond Cleaner’? Sought by Riga Police. 


The celebrated annual fair at Nizhni- 
Novgorod (Central Russia) was opened re- 
cently with much pomp and great hopes of 
good business. Among many and various 
exhibits of wares offered for sale there is a 
jewelry department arranged by the Soviet 
Academy of Arts. It has on display a 
considerable number of precious and semi- 
precious stones of many kinds, mostly 
from the Ural mines, in their natural state 
as well as in the wise of jewelry objects. 
Merchants from Persia, Turkey and Rus- 
sian Middle Asia are reported to be heavy 
buyers of these articles. Other objects of 
jewelry are exhibited by Russian peasant- 
jewelers (the so-called “kustari”), indi- 
viduals and co-operative societies. Repre- 
sentatives of German firms are said to 
patronize these craftsmen. 

*x* * * 


A delegation of the Republic of Tannu- 
Tuva has arrived lately in Moscow. The 
republic is situated in Eastern Siberia, 
along the Enisei River, near Mongolia, and 
is known for its natural riches, platinum 
among others. The delegation came to the 
Red capital to seek co-operation of the 
Soviets in the matter of development of 
this platinum or other riches. The members 
propose to give concessions to “enterpris- 
ing foreigners” (to quote the Soviet press), 
whoever will be able to create modern min- 
ing in the country to the advantage of the 
republic as well as to the profit of the 
Soviets, under whose protection the Tannu- 
Tuva country finds herself now. 

In commenting upon the proposals of the 
delegation and upon the general state of 
the Tannu-Tuva country, the Soviet news- 
papers recollect that in 1910 one Car- 
ruthers, an English traveler, had passed 
through that little-known land and _ subse- 
quently had written a book, to which Lord 
Curson had appended a preface saying that 
the government and financial circles of 
Great Britain must pay some serious atten- 
tion to the Tannu-Tuva country and her 
mineral riches, most of all to platinum. 

x * x 

A sensational trial has just closed in 
Leningrad, with a savant-mineralogist of 
great repute as the defendant and a con- 
fessed forger and embezzler. B. Lindener, 
an authority on Russian natural riches of 
Precious metals and minerals connected with 
the Soviet Academy of Sciences, author of 
a huge and valuable volume on “Natural 
Riches of the Soviet Union,” published last 
April, organizer and member of numerous 
mineralogical expeditions to Russian Middle 
Asia, had for a period of time taken ad- 
vantage of the trust placed in him by Pro- 
fessor Fersman, the head of mineralogical 
research in Russia. Lindener would make 
out checks, signed by Fersman in blank, to 
increased amounts, pocketing the difference. 


The total of moneys embezzled reaches 
35,000 rubles (about $17,500). Lindener 
explained that back in 1923 he was tempted 
to visit a gamblers’ club in Leningrad and 
since then acquired the gambling habit, 
losing all the money he had at various times 
embezzled from the State. A _ 10-year 
prison sentence was the judges’ answer to 
the savant’s plea for mercy. 
x * * 


The Soviet criminal police of the city of 
Nakhichevan (Southeastern Russia, for- 
merly the land of the Cossacks) report 
finding a treasury of gold watches, gold 
cigarette cases, gold and silver dining sets, 
diamond earrings and other jewelry in the 
wall of a house formerly belonging to a 
rich Armenian merchant. The documents 
Giscovered in the cache show that the 
treasure was hidden back in 1920 at the 
time of the retreat of the White armies 
from Southern Russia. Just prior to the 
discovery, an unknown citizen made an un- 
successful attempt to hire a room next to 
the one where the jewelry was hidden. The 
small fortune is confiscated by the local 
office of the Soviet Treasury. 


* *« * 


A rare thrill was given to the populace 
of the Soviet capital recently when two 
bandits were discovered in the “Moscow 
Jewelry Co-Operative Store” (Kuznetzky 
Bridge, 2), and a regular siege has fol- 
lowed. The bandits, known to police as 
Dobrinin and Tichonoff, came to the store 
shortly before closing, representing them- 
selves as customers, and in some manner 
have succeeded in hiding behind some pack- 
ing cases and remaining in the store after 
it was closed for the night. They were 
busy opening safes and show-cases when the 
store manager re-entered for his nightly 
inspection. They lost no time in binding 
and beating him up severely, their wrath 
being aroused by his refusal to divulge the 
whereabouts of more jewelry. From his 
place on the floor, the manager was able 
to reach the alarm wire. Police responded 
immediately, and 35 seconds later the store 
was surrounded. The bandits declined to 
surrender and barricaded themselves in the 
store. After a prolonged battle, witnessed 
by a huge crowd of Muscovites, two 
Soviet policemen succeeded in breaking 
down the doors and capturing both bandits. 
Kuznetzky Bridge is one of the main 
arteries of the Soviet capital known for 
its better-class stores and establishments. 
The hold-up was quite a novelty to the city, 
since jewelry stores are few in Moscow and 
the capital is known to be policed sternly 
and very efficiently. 

x 


The police of Riga are looking for one 
Albert Simo, Italian subject and interna- 
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tional crook, sometimes using the name of 
“Mr. Thornton, the engineer,” known to 
converse freely in French, German, Italian 
and Polish and having operated in Norway, 
Germany, England and other European 
countries. In the comparatively short time 
of his “operations” in Riga, Simo had suc- 
ceeded in making many friends among the 
local rich people and ladies of society, all 
of whom he had impressed as a man of 
education and independent means. He was 
casually praising some special liquid for 
cleaning diamonds claimed to be of secret 
preparation and in his exclusive ownership. 
He was telling everyone of the remarkable 
brilliancy attained by the stones subjected 
to his treatment, and many fell for the 
trick. Having collected a _ substantial 
amount of jewelry, the polished foreigner 
disappeared. He is thought to be headed 
either for Germany or for England. It is 
said that two or three professional jewelers 
are in the list of his unwitting victims. 








The Value of Design in the 
Jewelry Trade 





TY the article dedicated to “Fine Jewelry” 
~ in “Art in Industry”, we meet the follow- 
ing paragraphs: “The value to be gained 
from designs of greater novelty and greater 
beauty would seem to be more evident in 
the jewelry trade than in almost any other. 
Jewelry is not a staple, it is an article of 
adornment, and what is true of all art in- 
dustries is peculiarly true in this case. The 
market is not a fixed quantity but is ex- 
tensible according to the attractiveness of 
the product. The quality of design is, ac- 
cordingly, a particularly important asset, 
considered from the purely business stand- 
point. 

“The development and holding of an ex- 
port trade depends also to a very large ex- 
tent upon the quality of design. To market 
jewelry successfully in other countries 
means, first of all, that the quality of design 
must be adapted to the taste of the particu- 
lar country and to the individuals of that 
country. This requires well-equipped de- 
signers possessing knowledge as_ well as 
taste. The present situation in’ regard to 
the training of the designer and the relation 
of this situation to the trade is unquestion- 
ably not satisfactory. On the one hand, 
there would appear to be two schools in the 
country that provide, in a comprehensive 
way, under competent instructors, the needed 
specialized artistic training coupled with in- 
struction calculated to give an understand- 
ing of the processes of production. On the 
other hand opportunities of supplementing 
and rounding out school training under prac- 
tical conditions are in general not adequate 
inasmuch as but few manufacturers (in 
1922) have developed a willingness to take 
graduates of applied art schools into their 
design rooms and afford them the systematic 
instruction which is needed for their full 
development.” 








Louis E. Le Winn of Hartford, Conn., 
has leased the store formerly occupied by 
Chas. Sapera on Market St., Rockville, 
Conn., and he will open up a jewelry store 
about Oct. 1. 
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Results Are What Count. 


Today and for more than 
forty years progressive 
diamond merchants in 
every section of the country 
are profiting by our values 
and helpful co-operation. 


ARNSTEIN BROS. & CoO. 


Importers and Cutters of Diamonds 


New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 
$1 North State St. | Audrey House, Ely Place 2 Tulp Straat 
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The News from England 





Demand for Good Quality Rough But Supply Is Small—Mar- 
ket Firmer—Alluvial Output Diminishing—Paris Novelties 
in Garters—Larger Displays of Silver—Theft of Pearl 


Necklace—Chromium _ Plating 


in 


Sheffleld—Many 


Lighters Shown—Beads to Match Umbrella Handles 


Lonpon, Sept. 4.—There is an active de- 
mand now for good quality rough diamonds, 
but there are not a lot of the best sort of 
goods available and values are pretty high. 
All classes of diamonds, with the possible 
exception of the lowest grades of polished, 
are much firmer than a few weeks back, and 
the increasingly large number of buyers now 
attending the Continental markets are not 
finding it easy to get hold of the stuff they 
want without having to pay for it. Accord- 
ing to Backes & Strauss, the Holborn Via- 
duct diamond merchants, there is a very 
large business now passing in small bril- 
liants at slightly increasing prices. The firm 
said to THE JEWELERS’ CIRCULAR repre- 
sentative this week: 

“The cabled news from the Cape of the 
proclamation of new diamond diggings at 
Welverdiend, far from being an adverse 
factor as was at first thought is, after riper 
consideration, looked upon as a very hopeful 
sign for the future of the diamond industry. 
Reports of the monthly finds at Lichtenburg 
and other alluvial diggings show that the 
output from these areas has been steadily 
diminishing ; in fact, it is far from adequate 
to provide a bare existence to the thousands 
of diggers that had flocked there. The pass- 
ing of the Precious Stones Bill in October 
is looked upon as certain, and in the mean- 
time the proclamation of this new field by 
the South African government will give 
employment to many who would otherwise 
have been stranded. The demand for rough 
in the better qualities is at present very 
active, but owing to the strict control of 
the market exercised by the Diamond Syn- 
dicate, supplies are far from plentiful and 
prices very firm. With the exception of the 
very lowest grade of polished diamonds, all 
classes of goods have shown a decidedly 
firmer tendency of late, and the Continental 
markets have been visited by a large num- 
ber of buyers who have not found it easy 
to fill all their requirements. There has 
been a very large business in small brilliants. 
both in full cut as well as in eight-facets, 
and rates have shown slight increases in 
these sizes, while brilliants from four grain- 
ers and upwards are stiffer than ever, par- 
ticularly in the fine piqués and clean quali- 
ties.” 

* ok * 


This journal’s representative recently spent 
an hour or two with some American friends 
who are visiting some of the European cap- 
itals. They displayed at their London hotel 
samples of some of the latest novelty-utility 
jewelry from Paris. The jewelry included a 
pair of garters, one containing a tiny pad- 
lock and the other a small key to fit. These 
little decorations are done in French paste 
and show up remarkably well against the 
black background of the garter. Probably 
they-ean-be- obtained in genuine ~ diamonds. 


A Nottingham jeweler, William Segar 
Fry, has been summoned for alleged false 
income tax returns, the period in question 
being that from 1913 to 1924. According to 
the commissioners, he made large profits dur- 
ing the war, and by failing to disclose 
around $65,000 has defrauded the inland 
revenue authorities by more than $20,000. 
Hearing of the case has been adjourned, the 
jeweler being released on: bond. 

* *k x 


The displays of silverware in the London 
jewelry shops just now are more mag- 
nificent than ever. It seems strange when 
Sheffield reports a falling off in the demand 
for silver and silver plate that the retailers 
should devote so much space to this table- 
ware in their trims and show cases. But the 
fact remains that entire windows of beauti- 
ful, glistening silver goods can now be seen, 
ranging from great center pieces down to 
tiny condiment sets. 

x * * 


A $15,000 pearl necklace was missed from 
the shop of A. Plante, silversmith of St. 
James’s S. W., the other evening after three 
men had left the establishment, where they 
had been examining jewelry with the view 
of purchasing. According to the jeweler, 
two of the men called at the shop first and 
made inquiries regarding the resetting of a 
pearl necklace. They appeared to be for- 
eigners and had trouble in making the shop 
assistants understand their needs. It was 
arranged they should return the next day 
with an interpreter. This they did. After 
several consultations the interpreter said 
they would not bother any further about the 
resetting job, but would look over some of 
the jeweler’s necklaces with a view to buy- 
ing one. A selection of valuable pearl neck- 
laces was taken from the show cases, and 
the trio spent some time in the shop. 
Eventually they left, saying they would think 
the matter over and return probably the 
next day. When the necklaces were being 
replaced one was missed. The police are in- 
vestigating its disappearance. 

xk *k x 

Present indications in the electroplate 
trade do not bespeak a very good Christmas 
season in this ware. Electroplated goods 
usually are rather popular as gift lines dur- 
ing the yuletide. September usually sees the 
Sheffield manufacturing -houses laying out 
considerable money on new patterns. So 
far this season there are no signs of any 
real move in this direction. It seems that 
the usual demand for electroplate is not an- 
ticipated this December, and the annual ap- 
propriation for new designs is hanging fire. 
A report from Sheffield is to the effect that 
the electroplate manufacturers are adopting 
the new chromium-plating to test its sell- 
ing qualities, and that spoons and forks 
plated with chromium are being handled in 
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large quantities. It is not outside the bounds 
of possibility that the new chromium process 
may revolutionize the production and sale. 
of plate and cutlery. All the leading houses 
are putting in plant for depositing the metal, 
and they are all busy as a consequence. 

ee e 


Very comprehensive displays of the new- 
est automatic smokers’ lighters are being 
made by the leading jewelers this side. These 
lighters are in every conceivable style and 
material, from the plain nickel affair to the 
gold engine turned and crocodile skin cov- 
ered article. Very neat gold lighters are 
being featured by the metropolitan jewelers. 
Their retail price is $50. Very small light- 
ers in silver and lizard skin sell well to the 
women. Their action is automatic, thus 
eliminating soiled thumbs. 

* * * 

The American type of umbrella is likely 
to become popular here this Winter. This 
is of amber silk bordered with an edging of 
material similar to that used in the dress, 
with amber handle, ferrule and points. The 
ferrule is pierced by an amber bangle by 
which the umbrella is carried from the arm. 
The woman carrying this type of stumpy 
weather shade wears amber beads to match 
in the afternoon, pearls being retained for 
evening wear. 








Color Varieties of Artificial 
Corundums 


N his recent work, Die Kiinstlichen Edel- 

steine, Dr. H. Michel says: 

“Corundum is a precious stone found in 
nature of almost every color. It is, there- 
fore, not to be wondered at that the artificial 
corundums are created in nearly every color 
(with several exceptions, such as pure emer- 
ald-green). The color table of the Edel- 
steinewerke (factory) has become very com- 
prehensive, and lovely color tones are rep- 
resented. However much we may welcome 
each advance in this field, it is very objec- 
tionable that these beautifully colored corun- 
dums, as for instance displayed in the alex- 
andrite kinds of artificial sapphire, have anti- 
quated names attached to them which our 
present stage of knowledge no longer agrees 
with. Thus we find again and again the as- 
sertion that there are synthetic tourmaline, 
hyacinth (zircon), rose topaz, gold topaz, 
kunzite, aquamarine, even the prefix ‘ori- 
ental’ is employed. In reality these are the 
corresponding varieties of corundums; and 
they should be correctly designated as ‘tour- 
maline-colored’ or dark-green artificial sap- 
phire, or hyacinth-colored, gold-yellow, 
light-rose, dark-rose, light-blue artificial 
sapphire, etc. By the employment of de- 
ceptive names only new strife is created and 
matters are more hurt than helped. 

“The artificial corundums are not opposed 
by anybody, least of all by the author, who 
is able to appreciate well the progress which 
the successful synthetic corundums signify in 
all their beautiful colors. What must be 
contested is the sale of stones under re- 
peated, deceiving names. Artificial stones, 
anyhow, follow a different path—they are 
designed for the masses—to the natural 
stones, each of which displays its own in- 
dividuality, so that a fight against artificial _ 
stones is superfluous and purposeless.”— 
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"\A EDINA EMERALD 
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RESUME 


By this time everybody is familiar with the 
sterling qualities of “MEDINA” EMERALDS— 
their hardness, exactness of cutting and 
brilliance of color. 


We carry them in stock, in all shapes and 
sizes—baguettes, squares, triangles, half-tri- 
angles, navettes, half-moons, heart shapes, 
keystones and many others too numerous to 
mention. This also holds true for our stock 
of Synthetic Sapphires and Rubies. 


Our lapidary shop in New York is equipped 
for prompt and efficient service at reasonable 
prices in the cutting and setting of genuine, as 
well as synhetic stones in both platinum and 
white gold. 


We are in a position to quote extremely 
low prices on large quantity orders of 
“MEDINA” EMERALDS 


“Medina” Emeralds are Imported Exclusively by 


COOPER & BRASE 


22 West 48th Street, N. Y. 


Telephone: Bryant 3335 


PARIS OFFICE: 15 FAUBOURG MONTMARTRE 










Importers—Cutters and Setters of Precious and Semi-Precious Stones 
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Mistaken for Diamond Men 


Bandits Hold Up and Bind R. F. Simmons 
Co.’s Salesman and Carrier in Cincin- 
nati Hotel, Thinking They Were 
Diamond Men 


CINCINNATI, Sept. 14.—In the robbery 
staged at the Sinton Hotel about 5.30 Tues- 
day evening, Frank Rydstrom, New York 
and traveling representative of the R. F. 
Simmons Co., of Attleboro, Mass., was mis- 
taken for a diamond salesman. Rydstrom 
and John Coleman, 64, 844 York St., 
Newport, sample carrier, were slugged and 
bound by two expert hotel thieves who got 
only $60 for their trouble. 

The robbers evidently have been watch- 
ing the activities of several diamond sales- 
men who are in Cincinnati at the present 
time and one of the largest of these hap- 
pened to have the room that immediately 
adjoins that of Rydstrom, who lived in 
number 604, while in the city. Then too 
there are two men at the hotel who are 
carrying a large stock with them valued 
at many thousands of dollars. 

Detectives Daniel Maham and Daniel 
Curtis are working on this particular phase 
in an effort to apprehend the thieves. The 
conversation that they held with Rydstrom 
indicated that they were looking for the 
usual wallet that diamond men carry. The 
Simmons company manufactures watch 
chains and fobs and does not deal in 
diamonds. 

The salesman had visited six jewelry 
firms late Tuesday. As he returned to the 
hotel he entered the main lobby. Coleman, 
carrying his sample cases, went to the rear 
entrance. Rydstrom carried a small satchel. 
He took an elevator and went to his room. 

As he walked down a ‘corridor he saw 
two men with their backs to him. Just as 
he opened the door the men stepped up to 
him. One pressed a gun to his back and 
told him to enter the room. Both men had 
the lower parts of their faces covered with 
handkerchiefs. 

Backing the salesman against a wall, one 
of the robbers searched his pockets. The 
robber found only the money and a watch. 

“Where’s the tissue?” the robber in- 
quired. “Tissue” is a phrase used by diamond 
thieves because salesmen carry unmounted 
diamonds in tissue paper. 

The robbers tied a towel over Rydstrom’s 
face and bound his hands and feet and put 
him in the bathroom. They then searched 
his sample case, but took none of the 
chains or fobs. 

As the robbers were searching the case 
Coleman knocked on the door. He was told 
to come in. Coleman was carrying the other 
sample case. The robbers ordered him to 
hold up his hands. Instead Coleman at- 
tempted to resist. He also shouted for help. 
The shouts did not alarm the robbers. 

“Plug him,” the leader told his armed 
companion. 

“I don’t like to, but this ought to quiet 
him,” the thief said as he proceeded to beat 
Coleman on the head with the butt end of 
his gun. The blows knocked the sample 
carrier down. The robbers then bound and 
Bagged him. The robbers searched the 
sample cases he carried but took nothing. 

Finding no diamonds, the men carried 
Rydstrom and Coleman: into the bathroom. 
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Before leaving the robbers pushed in a plug 
that locked Rydstrom and Coleman in the 
room. Rydstrom opened an outside window 
and shouted for help. His shouts attracted 
the police and pedestrians. Detectives Ed- 
ward Schwaeble and Alfred Werner and 
Patrolmen Louis Pohl and James Williams 
responded. 

The officers were told that the robbers 
were seen by guests of the hotel leaving 
the building. They walked to the mezzanine 
floor, adjusted their clothes and strolled out 
through the candy shop on 4th St. 

The robbers were described as being be- 
tween 25 and 30 years old and were dressed 
in dark suits and were wearing felt hats 
when last seen. 








A Strange Letter 





PROM time to time, THE JEWELERS’ Cir- 
CULAR receives many strange letters on 
various topics, some strange in the contents 
and some in the spelling and arrangement. 
One of the oddest letters received in 
some time arrived this week from a North 
Carolina jeweler, who feels he is the prize 
victim of hard luck, and reads as follows: 


“Am I a Joner 

“Can amey one beat this riccard 14 
years ago I came to Thomasville, N. C. 
From atlanta G. A. I started a Repar 
Shop Beeang a expert watch maker 
& Jeweler The Business Paid Just a 
Little I soon Put in some stock $8000 
—To $10000 Dollar Fate Hit me A 
Rich Friend Died Insalvent I Lost 
$400—on him Next $400—Hospital 
Bill next a Deth in family cost me 
$1200.00 Two Banks fail on me $1000.00 
next a foot Pad Held me up for 
$1050.00 next weak my auto stalden 
$500—Last Store Fell In cost me 
$1800.00 Yes It Put me in the Whole 
Can amey one beat this for a Streak 
of Bad Luck.” 

Will you Put this in you Circular and 
oblige me greatuly 


For those who do not fully get the im- 
port of the above, we would say that 
properly spelled and arranged, it would be 
something like this: 

“Am I a Jonah? 

“Can anyone beat this record? About 14 
years ago, I came to Thomasville, N. C., 
from Atlanta, Ga., where I started a repair 
shop. Being an expert watchmaker and 
jeweler, the business paid just a little at 
first and 1 put in stock valued at about 
$8,000 to $10,000. 

“But fate hit me hard. First a rich friend 
died insolvent and I lost $400 on him; next 
another $400 went for hospital bill and this 
was followed by a death in the family 
which cost me $1,200. Following this, two 
banks failed in which I lost about $1,000 
and to make matters worse, a burglar held 
me up and got away with merchandise 
valued at about $1,050. The following week 
my auto was stolen, causing a loss of $500, 
and last my store fell in from which I suf- 
fered damages amounting in all to 
$1.800. 

“This series of events put me in a financial 
hole. Can anyone beat this for a streak 
of bad luck?” 
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What Nebraska’s Big Wheat Crop 


Does for the Retail Jeweler 

OmaHA, Neb., Sept. 15.—Now here it 
is, right hot off the bat, the concrete story 
of what the big Nebraska wheat crop actu- 
ally did for a retail jeweler. It is all very 
well to talk of a 70,000,000 bushel wheat 
crop in the State, and to say it will make 
business better for the jeweler, but prove 
it, and show it in concrete form. That is 
another matter. But Robert A. Goodall, 
jeweler at Ogallala, Neb., right out in the 
west end—right in that wheat belt in the 
semi-arid regions, where 25 years ago they 
thought the country was good only to raise 
prairie dogs and rattlesnakes, came in to 
Omaha last week, and told the boys what 
the wheat crop had done for him. 

“My volume in August was bigger than 
my last December volume,” said Mr. 
Goodall. When a person rolls that state- 
ment over in the mind, he realizes that De- 
cember is the holiday month, and should be 
the biggest month of the year for the 
jeweler. But this Ogallala jeweler had a 
bigger August than a December. 

And that is not all. He said that Sep- 
tember, the first 10 days, was running even 
ahead of that, day for day, and looked like it 
would even top August, which had already 
topped December. 

Mr. Goodall’s case is typical of many 
others in the great wheat belt of Nebraska. 

Now on top of this, Nebraska for the past 
20 days straight has had the most amazingly 
perfect corn weather ever known in the 
month of September in this State, and it 
is a safe estimate that every day of those 
20 days was adding $7,000,000 or $8,000,000 
to the volume of the corn crop, that may be 
expected in the State. Already government 
estimates are saying that the state will have 
265,000,000 bushels of corn. Twenty days 
ago it was a question whether any of it 
could possibly mature, as it was two weeks 
late in the season and in dire danger of 
frost. Two weeks ago it was thought that 
if a killing frost had come then, there would 
not have been 100,000,000 bushels of good 
corn. Thus every day of blazing sunshine, 
with the thermometer registering from 90 
to 96 in the shade regularly, added millions 
of dollars to the prospective corn crop. 

What Mr. Goodall’s report of trade will 
be after the corn crop is in the bank re- 
mains to be recorded. 








Milwaukee Jewelers to Conduct Co- 
operative Advertising Campaign 


MILWAUKEE, Wis., Sept. 16—At a recent 
meeting of the Milwaukee District Jewelers’ 
Club it was unanimously decided to conduct 
a co-operative advertising campaign, to cost 
somewhere in the neighborhood of $4,000, ac- 
cording to Samuel Dalin, secretary of the 
club. The campaign, as tentatively outlined, 
will provide for 62 billboards, 20 of which 
will be illuminated. 

The advertising, as before stated, will be 
co-operative and it will be the endeavor of 
the Milwaukee jewelers to sell the public on 
the idea of buying more jewelry, principally 
diamonds. 

A committee, consisting of Alfred Fuchs, 
chairman; C. J. Metzke, A. Possin, R. Stel- 
ler and A. Axt, has been appointed to solicit 
funds from the jewelers for the campaign. 
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DINOS, 


BRACELETS “-WaAaHES 
BAR-PINS BROOCHES 


RINGS 
all Lido Platinum 





Our Responsibility Does Not End 
With a Sale 


WHEN Wheeler sells you Platinum Diamond Jewelry there is more involved 
than merely making a sale. A beautiful bracelet or a fine ring sold, for 
instance, incurs an obligation and establishes a relationship not lightly to be 
passed over. 


That’s the reason we produce only Quality workmanship and guarantee 
Satisfaction in all our dealings; the main object being to enable you to sell 
your customers only dependable jewelry. The Wheeler name has stood for 
Quality merchandise during these seventy-five years and more. 







Whe ler rade Mark ° ualit — Servic 
— ~ haonty Gy) f Qu Subifutlioon ’ 


TRADE MARK 
REGISTERED 





The Wheeler Watch—a most reliable companion for man or woman 
—a dependable time-keeper. Beautiful casings in all models. 


Hayden W. Wheeler & Co.Inc 


OFFICE AND FACTORY 


- 58 West 40th Street - New ork 
Telephone Longacre 7300 . 
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Imports of Time Pieces Increase 





July Statistics Show Gain in Clocks and Watches Received from 
Abroad—the Principal Increase Being in Watches 


WASHINGTON, D. C., Sept. 16.—Importation 
of clocks and watches continued to increase 
during July, reaching a total value of $1,412,- 
733, which was larger than imports in either 
the preceding month or in July, 1926, which 
totaled respectively $1,357,343, and $1,142,882. 
The gain in imports during July brought the 
total for the first seven months of 1927 
up to $7,806,398, as compared to $7,112,066 
in the corresponding period of last year, an 
increase of 10 per cent. 

Imports of clocks remained steady during 
July, shipments having an aggregate value 
of $91,737, as compared to $90,371 in July, 
1926. Due to larger imports in preceding 
months this year, the total for the seven- 
month period is larger than for the corre- 
sponding period of last year, reaching $535,- 
720, as compared to $494,728. 

July importations of watches and watch 
movements were 25 per cent. larger than a 
year ago, numbering 434,859, valued at 
$1,047,805, as compared to 325,723, valued at 
$774,962. The large July total brought the 
aggregate value of imports for the first 
seven months of the year up to $5,405,206, 
an increase of 15 per cent. over 1926 im- 
ports during the same period, which were 
valued at $4,694,179. While there is under 
way a large expansion in import trade in 
watches and watch movements this year, the 
unit value has declined to $2.43 from $2.65 
last year. 

A large increase in imports of cases, dia's 
and parts of watches was recorded in July. 
Incoming shipments had an aggregate value 
of $145,623, as compared to $111,699 in July 
last year. The imports for the seven-month 
period totaled $840,692 this year, against 
$676,484 last year. Imports of jewels for 
watches, clocks, etc., were approximately 
one-third smaller in July than in July, 1926, 
totaling $100,814, as compared to $143,730, 
and imports to date this year are dropping 
behind last year, the seven-month total 
amounting to only $851,258, as compared to 
$1,020,133. 


Imports of recorders, meters and similar 
instruments increased slightly in July, hav- 
ing a value of $26,754, as compared to 
22,120 in July, 1926, but imports to date 
this year amount only to $173,522, as com- 
pared to $226,542 in the first seven months 
of last year. 

Imports of timepieces in July and in the 
first seven months of the current year as 
compared to imports in the corresponding 
periods in 1926 are itemized in the following 
table: 


IMPCRTS OF CLOCKS AND WATCHES FIRST SEVEN 


CIOCRE: WORENAES BIC iin. 55.6000 cee de dd euewwwav doce 
Cironometers, clocks; and DGStSs.... 0 6ssccseccceses 
Watches and watch movements........ , 
Cases, dials, and parts of watches, n. e. s......... 
Jewels for watches, clocks, meters, or compasses... 
Recorders, meters, regulators, and similar instru- 

ments, and parts, n. s. p. f 


Ceeereses 
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of fine silk ribbon in red, white and blue. 
The buckle is square in shape, the city seal 
of Philadelphia, in Roman gold, forming a 
locket in the center. Four colors of gold are 
used in the work, red, Roman, green and 
rose. A band of laurel in green gold sur- 
rounds the buckle, and on either side of the 
center locket are figures of two fighters in 
ring costume and in fighting attitudes, these 
being in rose gold. The whole produces an 
excellent effect and is attracting a great deal 
of attention. 

From the lower center of the buckle two 
plumes, emblematic of the featherweight 
championship, sweep upwards from a good 
sized diamond. The plumes are in green 
gold and the contracting colors are artistic- 
ally effective. 

















MONTHS 

July Seven Months Ending July 
— =< c fill — 

1926 1927 1926 1927 

Value Value Value Value 
$1,142,882 $1,412,733 $7,112,066 $7,806,398 
90,371 91.737 494,728 535,720 
774,962 1,047,805 4,694,179 5,405,206 
111,699 145,623 676,484 840,692 
143,730 100,814 1,020,133 851,258 

22,120 26,754 226,542 173,52 








City of Philadelphia Presents 
Championship Belt for 
Featherweight Bout 





I? isn’t often that a city puts up a cham- 

pionship belt for pugilists, but Philadelphia 
has done so for the Bass-Chapman bout for 
the featherweight championship of the world, 
which was fought in the Municipal Stadium, 
here, a short time ago. The belt, which was 
made by the well-known jewelry firm of 
S. Kind & Sons, was presented by Mayor 
Freeland W. Kendrick to the winner of the 
contest. 

It is a handsome piece of artistic gold- 
smithing. According to well informed sport- 
ing men here, it is the first trophy of value 
to be presented by an American city for a 
ring encounter. 

The value and craftsmanship of the belt 
lies in the buckle, the belt itself being only 














BUCKLE OF GOLD BELT PRCSENTED BY CITY OF PHILADELPHIA 


Death of Louis Meyer 





Founder of Meyer Jewelry Co. Kansas City, 
Mo., Passes Away in His 69th Year 


Kansas City, Mo., Sept. 14—Louis 
Meyer, who founded the Meyer Jewelry 
Co, 40 years ago, and who was president of 
the company, passed away the night of 
Sunday, September 11, in his apartment at 
the Hotel Bellerive here where he has made 
his home for some time past. 

Mr. Meyer is survived by the widow, Mrs. 
Rika Meyer; a son, Leon Meyer, White 
Hall apartments, Kansas City; a brother, 
Emanuel Meyer, Memphis, Tennessee, and a 
sister, Mrs. Clara Sacks who lives in Wash- 
ington, Mo. 

Mr. Meyer came to Kansas City from 
Washington 40 years ago and founded the 
jewelry firm which today bears his name. 
The Meyer Jewelry Co. is an old house of 
the manufacturing nature which embodies 12 
departments. 

Mr. Meyer was 68 years old when he died. 
The funeral services were conducted at the 
B’nai Jehudah temple, Linwood boulevard 
and Flora avenue 1:30 p. m., Tuesday after- 
noon, Sept. 13. The active pallbearers con- 
sisted of Emil Haas, A. F. Wolfson, E. B. 
Berkowitz, William F. Walsh, Felix W. 
Fricke, Abraham Diamond, Louis Blond and 
Herman Einstein. The Honorary pall- 
bearers consisted of Col. Fred W. Fleming, 
Judge Kimbrough Stone, Albert C. Wurm- 
ser, James Allen, Louis Oppenstein, Hugo 
Levy, Alex Rieger. Dr. Samuel Loebenstein, 
Dr. R. T. Sloan, Dr. Leon Rosenwald, Leo 
Haas and Henry Flarsheim. 








Samuel Steinnian, a jeweler, 58 W. Main 
St.. Somerville, N. J., has purchased the 
brick block at 18 and 20 W. Main St. He 
does not intend to remove his business at 
least for a while. The building is three- 
stories high and the purchase price is said 
to have been between $30,000 ani $50,000. 
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OPPENHEIMER BROS. & VEITH 
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A Bright Prospect 





Kansas City and Other Jewelers Greatly 
Encouraged by the Corn and Wheat 
Crop Reports and Market Conditions 

From Nebraska to Texas 


Kansas City, Mo., Sept. 14—As the 
southwestern farmers grow less skeptical 
about their bumper corn crop, Kansas City 
wholesale and retail jewelers regard the Fall 
business barometer with more satisfaction. 
Never have weather conditions been more 
favorable during the most important period 
of the corn season—the last maturing period. 
Contrary to many pessimistic reports at the 
time of the Kansas, Missouri and southwest- 
ern floods, the great amount of rain did not 
wash the corn out, nor did it overflood it— 
the vast amount of rain, in fact, has pre- 
pared Kansas for what is pretty certain to 
be its biggest crop of corn since 1915. 
Jewelers here believe the southwest to be the 
most promising jewelry market, in compari- 
son with other years, in the United States. 


-It is certain to at least be the best year the 


southwest has seen for a good while. 

In Nebraska the prospects look the bright- 
est. Conservatively estimated, the corn crop 
there should reach a production of 255 mil- 
lion bushels. With the market price of $1 
still holding up due to a poor crop in the 


‘States of Iowa, Illinois and Ohio, this bulk 


should bring 255 million dollars—much more 
than last year. Wheat in this State reached 
a total production of 73%4 million bushels at 
$1.16 per bushel on the farm. From wheat 
and corn alone Nebraska will be worth in 
the neighborhood of $300,000,000. 

With the warm weather period holding un- 
usually well, and with weather prospects 
bright for the warmth to continue until the 
corn finishes its final stages of maturity, the 
estimates for Nebraska given above should 
not only hold but will undoubtedly be over- 
topped. 

In Kansas last week an official report was 
forced to raise an earlier estimate, not only 
on corn but on all crops. Government agents 
in southern Kansas predicted that if the 
warm weather continued, the bumper crop 
was assured. The warm weather has con- 
tinued, and, judging from weather forecasts 
here, will continue. In the northern sections 
fear was expressed for frost; as the crop in 
that section is later than normal. The re- 
port predicted a yield of 171,694,000 bushels 
of corn. Only 12 times previous to this 
has corn ever. exceeded 170,000,000. The 
report further stated that the prospects are 
for the largest crop of grain sorghums the 
State has ever known, and that the hay crop 
is a record breaker. 

Oklahoma and Texas are both slated to 
produce millions of bushels more corn than 
last year. Adding up the corn crop by 
States, Kansas should have 172 million bush- 
els, 115 million more than last year. Ne- 
braska is allowed 261 million bushels, 122 
million more than last year; Oklahoma, 78 
millions: 115 millions for Texas, and 153 
million for Missouri. This makes a five- 
State total for this year of 779 million bush- 
els; last year, 538 million bushels. Last 
year’s crop sold for 351 million dollars. This 
year’s crop should sell for 779 million dollars. 
The prospect is 241 million dollars more 
from corn alone this year than last. 
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Retailers and manufacturing jewelers and 
wholesalers are not happy over the corn crop 
alone. There is also the bright prospect of 
high cattle and livestock prices, with plenty 
of pasture and forage crops to fatten them 
on. 

A higher tendency in prices of cattle and 
hogs at Kansas City stockyards, evident in 
cattle since the first of the year, and in hogs 
since June, is wiping out a considerable part 
of the losses suffered by livestock men of 
the southwest in recent years. 

A material improvement in the status of 
the cattlemen, both in the corn belt and in 
the vast range and pasture areas west of 
Kansas City, has been brought about in the 
past few months. Better market conditions, 
higher prices, excellent grass, range, hay 
and feed conditions have been factors in the 
change for the better. 

Cattle at the present time are selling from 
$2 to $4 higher than last year. Hogs have 
advanced nearly $3 from the year’s low level 
in June, and are expected to reach new high 
levels for the year before the end of the 
present month. The government report on 
the decrease of cattle 10 million head has 
been responsible for the rise in the market 
and promises to keep it high. 

Combined with the bumper crops in the 
various southwestern States, the livestock 
situation materially enlivens the prospects 
for a bright Fall. Kansas City jewelers are 
already becoming less skeptical, along with 
the farmers, of prospects, and many out-of- 
town retailers are becoming less wary of 
stocking heavily, according to reports from 
the salesmen of the Kansas City houses. 
Some firms here are doing more business 
than last year; none are doing less. Collec- 
tions are growing better with a few firms 
and holding to normal with others. All in 
all, the Kansas City jeweler is justified in 
looking to the next months with satisfaction. 








An Interesting Decision on Insurance 
of Opals 


A fire opal valued at $2,000 was insured 
under a policy covering jewelry, furs, etc., 
against all risks of loss or damage during 
transportation (including all risks of loss or 
damage caused by breakage, fire and theft) 
or otherwise. The owner of the opal sued 
to recover on the policy, because the opal 
became cracked while the policy was in 
force. One statement in the complaint was 
to the effect that the crack in the opal was 
due to an inherent vice in the stone, and was 
not the result of outside force. 

The Supreme Court of Minnesota held 
recently in the case of Chute vs. North, 
River Insurance Co, that the loss arising 
from the cracking of the stone and not 
owing to fortuitous and extraneous circum- 
stances, but because of the stone’s inherent 
tendency to disintegrate, could not be recov- 
ered under the policy. The court said that 
to apply any other rule would make the 
policy cover natural disintegration, some- 
thing clearly not intended. (214 Northwest- 
ern Reporter, 473.) 








The McKee & Overstreet jewelry store, 19 
N. Vermilion St., Danville, Ill., was recently 


damaged by fire. 
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Bandits in Parsons, Kans. 





Frank Pfeiffer, Six Employes and Customer 
Locked in Vault While Robbers Grab 
Jewelry Worth $10,000 


Kansas City, Mo., Sept. 15.—Word has 
just reached here that the Frank Pfeiffer 
jewelry store at Parsons, Kans., was entered 
on the morning of Sept. 12 by bandits who 
escaped with $10,000 in cash, diamonds and 
checks. This new robbery is the second 
large one in the Parsons’ store within less 
than-a-year. One of the robbers identified 
himself as Ray Terrill, notorious bandit. 

The store was entered early in the morn- 
ing, before the busy period of the day and 
when only one customer was present. Six 
employes of the firm, the proprietor and the 
customer were herded into the vault and 
locked in. 

While the bandits were looting the place 
and getting the employes and proprietor into 
the vault, Terrill spoke of a robbery of the 
place last October. Jess Doyle, believed to 
be a member of the Terrill and Kimes gang, 
was sent to the Kansas penitentiary for the 
last year’s robbery. Terrill, if it was he, 
and evidence points to that supposition, told 
his victims that the wrong man had been 
sent up. He said that he, Terrill, was the 
one who had entered the store the night of 
Oct. 26, 1926, and made away with $6,060 
in jewelry and cash and that Doyle was 
innocent of the robbery. 

This new robbery recalls the long effort 
of the Jewelers’ Security Alliance to appre- 
hend the robbers concerned in the Pfeiffer 
robbery last October, and also the speech 
made by C. W. Reed, representative of the 
Alliance, to the Missouri Retail Jewelers’ 
Association in the recent convention of that 
body held in Kansas City last month. It was 
as a result of the Pfeiffer robbery and others 
that the Alliance set about to apprehend, or 
at least disband, the bandit gangs which were 
preying on the southwest territory and to 
recover what jewelry and missing goods it 
could. Doyle was sent up largely through 
the Alliance’s efforts. 

Apparently the Terrill gang is not dis- 
banded, and, if it proceeds as it has done in 
the past, the Pfeiffer robbery will not be the 
last to occur in the southern Kansas and 
northern Oklahoma territory. At the time 
Mr. Reed made his speech before the Mis- 
souri retailers he emphasized the fact that 
the Alliance’s most important obstacle in 
apprehending the bandits was the apathy and 
lack of co-operation granted it by the Okla- 
homa people. In addition to this was the 
apathy of the retailer himself and his fellow 
retailers. 

The $10,000 Pfeiffer robbery brings re- 
newed force to Mr. Reed’s urgent plea for 
more co-operation among retailers in the 
tracking down and conviction of the bandits 
who are operating in the southwest and their 


support in locating stolen goods. 








The jewelry store of Cianciulli Bros., 
Somerville, N. J.,. was broken into recently 
and a number of small articles taken. The 
thieves got in through a trap door on the 
roof which opened into the store. The local 
police are investigating but no clews as to 
the perpetrators were discovered, 
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The “Fence” as the Cause of Crime 





Nat’! Crime Commission Finds Receivers of Loot Direct Opera- 
tions of Criminals Whose Thefts in Various Ways 
Amount to $500,000,000 Yearly 


According to a report which it issued 
Sunday the investigations of the National 
Crime Commission has established the fact 
that the ‘“‘fence” evil is the basis of all 
organized crime in this country. The state- 
ment just issued by the commission an- 
nounces the appointment of a special com- 
mittee to study the subject. 

According to the commission a nationwide 
survey of this evil showed that wherever 
crime is definitely organized and numbers of 
criminals work in co-operation, the co- 
hesive power is established by the receivers 
of stolen goods. Without “fences” to 
finance crime and to market the loot in 
profitable fashion, criminals have little 
chance of making a success of their calling, 
according to the commission. 

More important still, the survey also 
showed that the laws of the different States 
were generally inadequate to deal with the 
receivers and sellers of stolen goods. The 
fact that criminal bands could not exist 
without the receivers or “fences” has not, 
it was found, been sufficiently grasped by 
the country, with the result that competent 
measures to crush the traffic in stolen 
property have not been taken in any part of 
the country. ; 

The problem of dealing with this power- 
ful class of criminals, it was announced, 
will be made one of the main topics at a 
general conference of the National Crime 
Commission at Washington during the last 
week in October. In a statement issued 
vesterday, Richard Washburn Child, acting 
chairman of the National Crime Commis- 
sion, said: 

“It is obvious that the elimination of men 
willing to buy stolen goods would be fol- 
lowed by the disappearance of organized 
gangs of criminals in the United States. 
Crime gangs, to be profitable, require whole- 
sale thefts. Incidentally, the murders re- 
sultant to extensive robberies would be 
eliminated also. 

“Thefts, such as have occurred recently, 
of $40,000 worth of silks at one time, would 
be absurd. Such quantities cannot be sold 
by thieves without a well organized band of 
criminal receivers with special facilities to 
offer them to the public. Payrolls, bank 
drafts and jewelry would be about all the 
loot worth stealing left.” 

Maxwell S. Mattuch, chairman of a spe- 
cial committee appointed by the National 
Association of Credit Men at the request of 
the National Crime Commission to study 
this problem, said: 

“Of the many problems that confront 
those interested in the administration of 
criminal law, one of the most difficult to 
deal with has been the prosecution of the 
professional -receiver of and dealer in 
stolen, embezzled or fraudulently obtained 
merchandise, who is usually known as the 
‘fence.’ The importance of the question be- 
Comes obvious when it is realized that the 
Operations of thieves and swindlers are 
abortive and without .profit unless there 


exists a means of disposing of the loot. To 
strike at the ‘fence,’ therefore, is striking 
at the very root of the evil. 

“The operations of the ‘fence’ cost the 
community an enormous amount. A survey 
of the authorities places the estimate con- 
servatively at $500,000,000 annually. 

“A realization, therefore, both of the prob- 
lem and of the cost has prompted the forma- 
tion of a committee of public-spirited busi- 
ness men, many of whom represent associa- 
tions and bodies already interested in ways 
and means of dealing with such a serious 
situation. The willingness of these men to 
serve and the enthusiasm shown by them 
gives rise to the hope that the deliberations 
and conclusions of the committee will aid 
materially the finding of a way which will 
in some measure dam the veritable flood of 
organized professional commercial crooked- 
ness.” 

Other members of the special committee 
are Robert Appleton, President of the 
Grand Jurors’ Association; J. H. Tregoe, 
executive manager of the National Associa- 
tion of Credit Men; Newman Levy, of 
Greenbaum Wolf & Ernst; H. T. McKenney, 
J. H. Scales, William Fraser, Lincoln 
Cromwell, F. J. Hopkins, Joseph Karr, W. 
H. Pouch, Eugene Elkus, George J. Gruen, 
of the Gruen Watch Co.; W. B. Munroe 
and W. F. H. Koelsch. 








District Attorney of New York Ad- 
dresses Philadelphia City Club 
on Baumes Laws 


PHILADELPHIA, Pa., Sept. 20.—A number 
of jewelers who are members of the City 
Club were interested in the talk on the 
Baumes law of New York given by Job H. 
Banton, district attorney of New York 
county. Jewelers all through Pennsylvania 
have been interested in that law, which 
makes a life term mandatory on a criminal 
convicted of a fourth offense, and an at- 
tempt was made at the last session of the 
Pennsylvania Legislature to have a similar 
law enacted here. Officials of the Pennsyl- 
vania Retail Jewelers’ Association backed 
the movement, which was, however, defeated 
in the closing hours of the session. 

In his talk to the City Club, Mr. Banton 
advised that if another attempt is made to 
enact a similar law for this State, the penalty 
should be left to the discretion of the court 
instead of being mandatory. 

“The fourth-offender law, which is one 
of 44 statutes under the so-called Baumes 
laws,” said Mr. Banton, “provides for life 
imprisonment for a person convicted of his 
fourth felony. The law went into effect on 
July 1, 1926. It will take at least two years 
to determine accurately the full effect of that 
statute, 

“During the first year that the law was in 
effect, 16 persons were convicted and sen- 
tenced to life imprisonment in the county of 
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New York. In most of these cases the sen- 
tence was just. In some, it seems to me, the 
sentence was severe. 

“I hope that if Pennsylvania considers the 
adoption of a statute like this, that the Leg- 
islature will take into its confidence such 
men as Dr. Edwin R. Keedy, professor of 
criminal !aw at the University of Pennsyl- 
yania, to determine whether it is not better 
to leave with the court the discretion of im- 
posing a life penalty upon a fourth offender 
rather than making it mandatory, as we have 
done in our State.” 








Sale of Alleged Crown Jewels Leads 
to Arrest of Two Suspected 
Swindlers 


RocHEester, N. Y., Sept. 16.—Rochester’s 
“Russian Crown Jewel” salesmen, believed 
to be the same who swindled Howard Wolf, 
413 Alexander St., out of $1,700 a year ago, 
were arrested last week, after a stirring 
motor chase through the downtown district. 
The men, who gave their names as Abraham 
Small, 38, and Isadore Stein, 39, both of 
New York city, are accused of selling fake 
“Russian Crown Jewels” to Mrs. Fanny 
Schieff, 120 Flower City Park, for $600. A 
third man, said to have been an accomplice, 
escaped, when a police car overtook the trio 
on Main St. 

According to police, the men appeared at 
Mrs, Schieff’s home and offered to sell her 
jewelry which they represented as Russian 
royal stones. The men, Mrs. Schieff said, 
took her to a jeweler who pronounced the 
stones valuable. 

In the interim between the time the stones 
were appraised and Mrs. Schieff drew 
money from the bank, police charge, the 
jewels were juggled and fake ones substi- 
tuted. Mrs. Schieff said she purchased two 
diamonds. 

Stein and Small were captured after they 
had attracted the attention of a passing mo- 
torist by following Mrs. Schieff toward her 
home. Police said they believed an attempt 
was to be made to snatch the jewels so as to 
escape charges of selling fake stones. The 
motorist, who disappeared without giving 
his name, called a policeman and gave chase 
just as the men jumped into an automobile. 
They were caught a few blocks away. 

Mrs. Schieff called police headquarters a 
few minutes after the arrest to report she 
had been sold two diamonds valued at a 
dollar apiece. She told authorities Stein in- 
formed her that he had recently entered this 
country from Russia and that he was with- 
out funds. He said he had a part of the 
Russian Crown Jewels and he would sacri- 
fice them for cash. Blinded by visions of 
profit, Mrs. Schieff said she made the pur- 
chase. 

Police records show Mr. Wolf also pur- 
chased some “crown jewels” May 4, 1926. 








It was recently announced that Harry 
Reiter in the jewelry business at Michigan 
City, Ind., for a quarter of a century would 
retire and that the business had been pur- 
chased by Frank and Jerry Mohlman of 
Lafayette, Ind. The store will be remodel- 
led and run under the name of Mohlman 
Bros. 
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Jewelry Exports 





Shipments of Domestic Jewelry to Foreign 
Countries Increased in July 


WasuHincTON, D. C., Sept. 13.—Exports 
of jewelry continued to gain in July, total- 
ing $111,494, as compared to $91,856 in the 
preceding month and practically doubling 
the July, 1926, exports of $62,827. The 
large shipments during July further in- 
creased the lead which export trade in 
jewelry has taken over last year’s business. 
Exports during the seven months ended 
with July this year had an aggregate value 
of $644,530, as compared to $528,323 in the 
corresponding period of 1926. 

Exports of silverware declined in July. 
Foreign shipments of silver-plated tableware 
during the month had a value of only $10,- 
748 as compared to $19,251 in the pre- 
ceding month and $26,479 in the correspond- 
ing month of last year. The falling off in 
export sales of tableware was shared by 
exports of other silver-plated goods, which 
had a value in July of $9,048, as compared 
to $9,440 in June and $15,307 a year ago. 
Export trade in silver-plated ware has 
shown a continuous decline so far this year, 
shipments of tableware during the first 
seven months of the year having a value 
of only $116,393, as compared to $143,957 in 
the corresponding period of last year, while 
exports of other silver-plated goods during 
the same period dropped to $78,793 from 
$91,453. 

Export sales of gold-plated goods, on the 
other hand, have mounted steadily. Ship- 
ments to foreign countries in July had a 
value of $46,109, as compared to $37,444 in 
June and $30,823 a year ago. Exports dur- 
ing the first seven months of the current 
year were 25 per cent greater in the ag- 
gregate than in the corresponding period of 
last year, with a total value of $302,475, 
as compared to $251,994. Exports of gold 
and silver manufactures of other descrip- 
tions registered a heavy gain in July, ship- 
ments of gold manufactures reaching a value 
of $213,500, as compared to $157,562 in 
the preceding month and $62,958 a year 
ago. 

Exports of gold manufactures have 
doubled this year, reaching an aggregate 
value for seven months of $898,622, against 
$453,850 in the corresponding period of 
last year. July exports of silver manu- 
factures totaled $27,536 as compared to $14,- 
062 in June and $19,435 in July, 1926. Ex- 
ports of such goods have increased ap- 
proximately 20 per cent this year, exports 
during the seven months ended with July 
having an aggregate value of $145,183, 
against $126,735 in the first seven months 
of last year. 

Export sales to practically all the prin- 
cipal foreign markets for American 
jewelry were very much larger in July 
than in either the preceding month or in 
July last year. The feature of the month’s 
trade were the heavy sales to the United 
Kingdom which reached a figure of $25,511, 
as compared to $5,849 in the preceding 
month and $2,752 in July, 1926. Cuba’s 
purchases were unusually large, totaling 
$7,275, against $4,355 in June and $4,025 a 
year ago. Shipments to Canada. the largest 
export market for jewelry, also gained, 
Teaching a total of $35,814, as compared to 
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$31,890 in the preceding month and $25,186 
a year ago. 

American jewelry was exported to 43 
countries in July. The exports of jewelry, 
by countries, in July, and in the correspond- 
ing month of 1926, are shown in detail in 
the following table. 


Exports OF JEWELRY, IN JULY 


July, July, 

Countries 1927 1926 
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DWE  beiweais. sess waneses Siok s 75 
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WOMEN ros sta ohc-selsGiaseie eS ye eimai 750 90 
TURD Riso 2s a cer tele ee thes 247 sageee 
United Kingdom ........... 25,541 2,752 


No’ tH AMERICA 
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BPR eine a. 8s dace «hen eleiote,e 359 4,667 
SEI aero spac ncaitoc news Soars 483 140 
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Newfoundland and Labrador. . 32 batence 
CO eee ee eee 65 Sadie 
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Other British West Indies... 50 300 
Ct EES aR eet pera ee 7,275 4,025 
Dominican Republic ......... 1,719 110 
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IID ooo o.0's erage eanis 4,445 4,117 
II a PO Ga aNk Gras ¥ dace aX 44 Senne 
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1 a ea Oe BA ee 1,968 168 
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IN ee cg escent Si aaca seta g oie 168 336 
Oe ee Te 1,746 672 
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Tava and Madura: ...:66..<02: 312 wane 
PIE coin dciciesars sities: = 151 Kanak 
Philippine Islands .......... 3,971 3,458 
OCEANIA 
AMIR 5.034 oo6lavecis wid xiao 2,056 398 
gee Ee ae ee 135 “nurs 
British South Africa........ 174 1,611 
British West Africa.......... 42 srr 

Portuguese Africa .......... 31 
COTY OOD 65a oko S6s,0.c'e0 41 
WOME so sos Cente Kalalnin mcebistee 111,494 62,827 








Old House Winds Up 


Voluntary Dissolution of Sigler Bros. Co., 
Cleveland, O., with Assets of $300,000 
and Liabilities of $175,000 


CLEVELAND, O., Sept. 19—The Sigler 
Bros. Co., one of the oldest and largest 
jewelry concerns in Cleveland, went into 
receivers’ hands Friday, September 16th in 
proceedings for voluntary liquidation. In 
the Insolvency Court Judge Eastman ap- 
pointed L. B. Bach temporary receiver. 
The estimated liabilities of the company 
are $175,000 and the assets estimated at 
$300,000. 

The company is not insolvent and it is 
understood that approximately $100,000 will 
be available for stockholders. The com- 
pany will be dissolved. 

Until recently the Sigler Bros. Co. did 
a wholesale, retail, and material business. 
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The wholesale end of the business was dis- 
continued and the material department sold 
to the Merit Co. The store was then re- 
modeled and business conducted on a retail 
basis only, 

L. B. Bach is general manager of the 
business. 








Death of R. J. Hillinger 


Well Known Chicago Wholesaler Succumbs 
to Complication of Diseases 





Cuicaco, Sept. 15—Funeral services for 
Robert J. Hillinger, well-known wholesale 
jeweler and dealer in silk fish lines, was 
held this afternoon from his home in Oak 
Park, Ill., and interment was at Waldheim 
cemetery. “Bob” Hillinger, as he was 
known to his host of friends, passed away 
on Tuesday morning, Sept. 13, at the sani- 
tarium at Hinsdale, where he was confined 
for 10 days for observation. He had a com- 
plication of diseases and pneumonia set in 
on Friday. He was too weak to put up a 
long fight and his heart finally gave away. 

Mr. Hillinger was born in Chicago, Jan. 
8, 56 years ago. He went to the public 
schools here and when a lad of 16 associated 
himself with the Natchang Silk Co., of 
Willimatic, Conn. He represented this house 
in Chicago and finally became the local 
manager. 

He remained with the firm until 30 years 
ago when he entered into business for him- 
self under the name of R. J. Hillinger & 
Co., and, taking up jewelry, was one of 
the first tenants in the Silversmith building, 
10 S. Wabash Ave., where the firm is still 
located.. Frank Hillinger and Miss Alma 
Hillinger, brother and sister of the deceased, 
was associated with him in the business, 
and they will continue under the same 
name and methods. 

Mr. Hillinger was married to Miss Cora 
Putnam, of Chicago, in 1897. He is sur- 
vived by his widow, his mother, Mrs. Marie 
Hillinger, two sisters, Alma and Effie, and 
one brother Frank. 

Deceased was an active member of Hiram 
Lodge No. 1009, A. F. & A. M.; Washington 
Chapter, No. 43, Apollo Commandery No. 
1—K. T. and Medinah Temple. 








Death of John Page 


Etcrn, Ill., Sept. 17—John Page, aged 69 
years, for 38 years employed in the watch 
factory, died Thursday, after a brief illness. 
He was a native of London, England, and 
upon coming to this country entered the 
watch factory. For a time he was employed 
in the old jewel room and later the plate 
room. ‘He was cornetist in the old watch 
factory band and for several years was presi- 
dent of the local musicians’ union. He had 
served 14 years in the British army and was 
given the Queen Victoria medal for service 
during the Indian rebellion in Canada. 

His widow, a daughter and three sons sur- 
vive. 








William Leve, of Utica, N. Y., owner of 
the Leve, Inc., chain stores, opened his new 
cash and credit jewelry shop in the Liberty 
Theater building on N. Main St., Herkimer, 
N. Y., last week. 
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Last Honors to Lewis J. Mulford 





Many Pay Tribute to Dean of the Jewelry Trade and President 
of the Jewelers’ Publishing Corporation at 
Services Held in Montclair 


Monrczair, N. J., Sept. 15.—Friends, rela- 
tives, business associates and representatives 
of various trade bodies paid their last tribute 
today to the late Lewis J. Mulford, president 
of the Jewelers’ Publishing Corporation, who 
passed away Monday night at his home, 130 
S. Mountain Ave. Mr. Mulford, as noted 
last week, was 92 years old and was one of 
the oldest jewelers of the country, as well as 





one of the oldest business paper publishers, 
having served actively in the jewelry trade 
for 76 vears and in the publishing business 
for nearly 40 years. 

The funeral services were held today in the 
First Congregational Church at S. Fullerton 
Ave. at 11:30 a. M., with the Rev. Neil D. 
MacDonald, assistant pastor of the church 
officiating, The musical selecticns were ren- 
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dered by a quartet and the pallbearers were 
Messrs. J. Stuart Brown, George Carr, 
George B. Russell, E. D. Chamberlain of 
Montclair (the latter,;:the postmaster of the 
city), H. C. Larter, president of the jewel- 
ers’ Security: Alliance and chairman of the 
Jewelers’ Vigilance Committee; Joseph D. 
Little, of the International Silver Co., and 
secretary of the Maiden Lane Historical So- 
ciety; Joseph R. Cooper, treasurer of the 
Jewelers’ Publishing Corporation, and T. 
Edgar Willson, editor of THe JEWELERS’ 
CIRCULAR. 

After the services at the church here 
the remains were taken to the family plot in 
Greenwood Cemetery in Brooklyn, where 
commitment services followed. 

Beside relatives and friends in Montclair, 
there was a large delegation from the 
jewelry trade and delegations from all de- 
partments of THE JEWELERS’ CIRCULAR, in- 
cluding the editorial, advertising, accounting 
and circulation departments. 

Among the numerous floral offerings 
which came from groups and associations 
in addition to those sent by friends and 
relatives, were some magnificent pieces 
from the Montclair Chapter of the Sons of 
the Revolution of which he was a member, 
and the “One Hundred and One” Club of 
Newark, the Maiden Lane Historical So- 
ciety, the Montclair Times, the United Pub- 
lishers Corp., THE JEWELERS’ CircULAR and 
The Optical Journal. 

From the moment Mr. Mulford’s death 
was announced, THE JEWELERS’ CIRCULAR, as 
well as Mr. Mulford’s family, were in receipt 
of telegrams and letters of sympathy from 
leading members of the jewelry trade and 
firms in all sections of the country. 








Death of B. M. Van Cleve 





Morristown, N. J. Jeweler Succumbs to an 
Attack of Acute Indigestion 


Morristown, N. J., Sept. 17.—Benjamin 
M. Van Cleve, prominent jeweler and lead- 
ing merchant of this town and head of the 
jewelry house of Parker & Van Cleve, 
passed away yesterday after an attack of 
acute indigestion while on his way to his 
jewelry store. The funeral services will be 
held from his late home, 12 Wetmore Ave., 
in this city on Monday at 2:30 o’clock and 
the interment will take place in the Ever- 
green Cemetery. 

Benjamin Muirheid Van Cleve was widely 
known throughout the jewelry trade of this 
section and even in the State of New Jersey. 
The business of which he was the head was ' 
founded in 1875 by the late John E. Parker, 
with whom Mr. Van Cleve became employed 
in 1881. The senior Mr. Parker died in 1902 
and Mr. Van Cleve and the deceased’s son, 
John Z. C. Parker, formed the firm of 
Parker & Van Cleve, under which name 
the business has been run ever since. John 
Z. C. Parker passed away in 1925, since 
which time his estate has been a partner 
in the concern. 

Deceased, who was 62 years old, was 
married to Elizabeth Adams, who passed 
away some time ago. He is survived by a 
son, Benjamin Muirheid Van Cleve, Jr., and 
two daughters, Dorothy A. and Elizabeth ; 
P. Van Cleve, eoeeeare 
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Death of Edwin C. North 


Veteran New York Watch Dealer Succumbs 
Following an Operation 

Edwin C. North, for over 40 years 
affiliated with the watch business in New 
York, died last Sunday afternoon at St. 
Luke’s Hospital following an operation per- 
formed three weeks ago. Services were 
held last night (Tuesday) at St. Luke's 
Hospital Chapel after which the body was 
sent to Whitehall, N. Y., for burial in the 
family plot. 

Mr. North was born in Plainville, Conn., 
on July 24, 1859. He received a_ public 
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school education and as a young man se- 
cured his first position in the trade with 
Joseph Fahys & Co., where he was em- 
ployed as a bookkeeper and later as sales- 
man. In 1888 he became a salesman for 
the firm of Smith & Knapp and when 
Bradford Knapp retired in 1896, Mr. North 
became a partner of Edward Smith and 
thereafter the firm became known as Smith 
& North. This partnership continued for 
many years but in 1916 was dissolved after 
which Mr. North engaged in the watch 
business for himself, Under the style of 
E. C. North he was located at 6 Maiden 
Lane where he did business until his recent 
illness. 

Mr. North was a member of the Brother- 
hood of Traveling Jewelers. 

Deceased is survived by his widow, Anne 
C. North. 








Nathan P. Avery, Jewelry Salesman 
Drops Dead in Louisville, 


Ky., Store 

Louisvinte, Ky., Sept. 15—Nathan Parks 
Avery, 68 years of age and one of the best 
known retail jewelry salesmen in Louis- 
ville, who for years has been connected only 
with leading stores, dropped dead at 10:30 
o'clock this morning in the store of William 
Kendrick’s Sons, jewelers, 638 4th St., a 
concern with which he had been connected 
for a number of years. Mr, Avery opened 
the store this morning, and complained of 
suffering from indigestion, when other em- 
ployes came in. Physicians, called when he 
apsed into unconsciousness, stated that he 
had apparently died immediately, 
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Mr. Avery for a number of years was with 
the old house of George Wolf, one of the 
finest and largest, leaving it when it closed 
out a few years ago. For a time he was 
also with a jewelry house at 4th and Jef- 
ferson Sts., which quit business some years 
ago. He left that organization to join the 
Kendrick concern about 10 or 12 years 
ago. 

Mr. Avery was a native of Campbellsville, 
Ky., but educated in Louisville schools. 
Upon graduating from high school he en- 
tered the jewelry business as an employe 
of George Wolf. 

He was a stewart in the Highland Meth- 
odist Church and member of the Elks Club. 
His wife died some years ago. 

He is survived by three nieces, Mrs. W. 
C. Curry, Mrs. R. H. Tydings and Mrs. 
Alfred Foree. 


carte 
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Death of Jacob Joseph 


Veteran Jeweler Passes on After a Long 
Illness 


Des Mornrs, Ia., Sept. 14—It was with 
deep sorrow that his friends in the business 
world heard that Jacob Joseph, treasurer of 
S. Joseph & Sons, jewelers, of this city, had 
died Sept. 10 a this home, 2842 Battleboro 
Ave. Though he had been ill for a year, 
his death, nevertheless, came as a shock to 
his many friends. 

Mr. Joseph, who was 50 years old, was 
educated in the Des Moines public school 
and entered the Joseph concern as a lad of 
15 years, after graduating from the West 
High School. The firm was founded in the 
Kirkwood Hotel building where it remained 
until its present location in the Equitable 
building. 

Deceased was widely known and popular, 
was a member of the Elks, the Parkview 
Club, the Des Moines Club and the B’Nai 
Yeshurem congregation. 

He is survived by his widow, his mother, 
two brothers and three sisters. 

















Death of James Mullen 


Excrn, Ill., Sept. 17—James Mullen, aged 
67 years, for 46 years employed at the Elgin 
National Watch Co.’s plant, here, died 
Sept. 14, after an illness of three months. 
He had been actively employed in the screw 
department until a few weeks ago. 

Mr. Mullen was a native of Ireland and 
came to this country 50 years ago, coming 
directly to Elgin, where he had _ since 
resided. 

Two sons and a daughter survive. 














Death of S. Rush Weaver 


PHILADELPHIA, Pa., Sept. 17.—A veteran 
of the jewelry trade here passed away in 
the death of S. Rush Weaver, a pioneer 
here in the store order jewelry business 
which preceded the installment business 
here by several years. For a number of 
years he conducted an office on Chestnut 
St., between 12th and 13th Sts. and his 
business was sought by a number of retail 
stores. 

He retired a few years ago, 
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Punished for Smuggling 





Garrard Storms Pleads Guilty and Is Sen- 
tenced to Three Months in Jail 
and Fined $500 


Garrard Storms was brought before 
Judge Burns in the United States District 
Court, New York, on Sept. 6, and after 
pleading guilty to a charge of smuggling 
diamonds worth $5.600 into the country 
was sentenced to serve three months in the 
Westchester County Jail and to pay a fine 
of $500. 

This case is interesting because of the 
fact that the diamonds were obtained by 
Storms, it is claimed, from Lieb Ritter- 
man. Storms was connected with a Polish 
lumber firm and his story was that he was 
coming to the United States for the pur- 
pose of making connections for that firm 
in St. Louis. One of the members of that 
firm was related to Lieb Ritterman. It 
is alleged that when Ritterman learned that 
Storms was coming to the United States 
with about $5,600, he suggested that it 
would be much more convenient, and avoid 
the difficulties attendant upon the cashing in 
America of Belgian drafts, for him to take 
diamonds. ‘Ritterman, it is said, gave him 
$5,600 worth of diamonds and a telephone 
number, telling him that upon his arrival, 
if he would telephone to that number, ar- 
rangements would be made whereby he 
would be reimbursed upon delivery of the 
diamonds the amount that he had paid Ritter- 
man for them. 

Either a mistake in the number was made 
or the entire arrangement was a “fake,” 
for, when Storms upon his arrival tele- 
phoned as suggested, no one at that num- 
ber knew anything about the matter. 
Storms then cabled to Ritterman that the 
number apparently was erroneous and 
asked him to cable the correct number. 

Ritterman never did this, it is charged. 
On the contrary, he cabled to the Col- 
lector of Customs advising the Collector 
that Storms was at the Hermitage Hotel 
in New York city and was smuggling a 
quantity of diamonds into the country. The 
Customs authorities, however, had been in- 
formed of Storms previously and the cable 
to Ritterman with reference to the wrong 
telephone address was sent at their sugges- 
tion, Storms having made a clean breast 
of the affair to the Customs Agents when 
they first saw him and having produced the 
diamonds willingly. They were concealed 
in a scapular hung around his neck, the 
package being made just the right size to 
fit the interior, 

Storms’ story was rather strange, in that 
the diamonds were appraised by the Cus- 
toms officials at not more than the amount 
paid by him to Ritterman for them. Con- 
sequently, it would seem that Ritterman 
was trying to doublecross Storms, for it did 
not seem likely that any one in this country 
would pay the full market value for smug- 
gled goods. Storms appears also to have 
been a personal friend for some years of 
the Secretary of the Belgian Consul in 
this city and had an excellent war record. 
Judge Burns stated that he took all these 
matters into consideration, otherwise, he 
would have imposed a sentence of at least 
six months, 
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The Growing Demand 


for 


STAR SAPPHIRES 


is merely a natural tribute to the most 
beautiful and entrancing of Gems. 


THE STAR SAPPHIRE 


is selling itself to Lovers of Fine Jewelry. 


LoulIs N. MARX 


551 FIFTH AVE., NEW YORK 
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American Amateur Golf Trophy Won 
by Bobby Jones Placed on Display 
by Atlanta Jewelry Company 

Artanta, Ga., Sept. 8—The American 
Amateur Golf trophy, won by Bobby Jones 
on Aug. 27, last, at the difficult Minnikahda 
Golf Club course near Minneapolis, was re- 
cently placed on display by the Latham & 
Atkinson Jewelry Co., and for a week 
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THE AMERICAN AMATEUR GOLF TROPHY 


Proved the center of attraction in the 
crowded Whitehall St. shopping district of 
Atlanta. 

One entire show window was devoted to 
this magnificent cup, which is made of 18- 
Karat gold and is worth approximately 
$18,000. The cup was heavily insured while 
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on display and was removed from the win- 
dow each night lest some golfers might 
wish to acquire it by other means than on 
the links. During the day it was guarded 
by private detectives, and there were crowds 
in front of the window all the time that 
the cup was being shown. 

In another show window the Latham 
& Atkinson Co. showed seven trophies won 
by members of the Atlanta Athletic Club, 
of which, incidentally, Bobby Jones is a 
member. These included the Walker Inter- 
national Challenge trophy; the Lowry 
Arnold team trophy of the Georgia State 
Golfers Association; the Caldwell Cup of 
the Southern Lawn Tennis Association; the 
Athletic Association’s swim- 
ming meet trophy; the Robert H. Martin 
Perpetual Golf Trophy, and the Atlanta 
Journal’s Southern Open Golf trophy—won 
it might be mentioned, by Bobby Jones in 
his early golfing days. 

Needless to say, interest in the American 
Amateur trophy, brought home by Bobby 
Jones, outweighed that in the other seven. 
But the two windows were well balanced 
and interesting, and crowds stopped to view 
them every day. 








New York Jeweler Robbed 





Three Young Bandits Hold Up Cleveland- . 


Akron Bus and Escape with Diamond 
Jewelry Estimated at $25,000 

Akron, O., Sept. 15.—Reminiscent of old 
stage coach days, three young robbers Wed- 
nesday afternoon held up a Cleveland-Akron 
bus on the Brecksville road and escaped 
with diamonds and jewelry estimated to be 
worth about $25,000. The loss is covered 
by insurance. 

The robbery which police say was per- 
fectly planned and executed, took place just 
north of Ghent, eight miles northwest of 
Akron in a deserted cut in the road be- 
tween two farms. The three robbers escaped 
in an automobile which had followed the bus 
from Akron. 

The three men boarded the bus at Akron 
about 4 Pp. m. About 20 minutes later, one 
pulled the bell cord, signaling the driver to 
stop and walked forward in the bus. “Stop 
the bus or I’ll shoot,” the robber commanded, 
sticking his pistol against the driver’s ribs. 

Another robber thrust a gun into the face of 
Leonard Heine, partner of the jewelry firm 
of Adler & Heine, New York. Heine, who 
had been calling on customers in Canton, had 
taken his sample case into the bus with him, 
refusing to put onto the luggage carrier. 
The third robber covered the remaining 
passengers but none was molested except 
Heine. 

The robber covering Heine ordered him 
to stick up his hands and then felt through 
Heine’s clothes. He took out a wallet, but 
tossed it back on the seat. He kept Heine’s 
keys. 

The third robber then ran from the bus 
with the sample case. His two accomplices 
followed, The driver was ordered to speed. 
The robbery took only a few seconds. 
Meanwhile the automobile following the bus 
had turned about heading toward Akron. 
The bus was stopped and Heine notified the 
sheriff’s office and a squad of men were put 
on the case at once. 
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Deputy sheriffs about two hours later 
found Mr. Heine’s sample case on a by road. 
One tray of jewels was in the case. It 
contained rings of smaller value and was 
overlooked officers believe. 

Good descriptions of the bandit trio have 
been furnished police of Akron and Cleve- 
land and all surrounding towns. 





In a communication to THE JEWELER’s 
CircuLar, Milan Markov, of Clinton, O., tells 
of the recovery, by himself of 81 diamond 
rings taken in the Adler & Heine robbery. 
In his letter Mr. Markov indicates that he 
found the rings near the farm at Clinton, 
the day after the hold-up was committed. 
As soon as he made the discovery Markov 
writes that he notified the sheriff at Akron, 
who later sent two detectives to Clinton for 
the loot. In the presence of the officers and 
Mr. Markov’s family the finder counted the 
rings and then gave them to detectives. 
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Why Crooked Failures Are 


Decreasing 





J. H. Tregoe, the eminent -authority on 
credit conditions attributes the decline in 
crooked failures in large measure to the de- 
terrent effects of rigorous prosecution. 

“The: policing of business by fraud pro- 
tection funds has had a remarkable effect in 
curbing the tendency of prospective com- 
mercial thives,” he said. “An organization 
operating not for profit is much better fitted 
to police and prosecute than the individual 
creditors. The crooks know that when 
caught they cannot settle or compromise. 
This knowledge that a settlement will not 
avail makes the prospective dishonest bank- 
rupt look before he leaps. 

“Of course, the large number of convic- 
tions reduces to some extent the floating 
supply of professional bankruptcy engineers. 
The successful crooked bust calls for the 
exercise of exceptional technical knowledge. 
Assuming that a business man has a crooked 
tendency or inclination, he may not be fitted 
for this kind of crime, and probably requires 
a specialist to aid him. Reducing the num- 
ber of such individuals by conviction or in- 
dictment is a highly important factor in les- 
sening fraud.” 

Mr. Tregoe said that at present the Credit 
Men’s organization has 434 indictments pend- 
ing against fraud suspects throughout the 
United States, and in two years of opera- 
tion has lost only 25 cases brought to trial. 








A Correction 


A note in the issue of August 31 re- 
lating to Mr. E. Bastheim might convey 
the impression that the E. Bastheim Co., 
wholesale jewelers and diamond importers, 
Title Guarantee Bldg., Los Angeles, were re- 
moving to the Metropolitan building. This 
is incorrect as the concern is still in the 
old building and occupies quarters on the 
fourth and fifth floor. It has taken much 
more space on the latter floor which is con- 
nected with the other by a private stair- 
way. The concern has completely remodeled 
its place of business and has one of the 
finest jewelry show rooms on the Pacific 
Coast. A feature of their new show rooms - 
is the Cecile room housing an unusual dis- 
play of imported novelties. 
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Program of the Great Convention 





List of Speakers and Topics to Be Discussed at the Annual 
Conclave of the: American National Retail Jewelers’ Asso- 
ciation in Milwaukee, Wis., Sept. 27 to 30, Inclusive 


Newark, N. J., Sept. 19.—The final draft 
of the completed program for the great con- 
yention of the American National Retail 
Jewelers’ Association, which will begin next 
Tuesday (Sept. 27). and last through until 
Friday, Sept. 30, has just been completed 
and passed upon by the officials of the or- 
ganization, with the official O. K. of Presi- 
dent Conrad J. Brotherly, of this city. The 
program is a most elaborate one and as will 
be seen from the full schedule. published 
herewith, contains topics of vital interest to 
every jeweler of the country, 

The first day will bea very long one, with 
sessions in the morning and afternoon, and a 
luncheon, with a theater party in the eve- 
ning. Wednesday the sessions will only be 
held in the morning, with a sight-seeing tour 
in the afternoon. But Wednesday evening 
will be devoted to the old-fashioned question 
box. 

Thursday is also a full day, with morn- 
ing and afternoon sessions and the great ban- 
quet in the evening, while it is hoped that 
the proceedings will be closed in the morn- 
ing session on Friday at which the business 
of the convention will be completed, resolu- 
tions passed, officers elected and place of the 
next convention decided upon. 

The full convention program reads as fol- 
lows: 

Sunpay, Sept. 25 
2:00 P.M.—Meeting of National Executive Com- 
mittee, Hotel Plankinton, Milwaukee. 
TuEspay, SEPT. 27 
9:00 A.M.—to 9:00 P.M.—Registration in Lobby of 
Milwaukee Auditorium. 
9:50 A.M.—Convention called to order in Conven- 
tion Hall. 
10:00 A.M.—Invocation. 
Address of Welcome—Hon. D. W. 
Mayor of Milwaukee. 
Address of Welcome in behalf of Wisconsin 
Jewelers—A. C. Hentschel, President, Wiscon- 
sin Retail Jewelers Association. 
Response—Arthur A. Everts, Past President, 
A.N.R.J.A., Dallas, Tex. 


President’s Address—Conrad J. Brotherly, New- 
ark, N.. j. 

12:00 Noon—Luncheon in Basement Dining Hall, 
Milwaukee Auditorium. Address—‘ Increasing 
the Sales of Sterling Silverware’’—Alexander 
Vincent, Secretary, Sterling Silversmiths 
Guild of America, New York. 

1:55 P.M.—Convention called to order in Conven- 
tion Hall. 

2:00 P.M.—Report of Secretary—A. W. Anderson, 
Neenah, Wisconsin. 

2:30 P.M.—Report of Treasurer Chas. T. Evans, 
Buffalo, N. Y. 

2:45 P.M.—Address: “Operating Expenses in Re- 
tail Jewelry Stores in 1926’—Mr. Sidney A. 
Swensrud, Supervisor of Research, Harvard 
Bureau of Business Research, Soldiers Field, 
Massachusetts. 

3:15 P.M.—Address: “The Scientific Principles of 
Window Display’—L. A. Rogers, Secretary, 
International Association of Display Men, Chi- 
cago, Illinois. 

4:00 P.M.—Report of H. L. Coburn, Vice Presi- 
dent, Northeastern Region, Manchester, New 
Hampshire. 

4:15 P.M.—Window Dressing Demonstration—Mr. 
Rogers. 

4:30 P.M.—Adjournment. 

A theatre party for this evening has been ar- 

Tanged for visiting Jewelers and their Ladies. 


Hoan, 


_ Wepnespay, SEPT. 28 


9:25 A.M.—Convention called to order in Conven- 
tion Hall. 

9:30 A.M.—Report of Mr. Armand Jessop, Vice 
President for Western Region, San Diego, Cal. 

9:45 A.M.—Address—“‘Merchandise, Facts, and 
Figures’ —Mrt. B. Christianson, Secretary, Wis- 
consin Retail Hardware Association, Stevens 
Point, Wis. 

10:45 A.M.—Address: “Jewelry Advertising that 
Tells today and Assures Tomorrow’—James 
Wallen, Advertising Adviscr to J. R. Wood & 
Sons, New York. 

11:45 A.M.—Window 
Mr. Rogers. 

12:15 P.M.—Address: ‘Utilizing Electricity in the 
Jewelry Store Window’—W. H. Rudemacher, 
Illuminating Engineer, Edison Lamp Works, 
General Electric Company, Chicago. 

2:00 P.M.—Visitors to Cénvention will visit the 
Milwaukee Vocational Training School, one 
block from the Auditorium. 

4:00 P.M.—Sightseeing Trip—‘‘Seeing Milwaukee.” 

7:00 P.M.—Question Box, ‘‘Wisconsin Style’ and 
informal disctsSicn of Trade Problems will be 
held in Convention Hall. Everyone is invited 
to attend and participate. 

10:00 P.M.—Buffet Lunch and Entertainment in 
Convention Hall. 


Dressing Demonstration— 


TuHurspay, SEPP: 29 


9:25 A.M.—Convention called*to rder in Conven- 
tion Hall. r 

9:30 A.M.—Report of Arthur Everts, Vice Presi- 
dent, Western Central Region, Dallas, Tex. 

9:45 A.M.—Report of Ed. O. Little, Vice President, 
Eastern Central Region, Auburn, Ind. 

10:00 A.M.—Address: “An Analysis of Merchan- 
dising’—M. H. Biow, New York. 

11:00 A.M.—Address: "‘The Power of the Silent 
Salesman—Publicity’”—Fred Millis, Advertising 
Counsel to the National Jewelers Publicity As- 
scciation, Indianapolis, Ind. 

11:45 A.M.—Report of Wm. G. Frasier, Vice Presi- 
dent, Southeastern Region, Durham, N. C. 
12:00 Noon—Luncheon in Basement Dining Hall, 
Milwaukee Auditorium. Address: “Experiences 
of a _ Lifetime Jeweler’—Louis Hausmann, 

New Orleans, La. 

1:55 P.M.—Convention called to order in Conven- 
tion Hall. 

2:00 P.M.—Report of Silverware Committee—Emil 

J. Scheer, Chairman, Rochester, N. Y. 

:15 P.M.—Report of Legislative Committee—Wil- 

son A. Streeter, Chairman, Mount Vernon, 
:30 P.M.—Address: “‘Modern Methods of Protec- 
tion of Life and Property’—J. W. Young, 
Pittsburgh, Pa. 

:00 P.M.—Report of Watch Inspection Committee 
—W. L. Jones, Chairman, Martinsburg, W. Va. 

:15 P.M.—Report of Auditing Committee. 

:30 P.M.—Report of Credentials Committee. 

:00 P.M.—Reports will be received from State Sec- 


w bo bo 


WwW ve 


retaries. 

4.30 P.M.—Window Dressing Demonstration—Mr. 
Rogers. 

4:45 P.M.—Adjournment. 

7:00 P.M.—A Banquet and Dance: will be held in 


Convention Hall, Milwaukee, Auditorium. 


Fripay, Sept. 30 


:25 A.M.—Convention called to order in Conven- 
tion Hall. 

9:30 A.M.—Report of Resolutions Committee—Chas. 
T. Evans, Buffalo, New York, Chairman. 
10:00 A.M.—Address: “Curtailing and Preventing 

Crime’”—Wm. H. Groeschell, Superintendent, 
Pinkerton’s International Detective Agency, 
Milwaukee, Wisconsin. 
11:00 A.M.—Election of Officers. 
Invitations for next place of National Conven- 
tion will be received. 
Unfinished Business. 
12:00 Noon—Adjournment. 
12:30 P.M.—Lunchecn of National Executive Com- 
mittee. 


‘© 
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National Convention 
Committee Chairmen in Charge of 
A.N.R.J.A. Conclave Hold Final Meet- 
ing and Appoint Aides 
MILWAUKEE, Wis., Sept. 16.—The final 
meeting of committee chairmen in charge 
of the approaching convention of the Ameri- 
can National Retail Jewelers’ Association 
has been held, committee members have all 
been appointed, the Ladies’ Auxiliary has 
made its final plans for the entertainment 
of the visiting ladies and everything is in 
readiness to make the national convention 
this year one of the most elaborate and suc- 
cessful that has ever been held, according 

to the general chairman, A, C. Hentschel. 

Literature advertising the convention is 
being sent out to some 5,000 jewelers in 
territories surrounding Milwaukee by the 
Milwaukee wholesalers, in co-operation with 
the Milwaukee District Jewelers’ Club, and, 
judging from the reservations that have al- 
ready been made and others that are now 
coming in, attendance this year will outrival 
that of any previous time. 

A complete list of the committee members 
follows: 

Wednesday Evening Committee: Oscar 
Knobla, chairman ; Irvin Metzke, Ed Spaeth, 
Fred Kaeding, Joseph Schaefer. 

Thursday Evening Committee: San Dalin, 
chairman; Alf W. Fuchs, Ed Feilind, Fred 
Buege, Ed Motl, George Durner, Jr. 

Ladies’ Reception Committee: John H. 
Stouthamer, chairman; Ed Feiling, Arthur 
Buchman, Thomas Dale, Jolin P. Hess. 

Greeters’ Committee: Arthur C. Kuesel, 
Adolph Possin, James Havlista, Clem 
Bethke, Ed Wals, M. B. Barkan, Gordon 
Warnke, F, J. Theleman, Charles Tribe, 
Ed Maas, Otto Glahn, William F. Gollberg, 
A. F. Schuelenberg. 

Official Rep. ‘Committee: William H. Up- 
meyer, chairman; Henry W. Hank, Herman 
Bloedel, Charles Kasten, Ed Motl, Richard 
Seidel, Sr.; L. M. Nelson, J. R. Chapman, 
H. F. Vanderbie, Gus Keller, George Dur- 
ner, Jr. 

The Ladies’ Auxiliary here plans to have 
a luncheon at the Plankington Hotel on 
Thursday, Sept. 27, and a dinner on Wed- 
nesday at the Randolph Hotel, after which 
the visiting ladies will be given a chance 
to try their hand at bridge. 

“Practically all arrangements for the con- 
vention have now been completed,” said 
Henry Stecher. “We are just tying up loose 
ends and watching reservations roll in. We 
are urging all the jewelers in our vicinity 
to make it their business to come to the 
convention, We assure them all a good time 
and we have no doubt but that they will 
return from the convention with a lot of 
new ideas that will be of much practical help 
to them in the operation of their business 
when they return home.” 








The Turner jewelry store, Turtle Creek, 
Pa., was recently saved from a robbery by 
the presence of mind of a woman in an 
apartment above. Hearing the crashing of 
glass, below, she saw a youth attempting to 
open the door of the store but her shouts 
brought help and frightened the fugitive. 


Nothing .was taken. 
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Watch and Jewelry Sales in Geneva 





Some Novel Timepieces Which Attract the American Tourists 
Who Are Now Crowding the Hotels of the Swiss Resorts— 
Demand for Diamonds Increasing 


Gensva, Sept. 5.—Switzerland has been 
crowded with visitors from the United 
States, says a leading watchmaker and jewel- 
er. The hotels and pensions in French, Ital- 
ian and German Switzerland have been filled 
to the last attic and much trade has been 
done, As many as 200 Rotarians from the 
United States have been reported in Zurich, 
Lucerne or Geneva in the same week, while 
all through the Summer months smaller 
parties have passed through the various re- 
sorts with steady regularity. 

“It is a peculiar public,” said the watch- 
maker. “We have done well, but in the 
cheaper lines. As a rule, we sell one high- 
class, hand-made watch to people from the 
United States and make a substantial profit. 
This year we have sold six, eight, perhaps 
a dozen watches to the same party and made 
the profit all the same on the bulk of goods, 
but not on single articles. This is the type 
of goods that are going,” he said, holding 
out a velvet upright from the show window, 
hung with locket watches, in enamel, with 
black silk cords for hanging them around 
the neck. Some had chains, enamel “tubes” 
or sticks of the same color as the watch- 
case, combined with a row of tiny links 
in gold. These watches cost $30-$40 apiece 
and are very light in weight. In the shapes 
fashionable this year the zig-zag, pointed 
modes are seen, superseding the filbert and 
oval shapes. The watch is almost always 
somewhat longer than broad, often consists 
of a cube, with pointed ends, up and down. 
About an inch in length, the watch dial is 
very small and is deep inset in the enamel 
frame, in purple and gold, in blue and silver, 
in white, with a couple of violets or a single 
pansy, somewhat conventionalized “flung” 
across the back of the case, to make them 
look as if carelessly dropped. Thus the 
watch can be worn diai out or inward. The 
most remarkable thing about this cheap line 
of watches is the persistence of the round 
black cord, which still maintains its ground, 
as does narrow ribbed corded ribbon for 
wrist watches, 

The jeweler got out from the safe a 
beautiful wrist watch, in diamond and plat- 
inum. The watch is smaller, and, above all, 
narrower than anything that has been seen 
hitherto, being 10mm by 21mm. _ These 
measurements were given by the maker, 
otherwise they might seem _ incredible. 
The watch is broader than long, the 
works being concealed in the _ bracelet, 
The dial is so tiny, and the figures so small, 
that it requires good and even piercing eyes 
‘o tell the time at all. On either side of the 
watch are square motifs in diamonds, with 
a diamond cut in lines as centrepiece, sur- 
rounded by small gems cut in facets. The 
central diamond is raised, being higher than 
the watch, that is also surrounded by tiny 
diamonds. In one model there were five of 
these motifs on either side of the watch; 
m another, there were three motifs, each 
with a large diamond cut in facets—if, in- 


deed, anything can be described as large in 
this tiny wrist watch—surrounded by other 
diamonds. The remainder of the bracelet is 
in stiff corded ribbon, but the ribs run ver- 
tical, not horizontal. Some of these motifs 
have lines of diamonds, cutting an imaginary 
square into two halves, running either right 
and left, or left and right, but in one direc- 
tion only. The black corded ribbon—no 
moiré is seen for this particular wrist watch 
—was finished with a very neat platinum 
clasp, workmanlike, but not in the least orna- 
mental. Naturally there is no room for 
ornament, as the clasp must be very firm 
and strong to prevent loss. 

“These tiny watches are only made in 
Geneva,” remarked the jeweler, “and they 
are not likely to be produced elsewhere. The 
works are all made by hand and only the 
few selected watchmakers can produce them 
at all. No one is likely to imitate them, and, 
naturally, they have a big sale. They are 
for women who have leisure to take care 
of such costly trifles, and need considerable 
care. With this, the watches go for years, 
but, naturally, they will not stand anything 
at all like rough usage. 

These ring watches, a clever combination 
of diamonds and platinum, are of the same 
size watch as the bracelet, 10 millimetres by 
21, but in this case the works run to length 
instead of width, the watch being otherwise 
too wide for the finger. The motif in which 
the watch was encased pointed up and down, 
the platinum setting making the sharp 
“point,” which is emphasized everywhere. 
In some cases there were two other points, 
where the watch was inset, in others the set- 
ting was shaped like two half filberts, the 
pointed ends only being used, pointing up- 
ward toward the fingernail—downward. 

“These ring watches,” said the jeweler, are 
going off like hot cakes. We cannot turn 
them out quickly enough. Having only a 
yery limited number of workmen who can 
make the parts at all, and still fewer who 
can put them together, the demand has been 
much larger than the supply this Summer. 
The market has been chiefly with the Amer- 
icans traveling in Europe, all of whom want 
one at least of these pretty trifles. And they 
are not cheap, any more than the watch 
bracelets, that have also been selling well.” 

Asked for an opinion on the fashion for 
diamonds and its probable duration, the 
jeweler shook his head. 

“T have never seen anything like it,” he 
said. “How long the boom will last it is 
difficult to say, but the United States is 
buying diamonds. There seems no end to 
the demand. Their women are wearing dia- 
monds just as if it were so much glass, 
when we see them over here, and buying 
them in as if they were a cheap line, in 
spite of high cost. Every time I renew my 
stocks diamonds have gone up. There would 
seem to be no end to the upward movement. 
Everyone wants them, in every possible set- 
ting—of platinum, of course. Price does 
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not seem to matter; they must have dia- 
monds,” 

And the jeweler turned to serve a per- 
sonage connected with the League of Na- 
tions, for September brings Eastern and 
Southern potentates—Indian princes, Ethio- 
pians and others, who buy diamond brace- 
lets by the dozen, for their harems, the 
women caring for nothing but gems, which 
are also portable and do not deteriorate on 
the way back home. 








Classical Silver Trophy for 
Spokane Air Races 





STERLING silver trophy, very promi- 

nent in the public eye at present, is the 
cup to be awarded to one of the winners 
of the National Air races at Spokane, 
Wash., Sept. 23-24. 

It is a remarkable example of the silver- 
smith’s art, standing 30 inches high and as 
will be seen from the illustration herewith, 
is classical in its subject and treatment. 
It is a product of the old silversmiths of 
Taunton, Mass., having been supplied by 
the Reed & Barton Corp. of that city. 
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“BUY FROM THE CUTTERS” 


GEMS 


EMERALDS AQUAMARINES 
RUBIES CHINESE JADE 
SAPPHIRES BLACK OPALS 


and other PRECIOUS 
and SEMi-PRECIOUS STONES 


AMERICAN GEM @> PEARL Co. 


Miners : Cutters : Importers 


SIX WEST FORTY-EIGHTH STREET 
NEW YORK 
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Wondering where you can get that stone? 
Right here! Over 60 kinds of stones always 
carried in stock. Genuine, imitation or 
synthetic. We have them all. Send orders 
by mail. Prompt attention assured. 


tin 


Diamonds, Pearls, Precious, Synthetic & Imitation Stones 


S. NATHAN & CO., inc. 


Importers and Cutters 


71-73 NASSAU STREET, NEW YORK 
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THE WASHBURN. 
MAGIC NUT 
for EAR STUDS—SCARF PINS, etc. 





Now Made in 
18K. WHITE GOLD 
Platinum—18K—14K—14K R.P.—Sterling 


—— Also 
= SAFETY CATCH 


Open For Brooches, etc. Closed 


18K.White. 18K., 14K., Large and Small Size 
Descriptive Circular on Application 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


| C. IRVING WASHBURN 19%, Faiton st 


















Blue Zircons 


Best Quality blue Zircons available in 
all sizes at very reasonable prices. 


Cables “GENUINE” 


P. A. Keerthiratna & Bros. 
85 Chatham Street 


P. O. Box 294, Colombo, Ceylon 












EXPERT Watch Case 









Manufacturers 
of Special Cases. 
Swiss and 

1] English cases 
Wi] changed to fit 

ij} American 

ff movements on 
all kinds of 

] Raised Colored 
—— Gold Work 


Attachments for bracelets put on watches and 
pendants lowered. The largest and promptest 
repair shop in Chicago. All kinds of bracelets 


repaired. Send for Price List. 


J. C. Howard & Company 


Room 810, 5 South Wabash Avenue 
Mallers Building CHICAGO, ILL. 





















Window Display Devices 


New devices for window display. 800 
jewelry stores in New York City using 
our products. Little Wonder Jewelry 
Holders, New Art Jewelry Display Cards, 
ete. Write for illustrated circulars and 
samples, all free. NEW ART MFG. CO. 
(The House of New Ideas), 15 East 
22nd St., New York. 
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Jeweled Hair Ornaments Seen in 


Paris Shops 





Many New Creations for the Bobbed Cut and for Long Tresses 


Paris, Sept. 5.—There is no doubt that 
short hair for women and short skirts have 
come to stay. Like the bicycle, that ex- 
cited such an outcry at first, they have 
sunk into the habits of the peoples. Girls 
going to offices to work, will wear cos- 
tumes, more or less long, but always clear- 
ing the ground, while there is no doubt 
that their hair will be kept short. Just as 
many factories insist. of their employes 
wearing cropped heads, so certain offices 
consider bobbed heads are more compatible 
with efficiency than curls, worn to the 
waist. 

But while the working woman tends 
to adopt the coat and skirt as a kind of 
working costume, with a felt hat and a 
man’s Eton crop, there are other girls that 
belong to the luxury trades, mannequins 
who wear jewelry, to show the different 
modes, actresses and others, and they are 
all allowing their hair to grow. If the 
mode doesn’t catch on, there is always 
time to cut it, while if it does, it is better 
to utilise the Summer months to letting 
it grow, they say. Parisian experts say 
that short hair will remain for day wear, 
but that chignons, made of the shorn hair 
will be worn for evenings. If short hair 
is worn at all, it will be longer, curly and 
generally ornamental, a host of tiny curls 
will be added in front and behind, and 
everything done to render the countenance 
more feminine, 

These edicts of the mode are of intense 
interest to the jeweler, for they naturally 
mean an unprecedented demand for orna- 
mental and jeweled combs, slides and other 
ornaments for the hair. Recently a bride 
went to look at a wreath, and her hair 
being just on the point of getting out of 
control, neither short nor long, the vendor 
recommended a crown made of orange 
blossom buds, but to hold it in place, there 
was another wreath in pearls, in a pattern, 
in equilateral angles, attached to a plain band 
of pearls, to form a series of triangles. At 
the sides, to hide the somewhat ugly ears, 
the saleswoman arranged bunches of 
orange blossoms that together with the 
somewhat heavy earrings also in pearls con- 
cealed the ears from view. Five orna- 
mental combs, with orange blossom attached 
were used for this headdress, besides in- 
numerable gold pins with pearl heads for 
attaching the veil, etc., etc. 

For going away the girl had a set of 
round combs, fitting tightly round the head, 
from the back of one ear to the other, 
from which combings of her own hair, be- 
tore being bobbed, carefully curled were 
attached, that feel thick behind her head, 
concealing the fact that she was letting her 


hair grow. 


The curls which are easily transferred 
from one comb to the other, took on an 
air of genuineness, in that they hung from 
the back of the head with tortoise shell 
combs, from an enamel comb, studded with 
pebbles or a gold comb, with pearls, for 


this exchange of combs made it certain 
that the curly locks belonged to the wearer. 
Naturally these wide combs, especially made 
to fit tight, have their counterpart in 
jeweled pins, in slides and buckles to catch 
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The Davis Cup Captured by 
the French Tennis 
Champions 





‘yNE of the most interesting trophies of 
the season is the Davis Cup, emblematic 
of the tennis championship of the world, 
which the French Davis Cup team will take 
back to France with them. 
The cup, which is illustrated herewith, 
was shown in the jewelry store of Black, 
Starr & Frost, at Fifth Ave. and 48th St., 
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THE DAVIS CUP, FAMOUS TENNIS TROPHY, CAPTURED BY THE FRENCH TEAM 


down bits of hair, odd locks and keep curls 
in place. They are not only ornamental 
but useful as well. 

Garlands, made to resemble flowers, but 
in pearls, or imitation pearls, diamonds, 
or imitation diamonds, take on the tri- 
angular form so popular in every branch 
of women’s dress today. The points of the 
angles press on the bare brow, and as 
pearls should always be worn next the 
skin, this is very effective, when that same 
skin is white. 

In other cases, green leaves press against 
the forehead, relieving the wearer from hard 
contrasts. 


New York, by which firm it was engraved 


with the name of the men composing the vic- 
torious team. 

The photograph was taken by the P. & A. 
Photos. 








“Caught my husband kissing the maid the 
other day.” 

“Well, what did you do about it?” 

“I made him buy me a very expensive 
diamond ring.” 

“Now that you’ve got the ring I sup- 
pose you'll discharge the maid.” 

“Not yet; I need a wrist wateh.”—The 
Guide Post. 
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Retail Jewel rs find it frofitab!e to deal 
with YEBLON & MAHLER for 


SERVICE QUALITY 
DISTINCTION and COURTESY 


Mcre and more Jew:lers are getting the 
habit of sending their customers to either. 
of our convenient:y located show-rooms. 


An inspection of our fine display of S‘lver 
Ware, Toilet Ware and Clocks will prove 
most enjoyable to both you and yorr cus- 
tomers. 


YEBLON & MAHLER. 


15 MAIDEN LANE-20 WEST 47th STREET 


New York City 











The C. G. BRAXMAR CO. 


242 W. 55th St., New York City 


Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 


Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increasing 
number of customers. 

Our facilities for manufacturing and designing are at 
your service. 


Write for Emblematic or Badge Catalog 





The Factory P. Tieche 


REPAIR DEPARTMENT 
93-95 Nassau St. New York 


Will take care of all your watch repairs, fur- 
nishing new movements or new parts. Work 
guaranteed. Send us your repairs today and we 
will send estimate before proceeding with work, 


awaiting your approval. 








HARRY HELLER, Inc. 


Formerly with Heller & Atkins 
DESIGNERS and MAKERS of 


Fine Platinum and Gold Jewelry 
387 Washington St. BOSTON, MASS. 
**SERVICE’? Our Motto 














PRACTICAL COURSE IN ADJUSTING 
Price $1.50 


JEWELERS PUBLISHING CORPORATION, 11 Jchn St., New York 





The Protection Ring Guard 


For thin rings get our num- 

ber 0. It is a new addition 

to our regular sizes. 

The Lion Safety Pin Clutch Co. 
Pat. Feb. 20,1917 20 W. 22nd St., New York pas. May 25, 1920 
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Death of William L. Reiman 





Veteran New York Jeweler Passes On After 
a Heart Attack 


A career of half a century devoted to 
atering to the jewelry needs of theatrical 
folk, sportsmen and politicians was ended 
st Sunday, when William L. Reiman, a 
widely known retail jeweler with a store in 
the Hotel Biltmore, Madison Ave. and 43rd 
s,, New York, died at his home, 161 W. 
mth St. The funeral services, with the Rev. 
Schlager of Temple Emanuel officiating, 
yere held Tuesday morning at his late resi- 
dence, after which the body was interred in 




















THE LATE WILLIAM L. REIMAN 


Salen Fields, Cypress Hills, the burial 
ground of Temple Emanuel. 

William L. Reiman was born in the south 
on March 14, 1854. After completing his 
education, he came to New York and 
launched in business for himself as.a retail 
jeweler, opening a store about 47 years ago 
atl Park Row. After some years he moved 
his business to the old Astor House, which 
at that time stood at Broadway and Barclay 
St. At this place Mr. Reiman, who had 
the happy faculty of making friends, met 
many of the people connected with the the- 
atrical profession, sportsmen and politicians. 
All through his life he continued these early 
friendships, which helped him in his busi- 
ness. Mr. Reiman was also a well-known 
sportsman and was fond of horses and took 
particular pride in a pair of horses which he 
owned, , 

From the Astor House, Mr. Reiman later 
moved his business to the northwest corner 
of 3lst St. and Broadway, but to keep pace 
with the uptown movement he was later 
compelled to move to 328 Fifth Ave. Here 
he remained for about 20 years, and when 


fthe building was demolished, he moved in 


May, 1925, to his present store in the Hotel 
Biltmore. 


Two weeks before his death, Mr. Reiman 
suffered a heart attack and since that time 
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had been failing, finally passing away last 
Sunday evening. 

He was active in Temple Emanuel and 
was also affiliated with the B. P. O. E. 
Lodge, No. 1, New York. He was likewise 
affiliated with the Fifth Avenue Association 
and was represented in the Retail Credit 
Men’s Association. About two years ago 
his wife, Alice, died. 

The deceased is survived by one brother, 
Alexander Reiman, and one sister Mrs. A. 
Friedlander. 








Negro and Jewelry Missing 





Washington, D. C., Carrier Employed by 
New York Salesman Fails to Report 
with $75,000 Worth of Rings 
and Watches 


Wasntnaton, D. C., Sept. 15.—The local 
police and Pinkerton operatives are search- 
ing for a negro carrier, who, yesterday, 
disappeared with four grips containing rings 
and watches worth $75,000 belonging to the 
Untermeyer-Robbins Co., 20 W. 47th St. 
New York. The jewelry was being taken 
to a store on 7th St. by the carrier, who 
was being followed by Albert M. Stern, a 
salesman for the Untermeyer-Robbins con- 
cern. The loss is fully covered by insurance. 

Mr. Stern arrived in Washington two days 
ago, and registered at the Harrington Hotel. 
Yesterday morning, as he was preparing to 
call on his local trade, he made an endeavor 
to have the carrier, who had been doing this 
work for him for 10 years, aid him in his 
visits. He met his man, but was told that 
he had been engaged the day before and 
would be busy all that day. He told Mr. 
Stern, however, that he could recommend a 
reliable man. In a few minutes he presented 
another negro, whom he introduced to Mr. 
Stern and whom the salesman finally engaged. 
The man, using a small hand-car, took Mr. 
Stern’s four cases and proceeded to the store 
of Whitmore & Co., 1225 F St, N. W. 
After Mr. Stern had finished at this place, 
he put his four grips on the hand-car and 
informed the carrier that he was to make 
his next call at R. Harris & Co., 7th and D 
Sts. 

The Harris store is about 10 minutes’ 
walk from the Whitmore establishment, and 
the carrier starting on his journey was close- 
ly followed by Mr. Stern and the president 
of the Harris concern who accompanied the 
salesman part of the way. The salesman con- 
stantly kept his carrier in sight and noticed 
that he had crossed to the south side of the 
street in order to go with traffic. Mr. Stern 
remained on the north side, going east, and 
kept abreast of the carrier. Between 7th 
and 8th Sts. Mr. Stern missed the carrier, 
but concluded that the man had gone over 
to &th St.. where there is less congestion. 

The salesman for the Untermeyer-Robbins 
concern continued to the 7th and D 
Sts. store, but after a wait of about 10 
minutes the man failed to appear. Believ- 
ing that the carrier had misunderstood him, 
Mr. Stern retraced his steps, but could find 
no trace of the man. He immediately noti- 
fied the police and informed them that the 
four grips represented the concern’s sample 
line of semi and precious stone rings and 
diamond watches worth $75,000. 

Mr. Stern has been with the Untermeyer- 
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Robbins Co. for the past 11 years and previ- . 
ously was connected with other houses in 
the trade in a similar capacity. He is 
highly regarded by not only his. employers 
but the entire trade as well. 








Business Troubles 





J. R. Finn, Marked Tree, Ark., has filed 
a voluntary petition in bankruptcy. 


John J. Pfouts & Co., Canton, O., have 
filed a voluntary petition in bankruptcy. 


A voluntary petition in bankruptcy has 
been filed by Robert L. Taylor, Tullahoma, 
Tenn. 


The Wallace Diamond Co., Boston, Mass., 
is offering 25 per cent in settlement to 
creditors. 


The Layton Park Jeweler, Milwaukee, 
Wis., is making a pro rata distribution to 
its creditors. 


De May Bros., Greensburg, Pa., have had 
an involuntary petition in bankruptcy filed 
against them. 

It is reported a voluntary petition in 
bankruptcy has been filed by H. E. Kaplan 
& Co., Chicago, Ill. 

It is reported that a settlement of 50 
per cent on all claims is being offered by 
Bruce E. Jolls, Grand Island, Nebr. 

William C. Kummer, Chicago, IIl., has 
filed a voluntary petition in bankruptcy. 
The liabilities are given as $6,500 and he 
has no assets. 

The Musick Drug Co., Daingerfield, 
Tex., is reported to be in bankruptcy and 
the stock of the concern has been sold out 
by the referee. 

Anthony J. Schob has been appointed 
in federal court as receiver for the Linn 
Co., Philadelphia, Pa., which sold jewelry 
on the installment plan. His bond was 
fixed at $15,000. 

It was reported last week that George 
D. Casper, Carbondale, IIll., had gone into 
bankruptcy. The assets are estimated at 
about $1,200 and the liabilities are said 
to be in the vicinity of $5,000. 

The failure is reported of Charles E. 
Baldwin, Jamestown, N. Y. The sheriff 
recently levied five executions and advertised 
the property for sale, Sept. 19. To forestall 
the sale, creditors filed an involuntary peti- 
tion in bankruptcy. 

An involuntary petition in bankruptcy was 
filed in the United States District Court in 
Detroit, last week, against the Diamond 
Shop, of that city. The petitioners were H. 
Gluck, M. Eppstein & Bro., and the Weisbro 
Watch Co. The assets are estimated at 
about $3,000 and the liabilities at about 
$8,000. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 


Selling Price 
London U.S. Gov’t NewYork 

Date Official Assay Bars Official 
Sent. 23.%.2.5% 25% 57% 55% 

ws wae clans 253% 57% 55% 

. ) Lee 25% 57% 55% 

: } | See 25% 57% 55% 

= j Yop 254% 58 55% 

_ ee 25% 58% 56% 
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The Valuation of Inventories 





Written Expressly for The Jewelers’ Circular by Harry Lefker, C. P. A.* 


wae valuation of inventories has been 
perhaps the most troublesome problem 
for business men, accountants, bankers and 
the Income Tax officials. The Commissioner 
of Internal Revenue has been loath to lay 
down any fixed and definite rulings because 
the problem of valuation brings up so many 
ramifications, that its solution is baffling. 
The entire question of valuation, whether 
the inventory of a small jewelry store or 
the right of way and equipment of a rail- 
road, must take into consideration social, 
economic, historical and political factors, 
among others. Bankers and credit men 
have been studying this problem for years. 
The Federal Reserve Bank and the Robert 
Morris Associates, an organization of bank 
credit men, have made many surveys and 
investigations of this problem. 

We are in this article primarily inter- 
ested in the question from the viewpoint of 
the Collector of Internal Revenue. 

Let me quote the Law and the Regulations. 
Section 205 of the Revenue Act of 1926, 
states as follows: 


“Whenever in the opinion of the Com- 
missioner the use of inventories is nec- 
essary in order clearly to determine the 
income of any taxpayer, inventories 
shall be taken by such taxpayer, upon 
such basis as the Commissioner, with 
the approval of the Secretary, may pre- 
scribe as conforming as nearly as may 
be to the best accounting practice in 
the trade or business and as most clearly 
reflecting the income.” 


Article 1612 of Regulations 69 in ex- 
plaining the above section of the law pro- 
vides as follows: 


“Valuation of Inventories: Section 205 
provides two tests to which each in- 
ventory must conform. 


“First: It MUST CONFORM AS NEARLY AS 
MAY BE TO THE BEST ACCOUNTING PRAC- 
TICE IN THE TRADE OR BUSINESS, and 


“Second: It MUST CLEARLY REFLECT THE 
INCOME, 

“It follows, therefore, that inventory 
rules cannot be uniform, but must give 
effect to trade customs, which come 
within the scope of the best accounting 
practice in the. particular trade or busi- 
ness. In order to clearly reflect income, 
the inventory practice of a taxpayer 
should be consistent from year to year, 
and greater weight is to be given to 
consistency than to any particular 
method of inventorying or basis of 
valuation, so long as the method or 
basis used is substantially in accord with 
these regulations.” 


From the above quotations it can be seen 
that no well defined rules have been laid 
down for inventory valuation. In all tax 
questions, the burden of proof rests with 
the taxpayer and if his position cannot be 
Maintained upon examination of his books, 
the Commissioner may disallow his figures. 


Natember of American Society of C. P. A’s., 
ational Tax Association and National Association 
ost Accountants. 


The only conditions laid down by the Law 
and the Regulations are that the method 
used be consistent and conform to _ trade 
customs. 

“However faulty the taxpayer’s inventory 
method may be, we believe that greater 
weight be given to consistency than to any 
particular method of inventorying or basis 
of valuation, as long as, the method or basis 
used substantially reflects the income.” 
(Appeal of the Buss Co. 2. B.T.A. 266.) 

Yet, in the case of United States v. Kemp 
(12 F. (2d) 7), it was held that a tax- 
payer “cannot value his inventory at market 
price, if it is higher than cost.” At the 
trial there was the “testimony of several 
witnesses in the records to show that it is 
the custom of broom manufacturers in 
Texas to value their inventories at market 
price and it is shown that the corporation 
here in interest had always done so.” De- 
spite proof of consistency and trade custom, 
an inventory at market price was disallowed. 

Two recent cases will now be considered 
before we arrive at some definite conclu- 
sions. In the case of Wood & Ewer Co. 
v. Ham, Collector of Internal Revenue (14 
F (2d) 995), the question, what is market 
value, is again considered but not decided 
by the courts. 


“The plaintiff says that it has made its 
inventory in compliance with the above 
provision (cost or market, whichever 
is lower) ; that it carried out each item 
in the inventory; that it took its re- 
duction on each item, in some cases by 
applying a reasonable discount; such 
discount being shown by affirmative 
testimony to have arrived at a fair 
market value; that it applied its basis 
of valuation to each item, and not to 
total; that it was pursuing the method, 
which the government had allowed the 
company to pursue for several years; 
” 


The Government contended that a flat dis- 
count of 25 per cent had been taken off the 
cost to determine market value, which was 
not allowable under the regulations. Even 
though the result was nearly correct, it 
could not be allowed and the Commissioner 
properly restored the inventory to cost.— 
“The learned counsel for the defendant 
urges that, while the actual inventory re- 
turned by the taxpayer may have been close 
to the market value, it was not a ‘market 
inventory’ and must be disallowed. 

“The plaintiff introduced the testimony of 
the buyers for the company. The ladies 
testified that they knew the market; that 
they went to New York frequently and were 
familiar with the cost prices and sale prices, 
and that the figures in the inventory, ac- 
cording to their best judgment, a fair market 
value of the articles on hand; that they con- 
ferred together and placed a fair market 
value upon the stock, in some _ instances 
article by article, and in others, department 
by department, and that the discount which 
they took upon some of the items, was such 
as, to the best of their ability, represented 
a fair market value of the goods.” 
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It was shown by testimony of com- 
petitors that the valuation was correct and 
“that fixing a local market value is difficult 
and at best a matter of judgment; that while 
the market value is said by some witnesses, 
to have been arrived: at ‘by guess,’ it ap- 
pears that such ‘guess’ represented the fair 
estimation of the witnesses.” 

The Government Tax Inspector said that 
“it is impossible to ascertain the exact 
market value of the goods in this inventory, 
which consists of thousands of articles of 
ladies’ wearing apparel, varying in quality, 
style and fabric, particularly at a time when 
prices were dropping rapidly.” 

The Judge in the case held: “I am con- 
strained to find that the plaintiff (the tax- 
payer) made a substantial compliance with 
the law and with the regulation under which 
the inventory in question was made, and 
that the market value arrived at by the 
plaintiff represented the fair market value 
of the articles in question.” 

There has been just reported a case of 
especial interest to retail jewelers, namely, 
that of Harry P. True, Petitioner, v. Com- 
missioner of Internal Revenue, Respondent, 
as reported in 6 U. S. Board of Tax Appeals 
Reports, Page 1042. In this case the tax- 
payers, who conducted a retail jewelry store 
in Springfield, Mass., took inventory at “cost 
or market, whichever is lower.” The record 
in the case as quoted below states ‘the facts 
and conclusions clearly: 


“The petitioners have undertaken to 
prove that the figures used by them 
correctly represent market value. To 
do this they introduced the testimony 
of three witnesses. Two of these wit- 
nesses were members of the partner- 
ship, and the third was a retail jeweler 
in Washington, D. C. The substance 
of the testimony of the two partners was 
that their valuation represented what 
in their judgment was market value; 
and the Washington jewelry dealer said 
that this was the method used generally 
in this business. How nearly their judg- 
ment approximated the fact ofalue or 
whether their judgment had -been well 
founded, does not appear. Thus, the 
Board, instead of being able: fomyuse its 
own judgment upon evidence ‘to de- 
termine whether the figures truly rep- 
resent market value, is asked-to place 
its stamp of approval upon the judgment 
of the petitioners themselves. How 
utterly vacuous such a proceeding would 
be must be apparent. It is equivalent to 
having the petitioner merely assert that 
his method is correct and having this 
serve as proof. Surely the judgment of 
the Board is expected to be more sub- 
stantial than this. 

“In behalf of the American National 
Retail Jewelers Association a brief has 
been filed by amici curie urging that the 
Board refrain from any general ap- 
proval of the cost method of taking 
inventories in the retail jewelry 
business. It need only be said that 
the evidence of true market value is in 
the present case so inadequate that it 
is unnecessary to consider whether in 
any case market value is susceptible to 
proof. Conceivably, market value can 
be established in this business as in many 
others; and if in a given case the evi- 
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dence supports the value claimed, the 
question will arise as to whether such 
value may properly be used instead of 
cost. The door is still open for him 
who shows his right to enter. But such 
right is not proven by its mere asser- 
tion. In the present case we are asked 
to accept the judgment of the petitioners 
as our own, with nothing to show that 
such judgment is well founded, and 
under these circumstances the deter- 
mination of the respondent must be sus- 
tained.” 


Conclusion 

From the above quoted laws, regulations 
and court decisions, it is apparent that no 
definite and well defined rules can be laid 
down for inventory valuation, although the 
following conclusions may be considered. 
The Commissioner of Internal Revenue will 
not disturb a policy where it is consistent, 
confirming to trade custom and susceptible 
to proof. A taxpayer when examined must 
present definite proof as to the accuracy of 
his figures and the method by which they 
were obtained. If an inventory is valued at 
“market” it should be taken at “going con- 
cern value” not as liquidating value. In the 
True case, above quoted, the “market valua- 
tion” of the inventory was disallowed for 
no proof was offered. Merely the word 
of the taxpayer is unsufficient. In the case 
of Wood & Hewer v. Ham, on the other 
hand, the testimony of buyers for the tax- 
payer as well as business associates was 
deemed sufficient to establish the accuracy 
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It should be noted 
is here 


of “market valuation.” 
that the wholesale market value 
considered not the retail value. 

All that the taxpayer has as a guide must 
come from 


1.—The Law. 

2.—The Regulations. 

3.—Rulings by the Commissioner, the 
Board of Tax Appeals and the Courts. 


From their decisions, we must conclude 
that in order to maintain the accuracy of 
an inventory taken at “market” the follow- 
ing facts must be clearly established: 

1.—That the inventory policy of the tax- 

payer is consistent. 

2.—That it adheres to trade customs. 

3.—That it is subject to definite and ac- 

curate proof. 








The 


International Polo Cup 
Remains Here 


NE of the most celebrated trophies in 

the sporting world is the International 
Polo Cup, which was won by the American 
team last week. The photo herewith shows 
Mrs. Thomas Hitchcock presenting the cup 
to Devereaux Milburn, captain of the win- 
ning American team while other members 


of the defending four are standing around 
the table. 


The Americans kept the cup by defeating 
the British in a second match, 8-5. 







































MRS. THOS. HITCHCOCK PRESENTING THE INTERNATIONAL POLO CUP TO CAPT. MILBURN OF 
THE VICTORIOUS AMERICAN 


TEAM 











Brainerd Lemon, of Lemon & Son, Louis. 
ville, has recently returned to the city, afte 
several weeks in Europe with Mrs. Lemon, 

Stanley A. Seng, Louisville, son of 
Charles Seng, a retail jeweler, was recently 
married to Miss Catherine Ziegler, of Louis. 
ville. 

R. Baude, Market St. retailer, has fe. 
turned to the city, after a trip to Michigan 
and a side trip to visit a daughter in Cip. 
cinnati. 

N. Parks Avery, salesman for the Wi. 
liam Kendrick’s Sons’ jewelry store, Louis 
ville, who died suddenly in the store op 
Thursday morning, Sept. 15, was buried the 
following Saturday afternoon. 

The Louisville Better Business Bureay, 
third of those in the country, is conducting 
an advertising campaign to secure members 
and increase its activity in Louisville, and 
will shortly arrange a membership drive. 

Mitchell T. Roth, of David Roth’s Sons, 
has been busy arranging details for a special 
train to carry a large party of Louisville 
men to the Dempsey-Tunney fight at Chi- 
cago, leaving Louisville the night of Sept. 21, 

W. W. Bradley, operating a jewelry store 
on the first floor of the Liberty Hotel build. 
ing, at Liberty, Ky., saved his stock when 
fire broke out in a dry goods store in the 
same building, resulting in destruction of the 
entire property, on the morning of Sept. 17. 

Police as far south as Louisville have 
been on the lookout for five bandits who 
robbed Ralph M. Roessler, jeweler, Marion, 
Ind., getting close to $20,000 of valuables, 
and injuring Mr. Roessler when they struck 
him on the head with a pistol butt, on Sept. 9. 

A white man surprised in an attempt to 
break into a window at the Hotoff jewelry 
store, 330 E. Market St., fled. He had cut 
the glass but had not broken out the sec- 
tion. Miss Tona Hotopp and a nephew, 
Harold Hotopp, heard the noise and the man 
ran. 

Mitchell T. Roth, of David Roth’s Sons, 
is one of the incorporators of a new concert, 
known as Advertising Louisville, which will 
raise $450,000, to be used in a two-year ad- 
vertising campaign to advertise Louisville 
nationally as a commercial and _ industrial 
center. 

E. E. Richardson, jeweler at 620 W. Mar- 
ket St., on Wednesday morning, Sept. 14 
reported to the police department that a tray 
containing 14 watches, valued at $350, had 
been taken some time Tuesday afternoon of 
night. The tray contained women’s wrist 
watches. 

One of the Louisville papers which is daily 
publishing photos and handling stories ® 
connection with prominent Louisville bus- 
ness men, on Sept. 10 carried photo af 
short story regarding Norman D. Roth, 
credit manager and registered optometrist 0! 
David Roth’s Sons, jewelers. 

The Letzler-Lorch Co., Louisville, com 
ducting a removal sale at its store, 0 + 
4th St., plans to move to its new location ® 
the Martin Brown Arcade building, on 7 
St. at Broadway, on Oct. 1. Rogers & Krol 
are also jewelry tenants of the same butld- 
ing, being on the Broadway side. 
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was in Boston 


John Kelso, Dorrance St., 
the past week on business. 

Danforth K. Barrett has been increasing 
his facilities at 76 Dorrance St. 


Howard D, Wilcox, Westminster St., 
made a quick trip to New York the past 
week on business. 

Gregor Krichbaum left last week for a 
business trip to New York and vicinity in 
the interests of L. Krichbaum & Co. 

William Kilkenney, of The Strathmore 
Co.'s New York office, visited the firm’s 
headquarters in this city the past week. 

Stowell B. Sherman went to New York 
for a couple of days last week on a business 
trip for the Sherman Display Co., Eddy St. 

Several of the bowling teams in the vari- 
ous shop leagwes are beginning to talk about 
getting into harness for the coming season. 

Frank E. Farnham, of the Jewelers’ Sup- 
ply Co., and family have returned from their 
Summer camping place in New Hampshire. 

Joseph McGregor, who has been confined 
to the house for nearly a month by a seri- 
ous attack of the grippe, is able to be about 
again. 

D. Macarelli, watchmaker, has refurnished 
his rooms on the second floor of the Wool- 
worth building, corner Westminster and 
Dorrance Sts. 

George F. Berkander has been increasing 
the facilities of his plant at Broad St. and 
Lexington Ave. and has been adding to his 
force of workers. 

Mr. and Mrs. William A. Locke, who 
have been Summering at Prudence Island, 
have decided to remain down until about the 
middle of October. 

John J. Collins, of the sales forces of the 
Ostby & Barton Co., was in New York and 
vicinity last week en route for a short busi- 
ness trip to the near west. 

Frank M. Kelley, of the Manufacturing 
Jewelers’ Board of Trade, was a business 
visitor in New York city and vicinity the 
past week on matters pertaining to the Board. 

Edgar M. Docherty, of William C. Greene 
& Co., has returned from a brief visit to 
New Brunswick to bring home his family 
who have been spending the Summer there 
with relatives. 

The Cook, Dunbar Smith Co. has sold to 
John A. Doyle et ux a tract of land with 
buildings thereon at the corner of Eddy and 
Briggs Sts., upon which the latter have given 
two mortgages for $4,500 and $2,500, re- 
spectively. 

Frank L, Barrows, with the Gorham Mfg. 
Co., is attending the annual national en- 
campment of the Sons of Union Veterans of 
the Civil War at Grand Rapids, Mich., this 
week. Mr. Barrows is Division Commander 
of Rhode Island this year. 

George F. Berkander, who is Summering 
at Buttonwoods, last week took a party of 
friends down Narragansett bay on a fishing 
trip on board his motor yacht Beatrice. 
Spending a few hours on the fishing grounds 
off Beaver Tail the party made a good catch 
of codfish. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers 
Board of Trade, leaves this week for Den- 
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ver, Colo., where he will attend the triennial 
conventions of the General Grand Chapter 
of Royal Arch Masons of the United States 
and of the General Grand Council of Royal 
and Select Masters of the United States. 

Norris G. Abbott, of the Rhode. Island 
Tool Co., is attending the 115th annual ses- 
sion of the Supreme Council of the 33rd De- 
gree cf the Ancient Accepted Scottish Rite 
Masons of the Northern Jurisdiction of the 
United States this week at the Hotel Statler, 
Boston. Mr. Abbott, who is Grand Master 
of Masons in Rhode Island, is the active 
member of the 33rd degree from this 
State. 

The first meeting of the directors of the 
Manufacturing Jewelers’ Board of Trade, 
following the Summer recess, was held last 
‘Friday afternoon at the Turks Head Club, 
with an unusually large attendance. Follow- 
ing luncheon, plans for the coming Winter 
and Spring were discussed and several mat- 
ters of a routine nature disposed of. Sev- 
eral applications for membership were fa- 
vorably considered. 

Adolph Kalberer, secretary and treasurer 
of the Liberty Tool & Gauge Works, Woon- 
socket, states that more than half of the ma- 
chinery in the plant at 338 Bernon St., that 
city, has been taken down and shipped to 
Providence, where the firm has established 
a plant on Toronto Ave. The Woonsocket 
plant will..also. be continued, but with about 
one-half the former employes, which is about 
50 operators when running full time. 
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Among the members of the committee who 
had charge of the annual outing and field day 
of Mirimichi Tribe of Order of Red Men in 
Duby’s Grove on the banks of the Pawtuxet 
river, a few miles below Providence, on 
Saturday last, were: Peter Frazier, A. V. 
Cobb, Harry Hartman and George Morris. 

J. Frank Mason was the speaker at the 
regular weekly meeting of the North Attle- 
boro Rotary Club last Monday, giving an in- 
teresting talk on his recent trip to Europe. 
Mr. Mason was equipped with a moving- 
picture camera during his travels over the 
continent and showed some interesting views 
that he snapped. 

Plainville continues to keep on the map 
in many ways and now will be prominently 
brought to the attention of aviators who 
sail their airships over this territory. 
Charles A. Whiting, head of the Whiting 
& Davis Co., and Whiting Chain Co., is 
responsible for the innovation for he has 
had placed on the roof of the Walter 
Livingston Rice Memorial, the name “Plain- 
ville” in five-foct letters so that it can be 
constantly seen by the pilots of aeroplanes 
who pass across this town. 








S. D. Hardy, designer of diamond and 
platinum jewelry and formerly of West 
Palm Beach, Fla., has closed his shop in that 
city and is preparing to reopen up his busi- 
ness in Norfolk, Va., where he was located 
some time ago. He will start again at 331 
Granby St., his old location. 
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T. L. McGill, past president of the Ala- 
bama Retail Jewelers’ Association, is recu- 
perating from a recent serious illness. 

The Wood Jewelry Co., Athens, is redeco- 
rating its store and making other improve- 


ments. The owners will have one of the 
nicest retail jewelry stores in north Ala- 
bama, 

It was with much regret that many Ala-~ 
bama retail jewelers learned of the recent 
death of Lewis J. Mulford, president of the 
Jewelers’ Publishing Corporation, at Mont- 
clair, N. J. 

Montgomery jewelers are predicting 4 
good Fall and Winter business. Two new 
hotels, costing $1,000,000 each, are to be built 
there in the near future. Much other build- 
ing is also planned for that city. 

September business opened better than it 
did September a year ago, according to sev- 
eral retail jewelers. Industrial conditions 
remain good and indications for a good Fall 
and Winter business are very flattering. 

A fire of undetermined origin kept fire- 
men busy for a half hour or more one day 
recently at the retail jewelry store of the 


Alper Jewelry Co. on Second Ave. Only 
slight damage was done. 
Patrick H. Linnehan, prominent local 


jeweler and president of the Alabama Retail 
Jewelers’ Association, has returned to the 
city from a motor trip to Montgomery, where 
he discussed matters of interest in connec- 
tion with the association with the State sec- 
retary, J. L. Schaeffer. 

J. L. Schaeffer, jeweler, Montgomery, and 
secretary of the Alabama Retail Jewelers’ 
Association, accompanied by his daughter, 
Miss Helen Schaeffer, returned recently from 
a business and pleasure trip to New Orleans. 
Mr. Schaeffer will leave the latter part of 
September for Chicago to attend the Demp- 
sey-Tunney fight and from there will go to 
Milwaukee to attend the American National 
Retail Jewelers’ Association’s convention. 

Mrs. Malinda Jane Farmer, 76, mother of 
W. M. Farmer, president of the Farmer- 
Cannon Jewelry Co., died at her home, 1224 
N. 32nd St., Tuesday morning, Sept. 13. She 
was one of the pioneer residents of Birming- 
ham and was widely known in the city. She 
is survived by five sons and three daughters, 
as follows: W. M., J. M., G. F. and E, F. 
Farmer, all of Birmingham, and J. R. 
Farmer, of St. Petersburg, Fla., and Mrs. J. 
R. Pryor and Mrs. W. D. Cannon, of Bir- 
mingham. The body was sent to Dunlap, 
Tenn., where the funeral and burial services 
were held: 

It is said in Birmingham police circles that 
the recent arrest of a number of women 
charged with stealing diamonds in several 
leading retail jewelry stores has about put a 
stop to shoplifting of this character in the 
city. The police are now holding on the 
charge of grand larceny in the diamond 
thefts. four women. City Detectives Hol- 
lums and Virgil Sandefer, who are working 
on the case, say they expect to make more 
arrests within the next few days. These 
thefts have been in progress in Birmingham 
for the past 18 months. 
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Martin Zerega has returned from a tour 
through Maine, New Hampshire and New 
York State. 

Out of total liabilities of $4,954 listed by 
Gustaf A. Burlin, a machinist of Worcester, 


$2,458 is owed to Worcester firms for 
jewelry. He has no assets. 

J. Charles Stever, former president of the 
Massachusetts and Rhode Island Retail 
Jewelers’ Association, has gone to the Cape 
for three weeks. 

Radio talks twice weekly are being con- 
ducted by the Boston Watch Co. The com- 
pany reports that it gets good results from 
the educative addresses given over station 
WEEI. 

C. W. Davidson, president of the Thomas 
Long Co., is back from Jefferson, N. H., 
where he has a lovely home. He was there 
through July and August and looks in per- 
fect health. 

The wedding of Miss May Christie and 
Fred E. Williams is announced. The bride 
was for years with the Thomas Long Co. as 
stock clerk. The pair received suitable gifts 
from associates in the business. 

A huge electric sign is being placed on 
the front of the upstairs offices of Jason 
Weiler & Sons, Washington and Franklin 
Sts. It is one of the largest and most at- 
tractive symbols in this city. 

Mr. and Mrs. Gus Sproul have gone on 
an automobile trip to Buffalo, Niagara Falls, 
Montreal, Quebec and Lake Placid as part 
of their vacation. At this time of the year 
the country is at its best scenically. 

Oscar Bedford takes great pride in a Bos- 
ton terrier which he has exhibited in sev- 
eral shows, winning blue ribbons. He has 
entered the dog for the Brockton Fair in 
October, and expects to carry off high 
honors. 

The Gift Shop, Tremont St., is the latest 
new store to be added to the list. It has a 
very narrow frontage but makes up for space 
in depth. The stock in trade is most at- 
tractive and a prosperous future is predicted 
for the new venture. 

H. A. Martin of the Smith, Patterson Co. 
has maintained a Summer cottage at Ocean 
Bluff through the holiday season. He is a 
member of Marshfield Country Club and 
has entertained many friends in the trade 
there at golf, swimming in the surf and 
other sports. 

The New England Golf Association is to 
hold its next tourney in Manchester, Vt., 
Sept. 25-26. Invitations have been sent to 
all members and numerous guests. It is ex- 
pected that the games will be keenly con- 
tested as there are many fine players in the 
trade. Valuable prizes are to be offered 
for the winners. 

John Ware, an employe of the D. C. Per- 
cival Co., is recovering slowly from an in- 
jury to one of his eyes. Several weeks ago 
he underwent an operation on the injured 
eye and had to remain in a dark room for 
several days. Now he is able to see a little, 
and it is hoped that expert attention and 
time will restore his vision completely. 

The Superior Court has decided that Ethel 
Fox, a Dorchester girl must return the $400 
diamond engagement ring which Henry 
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Manosky gave her in contemplation of mar- 
riage. Her affection for the man cooled, 
but remained warm for the ring. The court 
found that the engagement was broken off 
by the girl with no fault on the part of Man- 
osky. 

Business is showing considerable improve- 
ment. With the return of people from the 
beaches, the opening of schools and colleges 
and resumption in the mills much demand is 
being made for jewelry, especially of the 
less expensive type. Wholesalers report that 
retailers are already placing orders for the 
Christmas trade, and that collections are 
good. 

The marriage is announced of David Gold- 
wasser and Mrs. Sarah Pofcher. The event 
took place on the eve of their sailing for 
Europe on the Berengaria today, Sept. 21. 
They will be on the other side for seven 
or eight weeks visiting the most important 
cities. Mr, Goldwasser is one of the most 
popular men in the trade and carries with 
him the well-wishes of many friends and 
associates. 

The Washington Jewelry Co. has acquired 
a lease of the street premises at 365 Wash- 
ington St. Workmen are fitting up one of 
the most elaborate stores in this city. It 
will probably be ready for occupation in 
two or three weeks, when the company plans 
to have a formal opening with a remarkable 
display of jewelry. The company will re- 
tain the upstairs offices above the store. 
These they have occupied for several years 
carrying on one of the largest diamond and 
jewelry businesses hereabouts. 

On last Monday Hodgson, Kennard 
& Co., Inc., opened their new uptown 
store. It occupies the ground floor corner 
in the Ritz-Carlton at Arlington and 
Newbury Sts., and makes a noteworthy addi- 
tion to this fast growing retail shopping 
district. The interior of the store has been 
planned and executed by Ripley & Le- 
Boutillier, architects, and has been in process 
of construction since last Spring. Nothing 
has been spared to make it a model of con- 
venience both for the customers and for 
the transaction of business. The interior is 
paneled in quartered oak with gilded en- 
richment of the Louis XV period. The floor 
of Botticini marble, with black marble 
border, affords a strong color contrast to 
the paneling. Crystal chandeliers and 
sconces of gold bronze give additional rich- 
ness in the decoration. To avoid confusion 
the various departments are separated. 
Jewelry and watches are shown to special 
advantage in bronze-bordered cases. Sepa- 
rate rooms are provided for the display of 
silverware. The customary glass showcases 
have been reduced to a minimum in the 
silver rooms by a clever series of built-in 
cases enclosed by paneled doors. The 
paneling in the silver rooms is carried out 
in a wood of soft, restful color, which pro- 
vides a superb background for silver dis- 
play. Hodgson Kennard will continue to 
serve their downtown customers at their 
store at 25 State St. 








Forced by rapidly increasing business to 
seek larger quarters, Kranich Bros., jewel- 
ers at 544 Main St., Worcester, Mass., will 
soon move to 550 Main St. This store is 
one of a chain owned and operated by 
Kranich Bros. 
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Carson W. Bartholomew,  Palmerton 
jeweler, spent Tuesday and Wednesday fish. 
ing in Pike county 

Jeweler H. W. ‘ sung and family, Palm. 
erton, motored tc Pottsville, where they 
stayed over the we: <-end. 

Mrs. E. J. Faust, wife of E. J. Faust 
jeweler and optometrist, and son Henry, 
journeyed to Lehigh University, South 
Bethlehem, where the latter will enter upon 
his studies in electrical engineering. 

Isadore Friedman, representing Friedman 
Silver Co., Inc.; Martin M. Steckert, Mo- 
mart Jewelry Co., Inc.; Irving Gerber, Na- 
tional Silver Deposit Ware Co., Inc., and 
Harry M. Levy, Benjamin F. Levy, Inc., 
are calling on their friends in the trade in 
this locality. 

S. S. Brone, jeweler, 735 Hamilton St, 
has remodeled both of his show windows. 


. widened the entrance to his store and erected 


a new sign over the doorway, adding greatly 
to the exterior appearance of his store. One 
of his show windows is given over to a 
display of gifts and novelties, he only re- 
cently having opened a gift department in 
connection with his jewelry business. 

In order to foster an increase in the sale 
of jewelry and art goods, Ralph M. Smoyer, 
jeweler, 1015 Hamilton St., is running a five 
per cent discount sale, using considerable 
space in the daily papers in acquainting the 
public with the fact. Incidentally, this sale 
commemorates the fifth anniversary of Mr. 
Smoyer’s embarking in the jewelry business, 
Mr. Smoyer started in business in his pres- 
ent location in 1922. 

Mrs. E. J. Faust, wife of E. J. Faust, 
jeweler, was the hostess at the first meeting 
of the season of the Delphian Day Chapter, 
held at her residence in Catasauqua, Septem- 
ber 16th. A musical entertainment of un- 
usual merit was a feature at this session. 
Mr. Faust’s son Henry recently went to 
Lehigh University, South Bethlehem where 
he will enter upon his studies in electrical 
engineering. 

The following manufacturers’ and jobbers’ 
representatives are calling on the trade in 
this locality: Frank H. Lodge, Waterbury 
Clock Co.; Henry L. Keefe, Buhl, Peer & 
Keefe; Adam Edelmann, Maltx & Sims; 
Harry A. Tibbals, Church & Co.; Felix 
Vollman, Felix B, Vollman & Co.; Howard 
R. Junker, Rikers Bros., Inc.; Miss Lillian 
Corbett, The Moore Pen Co.; and Raoul 
P. Silbernagel, Sussfeld, Lorsch & Schim- 
mel. 

Allentown’s newest $2,000,000 Americus 
Hotel was formally opened to the public 
Tuesday evening, Sept. 13, with a banquet 
sponsored by the Allentown Chamber of 
Commerce. More than 700 of Allentown’s 
representative business and professional men 
and their wives gathered around the festive 
board. Dr. Edward J. Cattell, of Philadel- 
phia, was the speaker of the evening. Many 
local jewelers and their wives were present 
on this occasion. 








The jewelry shop of I. Gottlieb, Lake- 
wood, N. J., who is moving from his old 
location in the McDonald building, on Clif- 
ton Ave., will be opened in its new location 
in the former Brown furniture store build- 


ing. 
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Announcement is made that Goodman’s, 
jewelers at East Pittsurgh have appointed 
Louis Weisberg, as cr dit manager for that 
concern. We’ 

Jewelers are being warned to be on the 
lookout for counterfeit $20 bills, there being 
some floating around in this section, issued 
under the date of the year 1914. 

Gillespie Bros. have been displaying a fine 
line of diamonds in their display windows. 
F. W. Lang of the firm who has been in 
Atlantic City returned to Pittsburgh. 

The I. Ollendorff Co. reports receiving 
some very nice business from the road men 
now out in various parts of the country. This 
house has been busy getting out its orders. 

Samuel Landaw of Landaw Bros. who has 
been in Atlantic City spending his vacation 
has returned to Pittsburgh, ready for a hard 
and busy season’s work. He is looking for 
good business, the remainder of the year. 

Jewelers in the vicinity of 6th St. feel 
confident that with the opening of the new 
bridge to the North Side, reached by that 
thoroughfare, the completion of the new 
Roosevelt Hotel and the already opened new 
Loew theatre, will stimulate business very 
materially in that neighborhood. 

The inventory of the personal property of 
Henry Buhl. Jr., late of Boggs & Buhl, 
filed last week showed that his owner- 
ship of cash, stocks and bonds exceeded $11,- 
000,000 which sum did not include real es- 
tate but included about 21,000 shares in the 
Boggs & Buhl store represented in preferred 
stock and 7,000 shares of common. Mr. 
Buhl created the Buhl Foundation and most 
of the money will go to charity. 

Burglars were busy in Pittsburgh office 
building last week, the Empire Loan Co. 
in the Empire building being one of the 
places visited. The thieves did not get much 
for their trouble. They could not get into 
the safe but otherwise ransacked the place, 
finding only a few dollars and some stamps, 
which were taken. All of the robberies 
occurred between closing time and 8 o’clock 
in the morning. 

Meyer Manes aged 30 who conducts a 
jewelry store and loan office at 113 Smith- 
field St. last Wednesday afternoon, penned 
his will, leaving his wordly possessions to 
his wife and then shot himself in the head, 
in his office. He named his father B. Manes 
and Fan C. Greenberg of 1539 Westfield St., 
administrators.of his estate. The will was 
written in a shaky hand. After he had 
written the document he wrote “kindly take 
care of my wife.” For sometime Manes 
conducted a loan office in Water St. and re- 
cently moved to the Smithfield St. store 
which he conducted under the name of the 
Manes Jewelry Co. 

The Grogan Co. and the August Loch Co. 
are the latest concerns to join the merchant 
owned Pittsburgh Credit Bureau, carrying 
membership in the Retail Credit Men’s As- 
sociation. Virtually all the prominent down- 
town jewelers are now enrolled in the credit 
bodies. The organization has a membership 
of 555 as against 222 the first of the year. 
All lines of business are represented and the 
Service given, is said to be far reaching and 
valuable. The credit body because of action 
taken by the national organization will elimi- 
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nate the national “pay your bills promptly 
week” and substitute the idea of having all 
bills paid promptly, the entire year round. 

Pittsburgh police last week picked up a 
check swindler for whom many officers 
have been hunting, and charged him with 
passing a bogus check on the Terheyden 
Co. in Smithfield St. The man has been 
signing the name of Carl Tarish or Parish, 
Whiting, Morgan, etc., and posing as a 
college student. He went into Terheyden’s 
hatless, to give the appearance of being a 
college youth. Henry Terheyden waited on 
the man, who bought an $18 article and said 
that all the money he had was $1 and a 
check for $9 and he did not wish to give 
up the dollar until he could cash the check 
and offered it, saying he would like to 
make a $3 deposit and take the article later. 
Mr. Terheyden accommodated him and gave 
him $6 in, cash. As the fellow walked out 
of the store, a policeman, who had been 
notified by a neighboring store regarding 
the manner in which the man had been 
operating, gave chase and arrested the check 
swindler, but not until he had knocked down 
a woman, in his hurry to get away. The 
fellow was brought back to the Terheyden 
store; the bank communicated with and 
word came back that the check was worth- 
less. The policeman then took his man to 
police headquarters. It is stated that there 
is a criminal record against the man. ‘The 
man had passed a large number of checks 
on Pittsburgh stores for the $9 sum, many 
stores taking a chance on such small checks 
being good. A bulletin had been issued on 
this man by the Pittsburgh Credit Bureau 
and came to hand the day this fellow was 
finally caught. 
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Max Garshag, retailer, 372 Joseph Ave., 
left last week for a trip to New York and 
the east. 

William Levinson of the Morris Rosen- 
blum Co., 115 Clinton Ave. S., is in the mid- 
west on a business trip. 

I. Glaser, jeweler, 220 Main St. E., will 
leave Saturday for a business trip to New 
York, Providence and Boston. 

Ellison Rosenthal, of the Philip Present 
Co., Commerce building, left last week on 
a business trip through the east. 

B. H. Turk of Turk & Lisson, Central 
building jewelers, is on a business trip in 
Pennsylvania and southern New York. 

A. D. Groat of Groat & Lightenfels, manu- 
facturers, Central building will leave Sat- 
urday for a business trip to Detroit and the 
middle west. 

Mrs. Belle Vanderpool, sister-in-law of 
Charles Vanderpool, jeweler, 190 State St., 
died last week at her home. Funeral serv- 
ices took place Tuesday. 

Joseph Koppelowich, retailer, 47 Clinton 
Ave. N., is on a business trip to New York. 
He is expected to return next week pre- 
paratory to leaving immediately for the 
midwest. 

Kegs half loaded with old watches taken 
in trade for new stock at Small’s Inc., 37 
Main St. E., constitute an attractive window 
display made last week. The kegs, placed to 
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spill watches in a cone like pile across the 
window front, are attracting new buyers. 

Arthur P. Stiehler, for 20 years an asso- 
ciate of the Klee & Groh Co., 143 Main St. 
East, left last week, for a 10 days trip to 
New York City, Montreal and the St. Law- 
rence River region. 

Stock of Robert A. Quick, Geneva jeweler 
adjudicated bankrupt in the Federal Court 
recently, was put up for sale by George I. 
Teter, trustee in bankruptcy, last week. Mr. 
Quick operated a store on Linden St. 

Early sales, according to retail diamond 
merchants, indicate that Rochester will ex- 
perience an even bigger “diamond Septem- 
ber” than it did a “diamond July.” July, 
this year, broke all previous records for mid- 
Summer sales despite the slight industrial 
depression. September, to date, is leading 
all past sales records for corresponding 
periods. 

Plans to remodel the temporary branch 
headquarters of the Glaser Jewelry Co. at 
Main and Aqueduct Sts., into a permanent 
branch store were announced, last week, by 
I. Glaser, president of the company. Since 
June the Glaser company has been conduct- 
ing an auction sale of purchased bankrupt 
stock at the temporary branch. Plans now 
call for remodeling the front and enlarging 
floor space for a branch store when the 
auction sales close this Fall. 

Complete remodeling of the Clock Shop, 
Charles Houseman’s establishment at 318 
State St., including construction of an office 
balcony and installation of burglar proof 
doors and windows was finished last week. 
Profiting by experience of July 15 when 
thieves made away with $325 in jewelry, 
Mr. Houseman installed steel bars across 
the rear of the shop to thwart future at- 
tempts. None of the material stolen was in- 
sured. Repair machinery and a workshop 
has been installed under the balcony with 
the retail establishment in the front. 

A new electric clock which he guarantees 
will operate accurately on any 110 volt cir- 
cuit regardless of type of current or num- 
ber of cycles has been patented by Charles 
Houseman, proprietor of the Clock Shop, 
318 State St. The clock is the product of 
30 years work, Mr. Houseman said. Models 
are constructed of American and Swiss time 
pieces in which the winding mechanism has 
been replaced by a tiny electric motor. 
Within a short time, Mr. Houseman said, 
he will market retail electric clocks at vary- 
ing prices which will depend on sizes and 
mountings. Mr. Houseman already has es- 
tablished a service for installing electric 
mechanism in any American or Swiss time 
piece. 

Social activities for Rochester jewelers 
got under way for the Winter season, Thurs- 
day, with the initial Fall meeting of the 
Rochester Jewelers’ Association at the 
Powers Hotel. The meeting was presided 
over by Frank Tarrent, president, and Rus- 
sell Scheer, secretary. Among the activities 
which the association probably will act on 
at future meetings will be a mid Winter 
social meeting and the formation of trade 
bowling leagues. The meeting, Thursday, 
was in the nature of a reorganization gather- 
ing after the Summer suspension period. 
The association has been inactive all Sum- 
mer. The usual beach outing which was to 
have been held in August was abandoned 
this year due to cold weather and vacations. 
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What 1s Good Taste? 


MONG people of refinement the quality of good taste stands out clear and 

clean. And, what is this quality called “good taste’? It’s the power of 

discerning and appreciating beauty, order, harmony and that which consti- 
tutes excellence. 

In the decoration of the home it means the ability to select what is pleasing, 
refined, and appropriate. A dining room in good taste is not the assembly of 
unrelated objects, no matter how fine is the quality and design of each object. It is 
the grouping together of the appropriate things of excellence and good usage which 
harmonize. 

The William and Mary Style in “Treasure” Solid Silver plays an important part 
today in the attractiveness of modern fine dining rooms, for here is Sterling Silver 
Tableware designed with an understanding of the fitness of its design to its 
surroundings. 

With the majority of modern American homes decorated in either the American 
Colonial or Early English styles, this pattern, designed in the style of the William and 
Mary period, is most appropriate. A pattern of pleasing beauty and correct style 
which permits a little nicer discernment—a finer note of harmony—in the selection 
ot table silver. Quite naturally it enjoys tremendous favor. 


ROGERS, LUNT & BOWLEN Co. 
~ $2... Silversmiths ~ Creators of Distinctive Tableware 
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Editorials 





OLLOWING 
the publication 
of the report 
of the death of 


Expressions of 
Sympathy Deeply 
Appreciated 


Lewis J. Mulford, president of the 


Jewelers Publishing Corporation, and 
nearly 40 years head of the company 
publishing THe JEWELERS’ CIRCULAR, 
telegrams and letters of condolence 
were received by this journal from 
jewelers in all parts of the country. 
These included not only messages of 
sympathy from Mr. Mulford’s per- 
sonal friends and acquaintances 
among the older generation of the 
trade, but from wholesaling, retailing, 
importing, and manufacturing firms, 
as well as from institutions, organiza- 
tions and publications within and with- 
out the industry. 

For 76 years the deceased had served 
the jewelry trade as salesman, manu- 
facturer and publisher and during that 
time had made thousands of friends 
among the jewelers in all walks of life. 
His career of active service was re- 
markable and one that has seldom even 
been equalled in any line of business, 
and the expressions of sympathy indi- 
cate that it was appreciated as well. 

The members of the staff of THE 
JEWELERS’ CiIRcCULAR acknowledge 
with gratitude these kind words of 
condolence as do the members of the 
family of the deceased. 





REDUCTION 
in federal 
taxes on busi- 

ness is expected. A 
Joint congressional committee of the 
Senate and House has been working 
all Summer on tax reform and the 
Ways and Means Committee of the 
House will meet in advance of the 
opening of Congress for hearings and 
to draft a bill for introduction as soon 
as Congress convenes in December. 
The objective of the joint congres- 
sional committee is a more equitable 
distribution of the tax burden. It is 
improbable that its work will be com- 
pleted before the end of the next ses- 
sion of Congress. It is imperative that 
tax reform should be brought about 
but of immediate interest is a reduc- 
tion in corporation income tax. 
Jewelers, however, must be on the 
watch-out to see that in the plans of- 
fered for the reduction of the corpora- 
tion tax, no attempt is made to offset 
this by the imposition of additional ex- 
cise taxes. The jewelry trade has 
been relieved of the burden which it 
carried since the war, but, neverthe- 
less, should be cognizant of the fact 


Reduction of 
Federal Taxes 
Seems Certain 


that since the abolition of the tax, there 
has been a movement in certain quar- 
ters from those who wish to abolish 
the corporation tax to create a senti- 
ment for excise taxes on luxuries or 
lines not considered of first necessity. 
The jewelry tax is off and must stay 
off and not be reimposed. directly or 
indirectly for the purpose of lowering 
the corporation tax. 

If Congress will incorporate in the 
next revenue law provisions simplyfy- 
ing both the law and the administration 
of the internal revenue system so much 
the better. Revision of provisions of 
the present statute affecting the income 
accruing from installment selling is a 
sore need. In short, if Congress will 
remember that the interest of business 
generally in tax revision is greater 
than in any other proposition coming 
up next session there will not be much 
complaint regarding what else it may 
or may not do. 





ROM the other 
side dispatches 
indicate, a dis- 

tinct revival and 
upward trend in the diamond markets 
of Europe and this has been more 
than reflected over here by the activity 
and sales as well as the stiffening in 
prices in all the finer lines, such as the 
American buyer demands. One of the 
reasons for the boost that has been 
given to the diamond business in Eu- 
rope is the fact that the attacks on the 
diamond business by the newspapers 
that were publishing wild accounts of 
increase in diamond production have 
stopped. These were based on the 
opening of the alluvial fields of South 
Africa and: every so-called “diamond 
rush” was followed by speculation 
among the European writers as to “an 
over-supply of diamonds.” With the 
gradual diminishing of the supply 
from these alluvial fields and the fact 
that there is little chance of any more 
being opened except under regulation 
by the government, the newspaper 
stories have ceased. The European 
dealer has been able to get a clearer 
view of the situation and the public 
has been assured that the diamond 
market is, and will remain, as strong 
in the future as in the past. For it is 
generally recognized that the Precious 
Stones Bill which will control the out- 
put of all diamonds, will be passed by 
the South African parliament next 
month, and all excuses for wild specu- 
lation as to excessive diamond produc: 
tion will naturally stop. 
The American market has not been 


Diamond Market 
On a: Solid 
‘Basis 
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: affected to the extent that the Euro- 
pean market was by these wild stories, 


yet we did suffer from some of the 
magazine and newspaper accounts 
based on cable dispatches from abroad. 


Our merchants, however, have had a 


clearer idea of the situation from the 
beginning and were kept informed by 
the trade and by THE JEWELERS’ Cir- 


CULAR exactly what the situation was. 

° ° ° And the optimism of the American 
10 " Ligne—15 J ewel—Luminous Dials merchant me importer was fully borne 
out recently by the official statement 
made by the Minister of Mines and 
Industries of South Africa, which he 
ILLINOIS TIVOLI CASES |} issued while on his visit to New York 
recently after the reports as to alluvial 
diamonds had been called to his atten- 
tion. 

Speaking of the misapprehension 
and unjustified anxiety as to the dia- 
mond conditions in South Africa and 
the lack of knowledge of the Precious 
Stones Amendment Bill which the 
Government of the Union introduced 
during the last session of the Parlia- 
ment, he said there was nothing new 
in the Diamond Control Bill by the 
Government, except that part relating 
eee YS eS ee to the alluvial diggings which was 
ILLirdols 4B Demat fe added to the bill in March, 1927, the 
WATCH CASE i eel it oy is rest of the bill had been before Parlia- 
fa = \I ment in other forms as far back as 

1923. This was because the aliuvial 
diggings had not been a factor until very 

recently and the increase was sudden 
and unforeseen. His official statement 
goes on to say: 

“The Bill as it now stands will be 
passed in November next, and will 
give the Government ample power to 
limit the output and to control alluvial 

- diamond digging generally. The fact 
that the State has an interest of about 

20 per cent in all diamonds produced, 
is sufficient guarantee of adequate con- 

cern and control on the part of the 

m Government. The production from 
Price $2 7.00 Each alluvial digging is materially declining, 
and the overproduction has practically 

Subject to Jewelers’ Circular Key spent itself. 

“The basic principle of the Bill as 
regards alluvial diggings is, next to 
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: : : the interests of the State, to preserve 
Put Up in Ativactive Disp lay Box them for the small man (his only 
with Resale Price chance as regards minerals), but he 






must enjoy this privilege subject to 
proper control. Rushes are to be 
abolished and also the accumulation 














Material carried in stock at all times for of a large number of diggers than dig- 
Crobeg Watches gings can reasonably carry. The artifi- 
cial increase of owners and discover- 






ers’ claims by intensive subdivision of 
farms is also to be done away with. 
Registered syndicates and companies 


ba af 
ca R O S S & B E G UE L I N ie ae ins will almost 
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I. A. Raff, of B. Raff & Son, wholesale 
jewelers at 233 Fifth Ave., was recently 
elected a member of the Merchants’ Asso- 
ciation of New York. 

The Era Watch Repairing Co., has re- 
cently been incorporated for $10,000. The 
concern has been established for the past 
three or four months doing a watch repair- 
ing business. 

Among the callers at the offices of the 
JEWELERS’ CIRCULAR last Friday were A. H. 
Ruth, of John W. Ruth & Son, Shelbyville, 
Tenn., and W: H. Ruth and E. C. Ruth, of 
Ruth & Sons, Montgomery, Ala. 

George W. Reed, who represents Larter 
& Sons, 15 Maiden Lane, made a visit to 
Boston last week on business. Mr. Reed, 
who is a former president of the Jeweler’s 
Club. of Philadelphia, generally makes his 
headquarters in that city. 

J. L. Warner, of J. L. Warner Co., im- 
porters and cutters, at 36 W. 47th St., was 
entered in the Balrustol Senior Golf 
Tournament, which was held at the Bal- 
rustol Golf Club at Short Hills, N. J., Fri- 
day, Sept. 16. 

Page Browne, general sales manager of the 
Waltham Watch Co., visited in New York 
last week and was warmly welcomed by a 
large number of members of the watch trade. 
He spent Thursday and Friday at the New 
York office of the company, 15 Maiden Lane. 

“Happy” Jack Keegan of the Illinois 
Watch Co., Springfield, Ill., was a visitor 
in New York last week and his face did 
not belie the sobriquet which his friends 
have: given him. He reported very good 
business, a fact which was reflected in his 
happy countenance. 

C. A. Sigler, manager of the watch de- 
partment of the A. C. Becken Co., Chicago, 
spent a few days in New York last week 
and called on his friends while in the metrop- 
olis. He was acompanied by his wife with 
whom he is making a trip south. He sailed 
later from this city. 

John W. Sherwood, president of the Soli- 
darity Watch Case Co., 15 Maiden Lane, 
paid a visit to Boston and. Waltham last 
week. Mr. Sherwood was most encouraged 
at the condition of business that he found 
in that section of New England and re- 
ported a very satisfactory trip. 

Benn Hartman, a jeweler and watchmaker 
at 344 Main St., Catskill, N. Y., accom- 
panied by Mrs. Hartman and their three 
children, Ruth, Mildred and Jerome, sailed 
Sept. 13 on the George Washington for 
Europe. They will be abroad for about two 
months and during the trip will visit Eng- 
land, Germany, France and Czecho-Slovakia. 

David Belais, chairman of the Good and 
Welfare Committee of the National Jewelers 
Board of Trade and a diamond dealer at 
10 W. 47th St., has become a director of 
the Automatic Stores, Inc., 331 Madison 
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Ave. This is a self service chain store 
proposition of an entirely new character 
which will be soon introduced to the public. 

The report published last week that Ro- 
bert Friend was representing the watch 
house of Bayer, Pretzfelder & Mills, 15 
Maiden Lane, in Chicago, is unfounded, ac- 
cording to an announcement made by Mr. 
Pretzfelder of the latter concern, who stated 
that the firm has no local agent in that city 
and that their lines are handled through 
a number of houses. 

Raymond W. Leichot, receiver of the 
Dueber-Hampden Watch Co., Canton, O., 
was in New York last week and Thursday 
spent considerable time in conference 
with John W. Sherwood, chairman of the 
eastern creditors of that concern. Mr. 
Leichot reported that the prospects were 
very bright for a reorganization of the 
company in Canton, O. 

Ben Dattelbaum of Dattelbaum & Fried- 
man, manufacturers of rings and mountings, 
located at 7 W. 47th St., recently returned 
from a six weeks’ trip through the middle 
west. He reports conditions very good in 
the territory and states that retailers are 
optimistic as a result of the “bumper 
business,” which is expected this Fall. All 
together his trip was: very successful. 

Members of the Merchants’ Association 


are requested by the New York Chapter 


of the Sons of the American Revolution 
to display the American Flag at their resi- 
dences and places of business next Satur- 
day, the 140th Anniversary of the Adop- 
tion of the United States Constitution. The 
Association has informed the Chapter that 
it will be glad to convey the suggestion of 
such display to its members. 

Paul Samuels, Chicago and Pacific Coast 
representative for Katz & Ogush, Inc., 33 
W. 60th St., left New York last week on 
an extended western trip that will carry 
him to the Pacific Coast and back again 
to Chicago. Mr. Samuels will go to Chi- 
cago first to display his new line of “certi- 
fied platinum,” which contains many novel- 
ties, particularly bracelets and watch cases. 
He will then go on to the coast and finally 
return to the “Windy City.” 

The number of fraudulent bankruptcies 
reported throughout the country is steadily 
decreasing, according to the National As- 
sociation of Credit Men, which is carrying 
on a nation-wide fight against commercial 
criminals. J. H. Tregoe, executive manager 
of the association, said last week that during 
the 12 month period ending Aug. 31, 1927, 
the Credit Protection Department of the 
organization accepted for investigation 320 
less fraud complaints than were reported 
in the corresponding period ending Aug. 
31, 1926. From Aug. 31, 1925, to Aug. 31, 
1926, the association accepted 936 complaints, 
he said, and from Aug. 31, 1926, to Aug. 





31, 1927, the number of complaints dropped 
to 616. “In spite of the fact that the num- 
ber of cases reported has been decreasing,” 
he said, “convictions have been mounting. 
During the 1925-1926 period mentioned, 120 
commercial crooks were sent to prison 
through the work of the Credit Protection 
Department, which runs down the crook, 
secures the evidence necessary to convict, 
and prepares the case for a quick and suc- 
cessful trial. During the 1926-27 period, 161 
crooks were convicted.” 

Despite his 60 years, William Gentzlinger, 
who is retiring from the pawnbroking busi- 
ness at 94 Amsterdam Ave., Manhattan, 
was by his courage and ability able to 
thwart the efforts of two bandits to hold 
him up in his store Thursday afternoon. 
Mr. Gentzlinger had just taken $575 from 
his safe before the robbers entered but he 
had the foresight to lay a revolver beside 
the money. As the bandits entered and 
told him to “stick ’em up” Mr. Gentzlinger 
jumped behind the iron safe door, grabbed 
the revolver and started shooting at the 
thugs. They quickly returned the fire and 
one of the bullets grazed the pawnbroker’s 
bald head as it appeared above the door. 
After he had emptied three chambers of his 
pistol the bandits rushed for the hall and 
escaped by the roof. Neighbors called an 
ambulance doctor who attended the pawn- 
broker. Mr. Gentzlinger, who said he will 
retire in a few weeks, reported this as the 
only hold-up he has suffered in 43 years of 
business. 

A campaign against industrial accidents 
in New York City has been begun by The 
Merchants’ Association among metal manu- 
facturers. It grew out of a meeting of 
metal manufacturers which was called by 
the association last Spring. All metal 
manufacturing shops that are members of 
the association were invited to join in the 
contest and approximately 30 have enrolled. 
They have been grouped according to the 
degree of hazard involved in their business, 
and a cash prize of $100 will be awarded 
by the association to the shop making the 
best record from Sept. 1 to Dec. 31. The 
prize will be placed at the disposal of the 
employes of the winning shop to be used as 
they see fit. Certificates will be awarded 
by the association to all shops having a 
no-accident record up to Dec. 31. At the 
close of the present contest, if its results 
prove to be satisfactory, new prizes will be 
offered for a competition which will last 
through the calendar year of 1928, and sim- 
ilar competitions will be begun in other 
fields of industry. 

Reginald Reichman, of Reichman Bros., 
importers of diamonds, 20 W. 47th St., ac- 
companied by his wife, sailed Sept. 14 on 
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The 


Aristocrat 
of Lighters 


Lights only when you turn it upside down 


Something New: %,(ifera from 


the ordinary. 


This handsome, practical cigar and cigarette 
lighter cannot break. It’s made of Bakelite 
in many colors. 


There’s no switch—no button—no danger— 
entirely automatic in operation. 


The Ideal Gift for Everyone 


Repeat sales come quickly, for whoever sees 
TIP-LITE in homes or offices wants to own 
one, 


New York’s leading stores are now selling 
TIP-LITE. 
SEND US YOUR ORDER NOW 


Retail price $5.00 each. Dealer’s price $3.00 each in half 
dozen lots. Less than six $3.50 each. Attractive display 
card sent with each order. 


The Tip-Lite Corporation 


52 Vanderbilt Avenue, New York City 
Salesmen wanted in a few territories 
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Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
81 Fulton Street,.New York 
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the Aquitania. Mr. Reichman will visit the 
Amsterdam and Antwerp diamond markets 
on a purchasing trip for his firm. 

Edmund Berls, designer, has removed his 
studio to 67 W. 44th St. 

M. Handelman, jeweler of Towanda, Pa., 
was an out-of-town caller at the offices of 
THE JEWELERS’ CIRCULAR last week. 

Factory P. Tieche of Switzerland, manu- 
facturer of watches, has opened sales offices 
at 93-95 Nassau St., on the 10th floor. 

Friends of W. Raymond Ayre, of Ayre 
& Taylor, Inc., 2 W. 43rd St., were pleased 
to hear last week that he is reported re- 
covering from the illness which had con- 
fined him to his home at Demarest, N. J. 

Raymond Abrahams, 522 Fifth Ave., ac- 
companied by his wife, returned recently 
from abroad, and in speaking of conditidns 
predicts a strong market, with a big demand 
for large, fancy-cut diamonds and colored 
gems. 

A meeting of the creditors of Fink & 
Marcus, 15 Maiden Lane, was held recently. 
It was reported the liabilities are about 
$80,000 and that an agreement had been 
arrived at between the firm and _ its 
creditors. 

James L. Hand, jewelers’ auctioneer, 14 
Maiden Lane, has just completed an auction 
of the stock of W. Y. Corwin, Southampton, 
L. I. George William Corwin, who is Mr. 
Corwin’s son, will continue the business, 
which was established in 1879. 

The Shapiro-Goldman Co., importer and 
manufacturer of jewelry novelties, 347 Fifth 
Ave., has moved into new and larger quar- 
ters in the same building. The new offices 
are equipped with several handsome show- 
rooms where jewelry buyers can inspect the 
concern’s stock. 

The raising of a fund for the purpose of 
dedicating a memorial to the memory of the 
late Louis J. Schoolhouse, a prominent dia- 
mond dealer who died suddenly recently, is 
now in progress. Those who wish to con- 
tribute to this fund should send their checks 
to Joseph Rees, 20 W. 47th St. 

Will S. Abrams, United States representa- 
tive for the Eterna Watch Factories, 489 
Fifth Ave. is now on the Coast and at 
present in San Francisco, calling on the 
trade. Mr. Abrams reports favorable busi- 
ness conditions. Because of the pressure 
of business, Mr. Abrams has been compelled 
to extend his present trip, spending a longer 
time in each section of the country than 
he anticipated. 

H. Hoffman, Andy May, H. Slote and 
Sam Mendelsohn, representatives of the 
Hoffman Watch Co., 2 W. 46th St., are 
now in their respective territories calling on 
the trade with a line of Hallwatch and Sun- 
rite watches. S. R. Hoffman, president of 
the Hoffman Watch Co., has been compelled 
to remain in New York to care for the 
increase in business for the Fall months but 
will shortly leave for his regular trip to 
call on the trade through the middle west. 

Jewelry valued at about $4,000 was re- 
cently taken from the window of the 
Jewelry store of George Edelstein, 200 Fifth 
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Ave., Brooklyn. Burglars got into the store 
sometime between Sunday night, Sept. 11 
and Monday morning, made a hole about 
a foot square in the six inch concrete and 
steel wall of the vault. The burglars gained 
access to the store through a rear window, 
bars about which they cut with hack saws 
and acid. Electric tools were used to cut 
into the vault. 

Friends of Edward H. Hufnagel, of Mt. 
Vernon, past president of the A. N. R. J. A. 
and of the New York State Retail Jewelers’ 
Association, have received word of his en- 
gagement to Miss Willa F. MacCormack, 
his secretary for the past 15 years. Mr. 
Hufnagel is a widower, his wife having died 
last October, following a long illness. Mr. 
Hufnagel’s marriage to Miss MacCormack 
will take place some time after Nov. 1 in 
Mt. Vernon, N. Y., and they are planning a 
honeymoon trip through Virginia and North 
Carolina. 

Dieges & Clust, manufacturing jewelers, 
15 Maiden Lane, designed and made a hand- 
some silver trophy, which was awarded to 
the Valley Stream Volunteer Fire Depart- 
ment at the Coney Island Mardi Gras, last 
week. The cup was donated by William 
H. Todd and is known as the “William H. 
Todd Trophy for Volunteer Firemen.” The 
Valley Stream Fire Department displayed 
the best equipment and had the largest body 
of men in the parade. The trophy was 
heautifully designed and was embellished 
with a number of marine views. 

Mr. and Mrs. Albert Baldwin Fulton, 70 
Morningside Drive, have announced the en- 
gagement of their daughter, Renee Jeanne, 
to Donald J. Mazer, the son of Mr. and 
Mrs. Joseph Mazer of New York. Mr. 
Mazer is well known to the jewelry trade, 
and is connected with the business of his 
father at 10 W. 47th St., being secretary- 
treasurer of the Jos. Mazer Co., diamonds 
and pearls. He is a graduate of Columbia 
College, and the Columbia University 
Schools of Law and Political Science. Miss 
Fulton is a graduate of Barnard College. 
class of 1926 and received her Master’s de- 
gree from Columbia University last June. 
The wedding will take place sometime after 
the first of the year. 
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the Bill becomes law in November, 
and is put in operation,’ he added. 

It will be seen from the above that 
the attitude of the American diamond 
trade and of the American diamond 
buyer has been correct and our optim- 
ism fully justified for it shows also that 
the wild newspaper stories of the early 
part of the year drew conclusions and 
inferences which have not only not 
been borne out, but were ridiculous in 
view of the facts as they are now 


known. 








A new Rosenfield chain store was recently 
opened at Shawnee, Okla., at 108 E. Main 
St. It is in charge of Si Bekenstein, son- 
in-law of M. C. Rosenfield. 


‘whose address he did not know. 





Achtel-Stetters has been chosen as the 
scene of the first Fall meeting of the New 
Jersey Retail Jewelers’ Association Sept. 27. 

Charles Steigler, formerly optician with 
Anspach Bros., has opened a store at 11 
Central Ave., where Alex Loeb was for- 
merly located. 

Oscar W. Kohn, who has been occupying 
the Marquis Martin Maloney residence at 
Spring Lake through the Summer, is re- 
opening his family home at 365 Ridge St. 

Conrad J. Brotherly, president of the 
American National Retail Jewelers’ Asso- 
ciation, plans to leave Newark Saturday for 
the national convention at St. Louis. Accom- 
panying him will be Mrs. Brotherly, Edwin 
H. Quigley, secretary of the association; and 
John Drake, executive secretary of the Na- 
tional Jewelers’ Publicity Association. 

David Freling, bankrupt watch manufac- 
turer, turned over $1,500 in Federal Court 
Thursday, to William Krueger, receiver for 
the Climax Chain Co., 50 Columbia St., and 
was released from a charge of contempt of 
court. He had been certified in contempt by 
Referee George W. W. Porter, because of 
alleged failure to account for all his assets 
in involuntary bankruptcy proceedings. 
George Furst, representing the National 
Jewelers’ Board of Trade, charged that 
Freling had concealed $7,300. The court 
ruled that Freling should be committed to 
jail in default of $5,000, but later paroled 
him in the custody of his counsel, David 
Bobker. Mr. Furst urged that a rigid in- 
vestigation be made of the schedule of assets 
filed with the court. 








Charged with Receiving 





New York Jeweler Held Under Bail for a 
Hearing on “Fence” Charge and for 
Violating the Sullivan Law 

Charged with receiving two rings valued 
at about $500 which are said to be part of 
the loot taken in the hold-up of the factory 
of Selsky Bros., 79 Nassau St., George 
Papageorge, jeweler, at 618 Eighth Ave., 
was arrested Jast Saturday and is now 
being held in $25,000 bail. When Papa- 
george was arraigned last Monday morning 
before Magistrate Brodsky, in the Second 
District Court, the court originally fixed the 
bail at $20,000 and held the prisoner for a 
hearing on Sept. 23. He was not only held 
on a charge of being a “fence” but also of 
violating the Sullivan Law. Richard C. 
Murphy, counsel for the Jewelers National 
Crime Committee, pleaded with the Mag- 
istrate for heavier bail owing to the im- 
portance of the case and in compliance with 
this request, Magistrate Brodsky fixed bail 
at $25,000. 

According to the police, Papageorge stated 
that he bought the rings last Thursday from 
a man whom he had never seen before and 
When the 
police found the jewelry, they also charge 
that they discovered a pistol in the safe in 
the jeweler’s store. The rings taken from 
Papageorge it is claimed have been identified 
as part of the $4,000 in loot taken in the 
Selsky hold-up. 











September 21, 1927 


acces, 





CIRCULAR 


Ge 
NATIONAL PARK BANK 


of NEW YORK 
214. BROADWAY 


JEWELERS’ 

















Established 
1856 













Uptown Offices 
ParK AVENUE and 46TH STREET 
SEVENTH AVENUE and 32ND STREET 




























& 
Banking DIRECTORS 
In All Its Branches en 
Commercial and Travelers’ rome eed 
e ° os icnar eiane 
Credit issued; Correspondents ean 3. Fansites 
in all principal Cities in the Cornelius Vanderbilt 
World. Foreign Exchange a 7 — 
bought and sold. Corporate john G. Milburn’ 
and Personal Trusts; Safekeep- William Vincent Astor 
PO ing of Securities; Collection of sp = ene ‘a 
FAD A gat ° ewis Cass Ledyard, Jr. 
rs . dnl al Income. Investment Service David M. Goodrich 
WM ts all ; for Customers. Safes in our Eugenius H. Outerbridge 
‘lifiiings ae Safe-Deposit Vaults at moderate —— 
ental John H. Fulton 
r . Frank L. Polk 
| CAPITAL, SURPLUS and Benjamin Joy 
UNDIVIDED PROFITS, $34,000,000 bs George M. Moffett 

















Gems ;;. Orient 


Rubies Star. Rubies 
Emeralds Star Sapphires 
Sapphires Cats-Eyes 

_ Lapis-lazuli 
Starlite (Blue Zircon) 


LUCIAN M. ZELL 


522 Fifth Avenue New York 




























Play Safe and 





90% of the Business Men that fail come from the ranks of the Non-advertiser. 
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Norman R. Alexander, of the staff of M. 
Sickles & Sons, is in the hospital, following 
an operation. 

Nathan Kennin, wholesale jeweler at 714 
Sansom St., has returned to his office, after 
a stay of several weeks in a hospital follow- 
ing a serious operation for a stomach ail- 
ment. 

M. Amster, of the Washington Loan Co., 
Johnstown, Pa., was a welcome visitor to the 
wholesale trade here during the week, and 
did considerable purchasing for the Fall 
trade. 

Interest among local jewelers was aroused 
by a lost and found advertisement offering 
a $75 reward for return of a circle pin con- 
taining 74 diamonds and 38 emeralds, re- 
ported lost between a garage and a theater. 
The number of stones caused the interest. 

Rudolph H. Englehardt, for several years 
a retail jeweler at 2132 Chelten Ave., died 
after a brief illness. He was well known to 
the trade here, having for many years been 
employed in the Riverside watch case plant 
at Riverside, N. J., and also conducted a re- 
tail business in that town. 

A fire which had been smouldering for 
some time on the fourth floor of the Jewel- 
ers’ building, 216 S. 12th St., burst into flame 
about the time employes of F, X. Zirnkilton, 
manufacturing jeweler, were reporting for 
work. They extinguished it quickly before 
firemen arrived. The damage was trifling, 
Mr. Zirnkilton said. 

A general quickening of interest in jewelry 
of all kinds, and especially in diamonds, is 
reported among the wholesale trade here, 
with the additional statement that retailers 
have resumed buying on a more extensive 
scale than for some time. Silverware also 
is in good demand and jobbers are seeing 
indications of a good Fall trade. 

The siren attached to the rear of the store 
of Richard G. Hadley & Son, 4812 Frankford 
Ave., thwarted an attempt at breaking into 
the store. The intruder, evidently unaware 
of the alarm, in some way touched the wires 
and set the siren sounding, bringing two 
handit-chasing cars full of policemen and 
scores of nearby residents. The thief or 
thieves escaped before their arrival. 

Sansom St. has evinced much interest in 
the announcement that the Deutsch building, 
erected by the late Samuel Deutsch and one 
of the first of the more modern structures on 
the “street,” has been purchased by Harry 
Gordon, well-known wholesale jeweler. Mr. 
Gordon has been in business at 732 Sansom 
St. for 10 years and is well known to the 
trade, members of which are congratulating 
him on his purchase. 

The bowling fever is strong in the store 
of S. Kind & Sons and employes have again 
organized a six-team league for the season, 
the initial game being rolled last Monday. 
The season will continue until Dec. 15, when 
tt will be discontinued during the holiday 
Tush season to be reopened early in January 
and continue well into the Spring. A bowl- 
ing club has been organized, with John Wil- 
son president, who will be aided by the cap- 
tains of the six teams. A banquet is planned 
for later in the season, 
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The J. E. Caldwell bowling team won the 
Summer bowling league contest between 
teams from several stores in other lines than 
jewelry. Things are now shaping for the 
store bowling contest, with six teams or- 
ganized. Each team is composed of five 
men and one girl, the latter showing much 
skill on the alleys. The season will last well 
into the Spring and a number of handsome 
prizes will be awarded at its close. 

The wedding of Earl N. Sappington to 
Miss Martha Millos, daughter of Mrs. Julia 
D. Millos, of 4534 N. 16th St., is scheduled 
for next Saturday afternoon at 4:30 o’clock 
at Mount Vernon Reformed Church, with a 
family dinner following at the Hotel Ritten- 
house. Following a honeymoon trip, the 
young couple will be home in the Mount Ver- 
non apartments, Germantown. Early in Oc- 
tober, Austin Homer, also of the silver de- 
partment of the J. E. Caldwell & Co. store, 
will wed Miss Evelyn Innes, daughter of 
William T., Innes, one of the leading master 
printers of this city. 

One of the events of the week in the Rox- 
borough section of Philadelphia was the 
opening of a new jewelry store by Grossman 
& Hoffman, for many years in business at 
1151 N. Front St. The store is in the Roxy 
Theater building, just erected at 6185 Ridge 
Ave., and is finely furnished and equipped, 
living up to the owners’ announcement that 
it is “a Chestnut Street shop on Ridge Ave- 
nue.” Louis Grossman, of the firm, is in 
personal charge of the store. The section, 
although one of the oldest in Philadelphia, is 
just beginning to build up on a modern scale, 
so far as retail business is concerned, and 
the new jewelry store is a notable addition to 
its facilities. It carries a fine line of dia- 
monds and general jewelry. 

Members of the J. E. Caldwell & Co. As- 
sociation, composed of employes of the store, 
enjoyed a fine outing at “Moorlyn,” the 
country home of George A. Moore, a mem- 
ber of the firm, in West Chester, last Sat- 
urday afternoon, Mr. Moore being the host. 
The handsome estate was thrown open for 
inspection and the afternoon was spent in 
baseball, golf on Mr. Moore’s private course, 
and other sports, while many of the visitors 
enjoyed themselves in‘ the large swimming 
pool. In the evening Mr. Moore entertained 
the party with a dinner at the Four Horse- 
men’s Club, which was followed by a dance. 
The affair was the most enjoyable ever held 
by the association and Mr. Moore was 
thanked heartily for his fine hospitality. 

Local jewelers find much food for thought 
in the report of the Bureau of Police for the 
first eight months of 1927, showing a decided 
increase’ in the number of robberies of all 
kinds and a total of $3,034,880 in property 
loss in that period. This total includes 
money and jewelry taken in 160 highway 
robberies, 1,924 store and house thefts and 
2,379 automobiles. While the number in- 
cludes comparatively few jewelry store rob- 
beries, holdups, etc., leading jewelers realize 
that police protection for their stores is not 
what it should be. The number of window 
smashings by which jewelers suffered shows 
an increase over the figures for the same pe- 
riod of last year and indicates, jewelers say, 
the imperative need of an increase in the 
police force to provide a more adequate pa- 
trol of downtown streets, that being the dis- 
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trict where the window smashing are more 
numerous than in other sections of the city. 
Fewer robberies of jewelry salesmen, either 
in holdups or thefts of sample cases from 
automobiles, were reported during the first 
eight months of this year, the police attribut- 
ing this to the better care exercised by the 
salesmen and to leaving their cars guarded. 











BUSINESS CONDITIONS 


Retailers and wholesalers alike report a decided 
improvement in business since Labor Day, quite 
welcome after a Summer of unusual quietness. 


This is accounted for in several ways. The return 
of the city’s residents from out of town resorts, 
the end of vacation periods, which not only take 
people out of reach of local stores but leave them 
frequently short of funds for some time after- 
wards, and the resumption of social activities, have 
all contributed to the pick-up in trade. In addition 
to these factors, ideal weather since the first of the 
month kas facilitated shopping. Fall weddings have 
stimulated the sale of silverware and gift goods, 
while both men’s and women’s watches continue to 
hold the leadership in sales volume, closely followed 
by diamond rings in white gold and platinum 
mountings. 





A. D. Sheret, Springville, N. Y., jeweler, 
visited the wholesale trade here last week. 

Charles T. Evans of Brayton’s, Inc., has 
been elected a vestryman of St. John’s Epis- 
copal Church. 

George J. Schlehr, Kenmore jeweler, is 
home from a pleasure trip to New York 
and other eastern points. 

E. E. Beard, Fredonia jeweler, has formed 
a partnership with E. J. Ellsworth and the 
firm will now be known as Beard & Ells- 
worth. 

Gustave A. Frisch of Frisch Bros., E. 
Genesee St., jewelers, is a candidate for 
district committeeman in the Republican 
primary. 

Harry C. McCormack of T. C. Tanke, 
Inc., returned last week from a motor trip 
to Alexandria Bay, where he was a delegate 
to the State Kiwanis convention. 

Edward A. Eisele, president of the King 
& Eisele Co., spent 10 days on a fishing trip 
near Ottawa, Canada, with fellow members 
of the Turtle Lake Fishing Club. 

William M. Hopp & Son, Batavia jewel- 
ers, received honorable mention in a recent 
window dressing contest conducted by the 
Family theater in that city in connection 
with the showing of the super-film, “What 
Price Glory.” 

Daylight saving will end in Buffalo on 
Sunday, after having been in effect since 
the last Sunday in April. There has been 
considerable agitation for the reduction of 
the light-saving period and the question, in 
all probability, will be submitted to the 
voters at the November election. 

Further discussion of a proposed co-opera- 
tive advertising campaign in the Autumn and 
Winter months, took place at a meeting of 
a committee of the Buffalo Retail Jewelers’ 
Association, held Friday evening in the office 
of Edward Leininger, its chairman. Final 
decision in the matter will probably be 
reached within the next week or so. If a 
sufficient number of jewelers throughout the 
city can be interested in the project, it will 
be adopted. 
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Maurice Tavel, Indianapolis, spent 
a weck-end here. 
John Bard, of Brazil, Ind., paid one of 


his visits to wholesale houses in Cincinnati. 


L. Beer, of O. C. Beer & Co., Sunman, 
Ind., called at A. G. Schwab & Sons, last 
week. 


Mr. and Mrs. William Bowden of Nac- 
gadoca, Texas, were in Cincinnati. So were 
Mr. and Mrs. O. A. Wise of Huntington, 
W. Va. 

Harry Boehmer has returned to his desk 
in Frohman & Co. after a motor tour 
through the east and Canada. He was ac- 
companied by Mrs. Boehmer. 

W. F. Roth, jeweler of Gallatin, Tenn., 
brought his family along when on a buying 
trip to Cincinnati. He came during the 
hottest season of weather that Cincinnati 
has had this year. 

Louis Albert, of the Albert-Siefert Co., 
in the Merchants building, has gone to 
California. He expects to spend a couple 
of months on the Pacific Coast and will 
return just before Christmas. 

Harry Boehmer, manager at Frohman & 
Co.’s offices, is touring through the east on 
a pleasure trip and will also go to Canada. 
He is driving his automobile on the trip and 
is accompanied by Mrs. Boehmer. 

Word has reached Cincinnati about the 
remodeling of the jewelry store of J. D. 
Ward & Son, at Washington, Ind. A new 
front was put in the store and new fixtures 
replaced the old ones so that the place has 
assumed an up-to-date atmosphere. 

Miss Mary Lee, secretary of C. E. Richter, 
of the Richter & Phillips Co., has returned 
to her desk after several days illness. Miss 
Lee was taken ill while returning from a 
trip to Yellowstone Park on the last day of 
her vacation and was forced to remain in 
her apartment. 

Mr. and Mrs. Shropshire of Lexington, 
Ky, were recent visitors in Cincinnati. Mrs. 
Shropshire is the daughter of H. M. Hub- 
bard, jeweler of Lexington, and only re- 
cently became a bride. In fact, she and 
the bridegroom were in the Queen City on 
their honeymoon. 

Bertram Workum is making a trip 
through West Virginia on what is his 
initial tour as traveling representative of the 
A. S. Workum Co. in the Schmidt building. 
He started working in the diamond cutting 
shop of his father some time ago and is 
now acquiring a little road experience. 

A new jewelry concern has been started 
at Norwalk, O., to be known as the Auker- 
man Jewelry Co. The concern will estab- 
lish a new store in Norwalk. Application 
for a charter was submitted to the Secretary 
of State, Thursday, by E. L. Aukerman, 
M. E. Holman and E. A. Widman. The 
capital of the new company is given as 
$25,000. 

The Ben Schneider Jewelry Co. on Vine 
St. just above 15th St., has put in a new 
front in its establishment. The show win- 
dows were re-arranged and made more pre- 
tentious by the addition of plate glass win- 
dows standing on marble bases. The com- 
pany intends to de more business on the 
credit plan as it has enlarged its install- 
ment buying departmert. 


THE JEWELERS’ CIRCULAR 

Robert L. Hummel, jeweler at 3 Emery 
Arcade believes in starting his Christmas 
season early. He sent out a circular letter 
to a vast number of Cincinnatians telling 
them about the advantages of selecting their 
holiday gifts early or if they did not wish 
to buy now they could select the article 
they wanted and have it laid aside until they 
were ready to pick it up. The letter is 
made up in the form of a folding Christmas 
card. 

Litwin & Sons have made another lease 
for part of the structure at 114 W. 6th 
street. The new lease was given to Edward 
Deisel and others for the store room in 
the building at a monthly rental of $375. 
The lease is for a period of five years, be- 
ginning Oct. 1. The Litwin firm recently 
leased the entire fourth floor to the Charles 
Schmitt Co., jewelry manufacturers. The 
five upper floors of the structure formerly 
were occupied by the Richter & Phillips 
Co., now located in the Temple Bar build- 
ing. 
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Jack J. Weg 
ciated with the M. B. Barkan Co., 
on the city trade. 

William Schwanke and Fred Owells, Mil- 
weukee retail jewelers, have returned from a 
camping trip in northern Wisconsin. 

Among Wisconsin retailers who called at 
Milwaukee wholesale houses during the past 
week were L. F. Stark and G. M. Molster, 
Waukesha. 

The partnership of Stolzer & Zentner, 
Oshkosh, has been dissolved. H. J. Zentner 
is continuing the old store at 100 Main St., 
while H. C. Holzer has opened up a new 
store at 135 Main St. 

E. Thiet, who formerly conducted a trade 
watch-repair shop in Kenosha and who more 
recently was employed by L. Rakosi of this 
city, is now connected with the Doering 
Jewelry Co. at Waupun. 

John Grandlic, Jr., of J. Grandlic & Son, 
Sheboygan, was married on Sept. 7. Joseph 
Grandlic, who operates a jewelry store on 
National Ave. here and who is an uncle of 
the bridegroom, attended the wedding. 

Charles Upmeyer, of Bunde & Upmeyer, 
recently took a trip to Chicago to meet L. 
A. Thomas, dean of the Wisconsin Institute 
of Horology. Mr. Thomas has recently re- 
turned from an extensive tour of European 
countries. 

John Schilz, treasurer of the.O. H. Bingen- 
heimer Co., has been confined to his home 
for the past week with a badly bruised leg. 
Mr. Schilz fell while playing ball. He is 
getting along nicely now, however, and plans 
to be back to the office within a week. 

Because of a small triangular cut in Kon- 
rad’s jewelry store window at Oshkosh, Wis., 
a rumor was circulated that the store had 
been robbed. According to the proprietor. 
the cut in the glass has been there since this 
Spring. He was unable to explain its origin, 
but declared he did not believe it had been 
placed there by burglars. Evidently, Labor 
Day pedestrians, lacking occupation, spent 
considerable time in observing marks on the 
glass and fabricating stories concerning it. 


gel, who recently became asso- 
is calling 
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The store of W. W. Appel & Son has 
been rearranged, the optical department hay- 
ing been so located at the rear that extra 
wall cases could be installed. 

The September meeting of the Lancaster 
Optometrical Society, scheduled for Sept. 12, 
was passed, on account of the members being 
tied up by business engagements of various 
kinds. 

The chime clock presented to Luther 
Wolf, a teacher of the Junior chair of 
Grace Lutheran Sunday school, by the 
school as a wedding gift, was furnished by 
William L. Rineer. 

D. F. Grove, optician, of Allentown, 
formerly of Lancaster, visited here last 
week. His father was for many years con- 
nected with the store of the late Ezra F. 
Bowman, Lancaster. 

Leo Henle, of Sussfeld, Lorsch & Schim- 
mel, New York; John Keefe, of Buhl, Peer 
& Keefe, New York; Jay Wehrle, Denni- 
son Mfg. Co., Framingham, Mass., were 
among the salesmen who recently called on 
the local firms. 

Large numbers of people were attracted 
last week to the annual Lancaster Better 
Homes and Better Health Exposition which 
was held three days last week. It was fea- 
tured by interesting lectures on the values 
of different foods to health. 


J. C. Houghton, head of the diamond de- 
partment of the Weber jewelry store, paid 
a business visit to Philadelphia last week. 
Miss Helen Bender, of the sales force, has 
resigned to enter the Millersville, Pa, 
Normal School. Her place has been taken 
by Miss Alice Denny, Lancaster. 

The following visited this city last week: 
Mrs. Marie Baker, Hagerstown, Md.; War- 
ren S. Bucher, member of the firm now con- 
ducting the Fisher jewelry store at Sun- 
bury, Pa. was in Lancaster recently. Three 
former employes are successors to the lately 
deceased founder of the business. C, S. 
Dubs, Jackonville, Fla.; John D. Neales, 
American Cutlery Co., Chicago; H. F. 
Lineaweaver, Campbellstown, Pa. 


John J. Bowman, of the Bowman Techni- 
cal School, and Tell Nussbaum, watch spe- 
cialist, have returned from Washington, 
D. C., where they attended a meeting of the 
Examining Board of the Horological Insti- 
tute of America, of which they are members. 
They passed on the applications of 67 watch- 
makers for certificates. The Institute pur- 
poses making a display in the time service 
section of the Baltimore and Ohio Railroad 
Company’s fair in Baltimore from Septem- 
ber 26 to Oct. 9. 

Edward Vickers, 
Williams, Parkesburg, Pa.; 
ley, Schuylkill Haven, Pa., have entered the 
Bowman Technical School as _ students. 
Ralph H. Wolf, a student, has gone to his 
home in Phillipsburg, Pa., for a rest. Among 
recent visitors to the school were Jeweler 
C. M. Jordan and bride, Smithfield, N. C., 
who were married last week at Palatine 
Bridge, N. C., the home of the bride, who 
was Miss Helen I. Wilcox. Both were 
former students of the school where their 
love romance began. 


Norfolk, Va.; Leroy 
and Ray Cross- 
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Chicago Notes 





Albert Millard, of Buss-Linthicum-Thor- 
son, returned last week from a hurried busi- 
ness trip to Ohio. 

Jos. O. Pucher, diamond setter, at 29 E. 
Madison St., returned last week accompanied 
by Mrs. Pucher, from a months trip to 
northern Minnesota. 

S. C. Lund, secretary-treasurer of the A. 
C. Becken & Co., was away from his desk 
for a few days during the past week making 
a hurried business trip. 

Otto Klebsattel, Chicago representative 
for Binder Bros. of New York is making his 
usual two months’ business trip through the 
south in the interest of his concern. 

I. B. Miller, of the Fillkwik Co., 35 E 
Wacker Drive, is making a business trip to 
Detroit and other cities in the east return- 
ing home by the end of this month. 

Matt J. Yum, representing Adolphe 
Schwob, Inc., traveling out of their office in 
the Jewelry Mart, returned this week from 
a weeks’ trip through the central west. 

H. Brod, of Brod & Co., Newark, N. J., 
arrived in Chicago last week from Cincinnati 
and will remain here for awhile before con- 
tinuing his trip through the middlewest. 

Hugo Adrian, representing the Tavannes 
Watch Co., with Chicago offices at 35 E 
Wacker Drive, just returned from a three 
weeks’ business trip through the territory. 

Howard D, Seebeck, representing Barnett 
Daniel & Co., and the Armbrust Chain Co., 
left last Thursday night on a short business 
trip to Milwaukee, Minneapolis and St. Paul. 

M. E. Robertson, general manager for the 
Oneida Community Ltd., spent several days 
of the past week in Chicago visiting at their 
local offices and with their representatives. 

Howard Schaeffer, sales manager for the 
Elgin-American Mfg. Co., left last Thurs- 
day night for California where he will spend 
about two weeks calling on the wholesale 
trade. 

Louis Eppenstein, of the Illinois Watch 
Case Co., returned to Chicago and Elgin, 
last week after spending several weeks at 
their New York office visiting the trade in 
the east. 

Mrs. A. C. Becken, Sr., accompanied by 
her daughter Miss Clara Louise Becken, ar- 
rived home last Thursday after spending six 
weeks visiting with friends in Pennsylvania 
and Detroit. 

Leonard Iasis, representing the Illinois 
Watch Case Co., traveling out of their Chi- 
cago office, has returned from a visit to the 
Pacific Coast and a pleasure trip through 
the Black Hills. 

Otto W. Jonas, setter, with offices at 10 


S. Wabash Ave., returned last week, accom- 
panied by his wife and family, from a motor 
trip to lowa where they visited with friends 
for a few weeks. 

Morris Richter of the Richter & Phillips 
Co., Cincinnati, O., accompanied by Hobart 
Wehking, of the same firm, spent several 
days in Chicago and Springfield during the 
past week on business. 

Louis Schwartz of Louis Schwartz & Son, 
wholesale jewelers on the third floor of the 
Heyworth building, left last week on his 
semi annual business trip through the south. 
Mr. Schwartz will be away ten weeks. 

C, A. Fidler, vice-president of A. C. 
Becken & Co., is spending a few weeks on 
a pleasure trip to New York. From there 
he will take the boat to New Orleans and 
return home by way of the Mississippi 
Valley. 

George Chapman, formerly of the firm of 
Chapman & Armstrong, retail jewelers at 
Galesburg, IIl., stopped off in Chicago last 
week on his way home from the east where 
ne and Mrs. Chapman spent considerable 
time in visiting with friends. 

F. E. Quinn, Chicago manager for the 
Homan Silver Co., is spending this week 
in calling on the trade in Detroit. D. W. 
Woods, traveling out of Chicago is calling 
on the wholesale trade through the south 
and northwest and will be away until Sept. 
30. 

Gus Weinfeld, of the Block-Weinfeld Co., 
will return this week from a short trip 
through Wisconsin, in fact he will be here 
in time to attend the big Dempsey-Tunney 
fight. Dave Helfer, of the same concern 
also returns this week from a trip through 
Indiana. 

George Gubbins, manager of the Chicago 
office of the Illinois Watch Case Co., is 
spending a couple of weeks at Atlanta, Ga. 
visiting with his son Joseph. Before re- 
turning to Chicago Mr. Gubbins will visit 
in the east. He is accompanied on this trip 
by Mrs. Gubbins. 

Reuben W. Cohen, manager of the Chi- 
cago office of the Geo. H. Cahoone Co., just 
completed a business trip through the east 
and after spending a few days in Chicago 
looking after the local trade left on another 
trip through the east. 

The Automatic Gold Chain Co., the Spei- 
del Chain Co., and Speidel Bros., have es- 
tablished a permanent office in Chicago with 
headquarters at 31 N. State St. Room 
801, with R. B. Piowaty as mid-west repre- 
sentative. Alex Johannes who has been 
making this territory from New York is 
spending several weeks with Mr. Piowaty 
among the trade.” 


P. Scharsig, factory representative for the 
Gustav Becker clock factories, has just com- 
pleted an extended business trip through 
the western circuit. He spent the past week 
at his office in the Jewelry Mart and left 
this week on a trip through the east to visit 
the wholesale trade. This time he will be 
away for two weeks. 

George Flemming, representing the H. F. 
Barrows Co., with Chicago offices in room 
1110 Heyworth building, just returned from 
a business trip through the west as far as 
Denver and through the middlewest. He 
was away for a month and after spending 
about ten days in Chicago left for a trip 
through the south. While at Milwaukee 
recently he attended the dinner of the whole- 
sale jewelers of that city held at Wolf's 
Island. 

Will Schumann, of Leubusher-Schumann 
& Co., 35 E. Wacker Drive, returned to 
Chicago this week after spending four weeks 
in the south visiting the retail jewelers. 
Steve Leubusher, of the same concern also 
returned from Minneapolis and the north- 
west where he spent a week. Both Mr. 
Schumann and Mr. Leubusher, returned in 
time to see the big Dempsey-Tunney fight. 
They will be accompanied by Ed. Gerken 
also of this firm. 

George H. Thomas, manufacturers’ rep- 
resentative recently associated himself with 
the Saart Bros. Co., Attleboro, Mass., to 
represent this house in Chicago and the 
middle-west. Mr. Thomas, makes his head- 
quarters in suite 302, 29 E. Madison St. He 
left last week on his initial trip for this firm 
through the northwest and will return home 
sometime this week. In connection with the 
Saart Bros. Co., line, Mr. Thomas, still rep- 
resents the Chicago Silver Co., of 1741 W. 
Division St., this city. 

A. C. Becken & Co., wholesale jewelers 
at 180 N. Wabash Ave., announced last 
week that Leon E. Rondenet has joined the 
sales department. Mr. Rondenet, for many 
years was connected with Benjamin Allen 
& Co., calling on the Chicago retail trade. 
He left them about 14 months ago to enter 
into another line. Mr. Rondenet, will re- 
sume his activities with the retail jewelry 
trade in Chicago in the interest of A. C. 
Becken & Co., and he has the well wishes 
of his many friends. 

Harold C. Waite, of the Webster Co., 
North Attleboro, Mass., left this week for 
a short trip to Denver and St. Louis. Mr. 
Waite spent about two weeks in Chicago 
making his headquarters at the Palmer 
House and upon his return from St. Louis 
will remain here for another two weeks. 


(Continued on page 96) 
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This is Mr. Waite’s first time to Chicago for 
several months. He was confined in a hos- 
pital in the east for some time on account 
of illness but is again feeling like his old 
self and able to call on his friends in the 
trade. 

Fred Hyatt, of the Keystone Watch Case 
Co., spent several days of the past week at 
their local offices in the Jewelry Mart 
visiting. 

Max E. Bruhn, manufacturing jeweler, at 
Minneapolis, Minn., visited the trade in 
Chicago during the past week and while 
here called on friends. 

Maynard Levy, of Marks & Levy, auc- 
tioneers, 35 E. Wacker Drive, returned this 
week via motor from Minneapolis, Minn., 
where he spent a week on business. 

Miss C. Johnson, buyer for S. A. Clausin 
& Co., Minneapolis, Minn., stopped off in 
Chicago last week for a few days visiting 
the markets on her way home from the 
east. 

“Milt” Sandfelder, of the D. F. Briggs 
Co., Heyworth building, returned this week 
from St. Louis, where he spent a week 
calling on the trade and visiting with his 
daughter. 

J. D. Grassick, Chicago manager for the 
Alvin Silver Co., just completed a trip to 
their coast office where he visited with 
Liston Edwards, who has charge. Mr. 
Grassick was away for about three weeks. 

William Barker, representing R. Wallace 
& Son Mfg. Co., and Ivan Ogilvie and 
Dave Mulasky, also of this firm, returned to 
Chicago this week from St. Louis where 
they spent a week visiting with the trade. 

Friends in the jewelry trade in Chicago 
were grieved last week when they learned 
of the untimely death of Archie M. Eber- 
heart, retail jeweler at 3326 W. Madison 
St. Mr. Eberheart passed away after a 
serious operation. 

Mrs. J. Sanders, representative from the 
west side store of Jones & Baumrucker 
Co., has just completed a pleasure trip tour- 
ing around Lake Michigan. Mrs. Sanders 
calls on the trade in the Lawndale and 
west side suburbs. 

Max Goodman, of the E. Hertzberg 
Jewelry Co., San Antonio, Tex., accom- 
panied by Mrs. Goodman, arrived at Chi- 
cago last Sunday and is spending 10 days 
here looking over the markets and will at- 
tend the Dempsey-Tunney fight. 

David Siegel, ring manufacturer from 
Newark, N. J., spent several days of the 
‘past week in Chicago visiting with members 
of the wholesale trade. Mr. Siegel left 
here on Saturday for a short business trip 
through the middle west and will return 
here before going east. 

The Victory Engraving Co., which has 
been located in suite 1118 Mallers building 
for several years, removed its shop and 
offices to room 1215 Heyworth building, 
where it has better facilities to take care 
of the trade. The members of the firm are 
V. A. Gruber and J. J. Hunt. 

Will H. Homuth, formerly in the retail 
jewelry business at Bloomington, IIl., and 
now making his home at Los Angeles, Cal., 








spent the past week in Chicago visiting with 
old friends. This is Mr. Homuth’s first trip 
back to his home State in about five years 
and his many friends were happy to renew 
acquaintances. 

“Ted” Tracy, traveling for the Juergens 
& Andersen Co., is calling on the retail 
trade through Wisconsin and Michigan and 
will be away for about two weeks. Richard 
D. Fleek, their eastern representative 
arrived home last week and after replenish- 
ing his stock will leave on another trip. 


Hugh E. King, of the Hugh E. King 
Sales Co., is rapidly recuperating at his 
home at Bass Lake, Ind., from a severe 
attack of bronchial pneumonia. He expects 
to be able to get out some time next week 
and will spend only a few hours each day 
at his office in the Goddard building. 

Paul N. Lackritz, wholesale jeweler, at 
29 E. Madison St., returned to his office 
last week after spending three weeks in 
touring through the east and through the 
mountains. The most enjoyable part of his 
trip was the boat trip around the Thousand 
Islands to Canada. Mr. Lackritz was ac- 
companied by his wife and their two 
daughters Ruth and Doris. 

Word was received at the Chicago office 
of George H. Fuller & Sons Co., last week 
from “Billy” Lamb, who is sojourning in 
California and Victoria, B. C., that he and 
Mrs. Lamb, attended the banquet given in 
honor of the Prince of Wales, and that 
Mrs. Lamb, was called to her home at Boise, 
Idaho, to attend the banquet tendered 
“Lindy” and to entertain them with her 
and Wisconsin. According to the New York 
concern, they have no local representative. 


It was erroneously stated in these columns 
last week that Robert Friend represented 
the watch business of Bayer, Pretzfelder & 
Mills, of New York. Mr. Friend is engaged 
in the wholesale watch and diamond business 
and is operating under the name of Robert 
Friend & Co., and is located in room 707 
Columbus Memorial building. Mr. Friend 
will call on his old trade through [Illinois 
and Wisconsin. According to the New York 
concern they have no local representative. 


All during the past week Chicago was 
the center for eastern diamond and pearl 
representatives. Among those visiting the 
trade and their firms are as follows: Louis 
Heymann, of Oscar Heymann & Bros.; Jules 
‘Franklin, Jules Franklin, Inc.; Ed. Hume, 
Eduard Van Dam; Archie Graham, of 
Monroe, Graham Co.; Edward Hutton, 
Davidson & Schwab; Edward D. Oppen- 
heimer, of Henry E. Oppenheimer Co. 

S. D. McPherran, of A. C. Becken & 
Co., out of curiosity called at police head- 
quarters last week to inspect the loot of 
the notorious “Cat” bandit. The home of 
McPherran at Wilmette was robbed some 
time last Spring and among the effects taken 
was his C. J. A. souvenir traveling clock. 
This clock Mr. McPherran discovered in 
the “Cat’s” loot, as this was too hard for 
him to dispose of on account of the en- 
graving. 

In the matter of Alphonse G. Perren, of 
Perren’s, 19 S. State St., a petition for a 
composition settlement of 25 per cent was 
filed on Monday of this week. It is for 15 
per cent. in cash and 10 per cent. in notes, 
of five per cent. each bearing 6 per cent. 
interest payable in six and 12 months from 
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date of confirmation. These notes are to be 
endorsed by responsible persons. J. 
Braude, of Rosenberg, Braude & Zimmer. 
man, and Louis Goldman, of Goldman 
Allshouse & Healy, represent creditors, 

The members of the Credit Jewelers 
Association of Chicago held their first Fajj 
meeting on Monday evening of last week 
in the Board offices of the Chicago Credit 
Bureau, 35 S. Dearborn St., and perfected 
plans for their clearing house which is now 
in actual operation. This was done in the 
hopes of avoiding a lot of bad credit. The 
Credit Jewelers’ Association of Chicago 
holds meetings on the second Monday of 
each month at the above mentioned offices 
and all members are urged to attend. 


On Monday of last week a sale of the 
assets in the H. Horwitz Co., matter was 
conducted before Referee Parkins. Fred 
Horwitz, father of Hyman Horwitz, bank. 
rupt, purchased the assets for $15,550. The 


- amount realized is in excess of the appraised 


value of merchandise. The offer of the bank- 
rupt has been definitely withdrawn and the 
estate will be administered in the regular 
course in bankruptcy. Louis Goldman, of 
Goldman, Allshouse & Healy and J. M. 
Braude, of Rosenberg, Braude & Zimmerman 
represent creditors in this case. 

A voluntary petition in bankruptcy was 
filed early last week by Harry E. Kaplan 
& Co, 31 N. State St. The bankrupt 
as yet has not filed his schedules but the 
iiabilities are reported at approximately 
$100,000. The assets consisting of merchan- 
dise valued at $2,000 with accounts receivable 
valued at $30,000. The actual value of the 
accounts receivable is problematical. A 
petition for a receiver was filed jointly by 
Louis Goldman, of Goldman, Allshouse & 
Healy and J. M. Braude, of Rosenberg, 
Braude & Zimmerman. Morris Klein was 
appointed receiver. Examination of the 
bankrupt will take place this week, at which 
time the matter will probably be investi- 
gated and the bankrupt examined. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending Sept. 17, 1927 
The U. S. Assay Office reports: 


Cold bars exchanged for gold coin.. $977,658.98 
Gold bars paid depositcrs........... 73,184.64 
POL. nies chee Ginko meacwlenals $1,050,843.62 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
<i SR, | IRR Er te ene re ye $503,502.96 
2 BR rs dere Stak Wee scl tlohg sat oS oats 159,538.04 
BR ret ane etetreierelauca bly, aut etermictave 102,899.56 
< Diet tsar Aa Sib ia widen lala tere tinct anes 87,670.62 
ig Be ictetie Seep etar alas SiGhaeere a eee aS 93,145.55 
- BP ocaxttiie sini, Sia tna Saar 30,902.25 
PE hiesctenk AES Asi wia aield eye ava pata $977,658.98 





S. H. Cayce, who has been for a number 
of years connected with the concern of Ed- 
wards & La Bron, Chattanooga, Tenn., has 
become associated with the well-known 
jewelry house of George T. Brodnax, Inc, 
Memphis, Tenn. Mr. Cayce, with his wife, 
will leave Chattanooga, Oct. 1, having sold 
their home at 101 Glenwood Drive, and will 
take up a permanent residence in Memphis. 
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A. L. Purpus of Hoffman & Co., Inc. has 
resumed his duties after a week’s rest. 

O. B. Hale and wife, of Terre Haute have 
returned from an extended visit in Michi- 


an. 
. Dr. O. I. Crawford, Marion, Ind., visited 
the offices of the American Optical Co. last 
week. 

M. E. Beach is making his first visits of 
the year to the colleges and universities of 
Indiana. 

Fred Klein of the A. S. Rowe State Life 
jewelry store is a patient in St. Vincent’s 
Hospital. 

Mrs. E. A. Hornung, Terre Haute 
jeweler attended the Indiana State Fair here 
last week. 

H. L. Johnson is away on a two weeks’ 
business trip through Michigan and nearby 
Canadian cities. 

The Field Jewelry Co., 12 S. Illinois St., 
filed notice on Aug. 31, evidencing prelimi- 
nary dissolution. 

Leonard Frankel is the new manager of 
the H. H. Mayer, Inc. jewelry store, 40 
W. Washington St. 

George A. Moorehead is calling on the 
High Schools of Indiana, in the interests of 
L. G. Balfour & Co. 

Miss Mary Berlotti of the Farraco 
Jewelry store, Clinton, is visiting relatives 
and friends in Chicago. 

Miss Alice G. Johnson, saleswoman for 
Charles W. Lauer & Co. has returned to 
her duties after a rest. 

J. P. Mulally, diamond broker, 531 State 
Life building, left recently for a week’s trip 
to various cities in Texas. 

Miss A. M. Jones, bookkeeper for Hoff- 
man & Co., has returned from a motor trip 
through several eastern States. 

The Farraco Jewelry store at Clinton 
will soon undergo complete remodeling, at 
which time a new art department will be 
added. 

Mr. Peck and wife, of the E. R. 
Vendt Co., Kokomo jewelers, have returned 
from a most enjoyable visit in Detroit and 
Windsor, Canada. 

Henry Anderson of the Anderson Mfg. 
Co., together with his family has returned 
from a visit in the eastern States. They 
visited in Boston. 

James C. Gribben who was recently called 
to Miami, Fla., by the illness of his mother, 
Mrs. David S. Gribben is yet in that city. 
His mother’s condition is very little im- 
proved. 

H. I. Riley of Ostby & Barton Co., Mark 
Harwood of I. Stern & Co., and Myron 
Jackson of L. Croll & Sons were noted 
among jewelers’ representatives in this city 
recently. ; 

W. F. Sebel, head of the firm W. F. Se- 
bel Inc. is finding business good in northern 
Indiana cities which he is visiting this week. 
A. C. Goll of the same firm is visiting Illi- 
Nois cities. 

Harry Sebel has returned from a week’s 
buying trip in New York city. His firm 
has taken on new merchandise which in- 
cludes watches, mountings and a stock of 
loose goods. 

A. S. Rowe has donated a trophy for the 
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Indiana Medical Association whose annual 
meeting was held here Sept. 20. Mr. Rowe 
also donated one of the District Golf Tour- 
nament trophies at its meet here Aug. 29- 
30-31. 

The following Hoosier jewelers were re- 
cent callers on the Indianapolis wholesalers: 
Mark Hazeltine, of Wm. Hazeltine & Son, 
Kokomo; Aaron Pursell, Noblesville; 
George L. Frank, Lebanon; J. W. Hudson, 
Fortville. 

An accidental explosion of a gas bomb 
used for burglar protection occurred in the 
offices of the Standard Jewelry Co. on the 
fourth floor of the Illinois building last 
Thursday. The work of the firm was sus- 
pended for two days on account of the ac- 
cident. Regardless of the accident another 
bomb will be installed as the firm figures 
same as excellent protection against bur- 
glars. The Standard Jewelry Co. is the only 
Indianapolis jewelry firm so protected. 

Funeral services for L. W. Bugbee, Sr., 
4170 Guilford Ave., an optical engineer and 
inventor of national repute, who died Sun- 
day were held at a local funeral home. The 
body was taken to Southbridge, Mass., his 
birthplace for burial. Mr. Bugbee was fac- 
tory manager of the Continental Optical Co. 
until the beginning of his illness two years 
ago. He was well known as an inventor of 
numerous lens-grinding machines, lenses and 
optical instruments. He also enjoyed a wide 
acquaintance among optometrists as a writer 
and lecturer on scientific subjects. He is 
survived by the widow, a daughter, Mrs. 
Isabelle Sanderson, of Miami, Fla., two sons, 
James T. Bugbee, Lafayette and L. W. Bug- 
bee, Jr., Indianapolis. 











Milton Shaw, Cleveland, was in Detroit 
last week visiting friends in the Jacob Segal 
organization. 

A. B. Harford, East Lansing, paid a 
visit to Detroit last week. He placed orders 
for holiday merchandise. 

L. R. Mix, of Birmingham, came in to 
Detroit last week and placed some good 
orders for his Fall trade. 

Eugene Wagner, Monroe, and George De 
La Rue, Mt. Clemens, paid a visit to Detroit 
wholesalers last week. Both are making 
ready for the Fall trade. 

C. W. Hirt, manager of the J. F. Codling 
Co., Royal Oak, has returned from two 
weeks motoring through Illinois. He also 
paid a visit to his old home in that State. 

Lawrence Yax, Howell, Mich., was in 
Detroit last week making calls on the whole- 
sale houses and buying new merchandise 
for his Fall trade which he anticipates will 
be extensive. 

Mort Evans paid a visit to Detroit last 
week where he was a guest of his brother, 
Henry H. Evans, of the H. W. Himelhoch 
Co. The week passed in Detroit was full 
of activity for him. 

Richards Rogers has returned to his duties 
with the H. W. Himelhoch Co., after a 
two-weeks’ motor trip. He probably has 
been in the jewelry trade as long as any 
other person in the city. 


Andy May, representing the Hoffman 
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Watch Co., paid a visit to Detroit last week 
and received greetings from old friends. He 
brings encouraging business reports from 
most of the points he has visited within the 
last week or so. 

The H. W. Himelhoch Co., jewelers’ sup- 
plies, has recently completed rearrangements 
that makes the interior appear almost like 
a different place. The changes were made 
to facilitate handling the hundreds of items 
that are called for every day. 

The Feinberg-Max Co., 904 Metropolitan 
building, this week completed the installa- 
tion some new fixtures, including show cases, 
and is now rearranging its stock for the 
Fall and Winter trade. The entire staff is 
anticipating an unusual heavy run of busi- 
ness. 

H. T. Monroe, of the Wallace-Monroe 
Mfg. Co., has arrived in Los Angeles, and 
with H. Nielson, the company’s western 
representative, is now covering the southern 
California territory. He expects to be away 
from the Detroit headquarters for several 
weeks. 

Detroit jewelers, both wholesale and retail, 
are now enjoying the delights of a new 
restaurant conducted especially for their 
benefit, in the basement of the Metropolitan 
building. The opening was on Tuesday, 
Sept. 13. It is an attractive place and 
patrons welcome it. 

Thieves again are making raids on the 
automobiles parked near the Metropolitan 
building. A. Simrod and Jack Wolf, both 
representing jewelry concerns in that build- 
ing, suffered the loss of new cars last week. 
The fact that they were new leaves little 
hope that the automobiles ever will be re- 
covered. 

Fred Trembly, Newberry, Mich., came 
down from the Upper Peninsula last week 
for the purpose of buying new merchandise. 
He reports a number of new plants have 
opened in his territory and that general 
business is decidedly on the upward trend. 
He anticipates a decided increase in retail 
jewelry buying. 

Harry Merry, E. H. Pudrith Co., whole- 
sale jewelers, who always maintains a grip 
on the pulse of the jewelry business, reports 
that within the last week or two there is 
a general tendency towards improvement, 
and he believes the Fall and Winter condi- 
tions are going to be much better than were 
expected during the Summer. Retailers all 
through the State, he finds, are showing a 
steady increase of sales. 

A public sale of diamonds confiscated by 
the United States customs was held last 
week at the Shelby St. entrance of the 
Federal building. Bidding was brisk and 
when the eight pieces, included in the sale 
were disposed of, the government had taken 
in $1,902. Rings, a La Valliere, scarf pins 
and an Elk’s charm made up the articles 
sold. The highest price paid for a piece 
was $810 for a diamond scarf pin. 








While Elmer Baskin, a jewelry salesman 
from Youngstown, O., stood across the 
street, he was a recent victim of a thief 
who carted away jewelry worth about $1,000 
from his automobile while the latter was 
parked in Greenville, Pa. Baskin had just 
returned from a trip and was within a short 
distance of the machine when the theft oc- 
curred. 
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Minneapolis and St. Paul 





W. C. Weld, secretary and treasurer of 
Weld & Sons, retail jewelers, 817 Nicollet 
Ave., Minneapolis, left Sept. 10 on a three 
weeks’ motor trip through northern Minne- 
sota. 

“Sunny” Sutherland, representing the 
Allsopp, Bliss Co., Newark, N. J., arrived 
in Minneapolis the night of Sept. 16. He 
was headed west, and reported finding busi- 
ness very good on this trip. 

A, L. Heuer, traveling for the wholesale 
house of the H. E. Murdock Jewelry Co., 
501,100 N. 7th St., Minneapolis, left Sept. 
15 on a visit to the trade, and he may be 
out of town several weeks. 

W. H. McLeod, who formerly was em- 
ployed by Frank A. Ubel, retail jeweler, 
12 E. 7th St., St. Paul, is now with Sexton 
C. Anderson, retail jeweler, 504 Hennepin 
Ave., Minneapolis. He made the change 
this month. 

C. M. Thomsen, wholesale jeweler, 100 
N. 7th St., and Will Olin, with Chas. Olson 
& Co., retail jewelers, 211 E. Hennepin 
Ave., Minneapolis, left Sept. 12 for their 
camp in the northern part of Minnesota for 
a stay of about two weeks. 

N. Wladimiroff, of the Wladimiroff & 
Wehmanen Co., Crosbuy, Minn., was in 
Minneapolis on Sept. 15 and 16. He drove 
down, and while in town had his automobile 
overhauled. Mr. Whladimiroff also called 
on the wholesale trade and did some buying. 

Elmer Heglund, watchmaker for Peter- 
son Bros., retail jewelers, 947 Payne Ave., 
St. Paul, left Sept. 12 on a vacation trip. 
Mr. Peterson was accompanied by his wife, 
and it was their intension to spend two 
weeks motoring through southern Minne- 
sota. 

W. H. Gregory, representing Riker Bros., 
Inc., Indianapolis, Ind., arrived in Minne- 
apolis on Sept. 16. Mr. Gregory covers 
the larger part of the country, and had just 
returned from the Pacific Coast and the 
south. He reported finding conditions good 
as a whole. 

George H. Rentz, of the manufacturing 
jewelry firm of Rentz Brothers, Inc., 727 
Hennepin Ave., Minneapolis, left on Sept. 
17 on a week-and trip to Deer Lake, Minn. 
He was accompanied by Mrs. Rentz. They 
motored, and it was their intention to return 
on the morning of Sept. 20. 

Irving I. Schrager, representing Henry 
Lederer & Bro., Providence, R. I., arrived 
in Minneapolis on Sept. 16 to call on the 
trade. From here he expected to go to 
Duluth and Fargo. Mr. Schrager was 
optimistic, and said, “Conditions around this 
part of the country are very encouraging.” 

Ted Madsen, representing the wholesale 
jewelry firms of C. M. Thomsen Co. and 
Rettig, Hess & Madsen, 100 N. 7th St. 
Minneapolis, expected to leave on Sept. 14 
on a special trip into Wisconsin, made at 
the request of the retail trade, going also 
through northern Minnesota and North 
Dakota, remaining away from three to four 
weeks. 

Elmer L. Johnson, who represents the 
wholesale jewelry firm of Louis C. Gauss 
& Co., 100 N. 7th St., Minneapolis, on the 
road, returned Sept. 10 from an extended 
trip. He reported that jewelers were very 
hopeful for a good Fall business. The 
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corn crop, he said, in general was the best 
that it has been in this vicinity for many 
years. 

R. H. Winter, R. G. Winter Co., retail 
jewelers, 608 Nicollet Ave., Minneapolis, 
returned Sept. 4 from a motor trip through 
the Black Hills of South Dakota. He was 
accompanied by Mrs. Winter, and they were 
out of town about 12 days. Since their re- 
turn, they have taken a cottage at Lake 
Minnetonka, where they intend to stay dur- 
ing the remainder of the lake season. Lake 
Minnetonka is about 20 miles west of Minne- 
apolis. 

Julius Garon, president of the Duluth 
Jewelers’ Supply Co. and of the Julgar Co., 
both companies having offices in Minneapolis 
at 100 N. 7th St., arrived in Minneapolis 
the night of Sept. 16 for a day’s visit with 
the personnel of the branch office. Mr. 
Garon has applied for a copyright on a 
chart intended for the easy identification of 
Swiss watch materials. This chart has 
been distributed to the retail trade. 

The Minneapolis Manufacturing Jewelers’ 
Association had its first meeting of the Fall 
on Tuesday evening, Sept. 13, at the Radis- 
son Hotel. Max E. Bruhn, Jewelers’ Ex- 
change, and E. H. Perschmann, Rentz Bros., 
Inc., are the president and secretary, respec- 
tively, of the organization, which is intended 
to bring the manufacturing jewelers of the 
town together in a social way. Meetings 
are held each month during the Winter. 

William E. Staiger, of the New York 
firm of Staiger & Sons, arrived in Minne- 
apolis on the morning of Sept. 11. He 
came through from Chicago, and Minne- 
apolis was the western terminus of his trip. 
This was the first trip which Mr. Staiger 
had made through this territory since his ill- 
ness this past Summer, and from conditions 
as he found them in this vicinity he was 
rather optimistic, saying, “I think it’s going 
to be a wonderful year.” 

Max E. Bruhn, manufacturing jeweler, 
Jewelers’ Exchange, Minneapolis, and presi- 
dent of the Minneapolis Manufacturing 
Jewelers’ Association, returned the night of 
Sept 16 from a trip to Chicago, accompanied 
by Mrs. Bruhn and their daughter. They 
were gone about 10 days, and it was a 
pleasure trip. Mr. Bruhn motored, and on 
the return trip, came from Chicago in a 
day. Earlier in the Summer, they motored 
through northern Minnesota. 

George H. Johantgen, retail jewelers, 628 
W. Broadway, Minneapolis, now has both 
his sons associated with him in business. 
Harold G. Johantgen, who has received 
training as an optometrist, is in that depart- 
ment of the store. Harold passed the 
Minnesota examination this year. Lester B. 
Johantgen, who is in the watch repair de- 
partment, attended a horological school, and 
then accepted employment in St. Charles, 
Mo., where he remained for a number of 
months. 

Robert J. Rentz, member of the manufac- 
turing jewelry firm of Rentz Bros., Inc. 
727 Hennepin Ave., Minneapolis, is the com- 
mander of “A” flight of the Minnesota 
national guard aviation unit, and holds the 
rank of captain. This unit is to receive nine 
aeroplanes of modern steel frame construc- 
tion, to take the place of that number of 
“J. N. 4” Curtiss ships, now being scrapped 
under the provisions of an order which 
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took effect on Sept. 1. 
three of the newer ships. 

C. M. La Lone on Sept. 17 formally 
opened his new place of business at 1409 W 
Lake St., Minneapolis, where he has a stock 
of jewelry and a watch and jewelry repair 
department. This is the first retail jewelry 
establishment of his own which he has con- 
ducted. Mr. La Lone in the past has worked 
at the bench in Duluth and St. Paul, Minn. 
and in Superior, Wis. So many persons 
brought in work for him to do, while he 
was preparing to open his store, that he 
started on Sept. 12 to do watch repairing, 
Mr. La Lone is well pleased with his Joca- 
tion. 

Felix A. Berner, sales executive, J. B, 
Hudson & Son, retail jewelers, 33-35 S. 7th 
St., Minneapolis, and Mrs. Berner returned 
on Sept. 6 from a pleasure trip to Le Mars, 
Ia., where Mr. Berner was at one time in 
the retail jewelry business. \Vhile there, he 
showed his skill in opening a safe which 


They already had 


‘had been in the hands of the county sheriff 


about two years, and which was thought to 
contain about $30,000 which was missing in 
connection with the closing of a bank. Other 
persons had failed in their attempts to open 
the safe, which apparently contained beans 
and tomato seed instead of money. Some 
time ago, Mr. Berer spent five years in the 
time lock business, and he did considerable 
opening work throughout the middle west. 











J. W. Blackman, of Blackman & Lunken- 
heimer, local retail glassware dealers, has 
been appointed on the official board of the 
Methodist Episcopal Church here to serve 
the ensuing year. 

J. L. Thuman, one of the pioneer retail 
jewelers of the west side in this city, who 
now is head of the Franklin Trust Co., says 
the company’s new building will be ready 
for occupancy in a short time. 

Miss H. H. Tislow, whose late husband 
for a number of years was engaged in the 
retail jewelry business at Petersburg, Ind, 
has returned from Princeton, Ind., where 
she spent several days visiting relatives and 
friends. 

Retail jewelers at Owensboro, Ky.; Hen- 
derson, Ky.; Hopkinsville, Ky., and other 
cities in western Kentucky are quite op- 
timistic regarding the trade outlook and be- 
lieve that things will move along all right 
the balance of the year. 

The Evansville Retail Jewelers’ Club will 
resume sessions within a short time and 
meetings will then be held each week. Prac- 
tically all the retailers of Evansville are 
members of the association and the meetings 
are always well attended. 

Alden F. Heuring, publisher of the 
Winslow Dispatch at Winslow, Ind., for- 
merly engaged in the retail jewelry busi- 
ness at Monroe City, Ind., has returned 
from a motor trip in southern Indiana, hav- 
ing been accompanied by his wife and little 
girl. 
Charles Hebner, of the Hebner Jewelry 
Co, at Boonville, Ind., reports a fair condi- 
tion of trade, since many of the large coal 
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mines in Evansville and southern Indiana re- 
sumed operation, and he thinks business dur- 


ing the Fall and early Winter will be good. 


Charles Artes, Jr., of the Charles Artes 
Co., Inc. who recently returned from a 
motor trip through the east with a party 
of friends, is looking for a marked im- 
provement in trade a little later on in the 
season. Mr. Artes is the son of the late 
Charles F. Artes, who was one of the pioneer 
jewelers of Evansville and who has been 
dead now for a number of years. Another 
son, Oliver Artes, is with the Keystone 
Watchcase Co. and is located in Chicago. 

Local retail jewelers say that in spite of 
the hot weather that has prevailed during 
September up to this time that trade has 
been very good and has in fact shown an 
improvement over the volume of business re- 
ported during August. Reports from the 
rural communities are more encouraging 
than they have been in several weeks. Gen- 
eral business conditions in Evansville are 
improving right along. Collections are good. 
Both wholesalers and retailers report their 
business steadily gaining. Most of the large 
manufacturing plants in Evansville are being 
operated steadily now. 

T. C. Bayse, of Rockport, Ind., one of 
the oldest retail jewelers of southern In- 
diana, is a great student of Abraham Lin- 
coln and he is greatly interested in the plans 
of the Indiana Lincoln Union to build a 
suitable memorial to Abraham Lincoln at 
Lincoln City, Ind., a few miles north of 
Rockport. The mother of Lincoln, Nancy 
Hanks Lincoln, is buried in the park at 
Lincoln City and for a number of years 
past the park has been maintained by State 
aid and many tourists from all parts of the 
country visit the park from year to year. 
The proposed memorial to be built at Lin- 
coln City will cost more than a million dol- 
lars, it is estimated, Plans now are being 
formulated and it is expected that actual 
work on the memorial will begin within the 
next year. 


Nashville, Tenn. 


E. H. Murray, secretary of the Tennessee 
Retail Jewelers’ Association has been named 
as a delegate to the A. N. R. J. A. conven- 
tion, and leaves this week for Milwaukee. 
Mr. Murray operates a large retail jewelry 
store in Pulaski, Tenn., one of the large 
cities of middle Tennessee. 

In connection with the State Fair, B. H. 
Stief & Co. have a window at their store, 
Church St. and Capital Boulevard, display- 
ing many large and beautiful cups donated 
by themselves, the Hermitage Hotel, the 
Maxwell House, the Andrew Jackson Hotel 
and some of the merchants for the Horse 
Show and Harness events. 

















While bad weather prevents much sun 
bathing on the Normandy or Brittany coast, 
many fashionable people have reversed the 
seasons and gone to the Riviera or the South 
West of France or to Spain, to such resorts 
as San Sebastian, where they can lie for 
hours in the sun, with their bathing jewels 
in full view. For while it is raining prac- 
tically everywhere in the more northerly 
Parts of Europe, no rain has fallen for 
months on the Riviera. 
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Among out-of-town retail jewelers visit- 
ing Cleveland last week were: B. E. Bald- 
win, Jamestown, N. Y., G. Krebs, Dover, 
O., and L. S. Mosier, Akron, O. 

A. E. Schultz, 212 Erie building, has just 
finished the remodeling and enlarging of his 
office and shop and among other changes has 
installed a diamond room. The place is very 
attractively fitted up. 

H. W. McCollough, Detroit, spent a few 
days in Cleveland last week on business and 
for the purpose of enjoying a game of golf 
with his old friend George Loehr of the 
Scribner & Loelr Co. 

Workmen are now busy fitting up the new 
store for the Harburger Bros. in the Scho- 
held building, at E. 9th St., and Euclid Ave., 
and the company expects to move into it 
within the next couple of weeks. 

R. Colman who formerly conducted the 
Huron Road Jewelry Store on Huron Road, 
has opened for business under the name of 
the Ohio Watch & Repair Co., at 305 Union 
Mortgage building at E. 9th St. and Euclid 
Ave. 

William Wagner of the Wagner-Gilger- 
Cohn Co., wholesale jeweler in the Hip- 
podrome building, just returned with Mrs. 
Wagner from an extended trip to Paris and 
other European points. He reports a very 
enjoyable time. 

Among manufacturers’ representatives who 
called on the Cleveland trade last week was 
A. G. Senhauser, special representative of 
Sussfeld, Lorsch & Schimmel. George 
Devires, of the Pennant Watch Supply 
Corp., also visited the trade. 

The annual clambake of the Cowell & 
Hubbard Co. was held at Millers this past 
week and proved a very enjoyable affair. 
A feature was a broadcast by the store's 
comedians Harvey Hann and Jack Cornell. 
The hookup being by remote control through 
WTAM. The affair was so arranged that 
every man in the store was brought into 
the dialogue in an amusing way. 

The Bowler & Burdick Co. opened its re- 
moval sale last week and the crowds were 
so great that policemen had to be placed 
in front of the store to regulate traffic. The 
company is one of the pioneers in the retail 
jewelry business and is discontinuing its 
silver and other lines and when it moves 
into its new location in the Hanna building 
Oct. 15 will function as an exclusive jewel 
shop. 

Jewelry auction sales are being checked 
up more carefully at the present time than 
they have been in the past. Several com- 
plaints having been received by the 24 Karat 
Club that the terms of the auction ordinance 
were not being adhered to. Through the 
co-operation of the Cleveland Better Busi- 
ness Bureau and the office of the license 
commissioner these practices in violation of 
the ordinance have been stopped in several 
instances, 

Edward B. Hoffman, Ossowso, Mich., and 
George Clark, Lorain, visited some of their 
old friends in the trade last week. Mr. 
Hoffman was formerly connected with the 
Sigler Bros. as traveling representative 
through the western States for many years, 
later with Chicago jobbers. Later on he 
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was connected with the Automobile business 
on a large scale and is now retired. Mr. 
Clark is also retired and was in the retail 
business in Lorain for many, many years. 

A very interesting display of antique and 
modern clocks sponsored by the 24 Karat 
Club of Cleveland and Northern Ohio is 
being shown in the lobby of the Union Trust 
Co. at the Chester Ave. entrance. The oldest 
clock is of the period of 1814. The com- 
mittee in charge of the display is H. Bruce 
McCague and J. F. Schnauffer. A _ great 
deal of interest is being shown by the general 
public in the exhibits and it is felt that it 
is a very fine advertisement for the jewelry 
business in general. The antique clocks 
were furnished through the courtesy of the 
Seth Thomas Clock Co. 

The 24 Karat Club of Cleveland and 
Northern Ohio will open the first of its 
weekly noonday meetings and luncheons at 
the Hotel Statler on Wednesday, Sept. 21. 
As in the past the affair will be held in 
Parlor E. and will take place at 12:30. 
These weekly meetings were inaugurated by 
President McCague shortly after he took 
office and have proven very successful. 
These weekly meetings were discontinued at 
the beginning of Summer, and in their place 
a meeting and luncheon once a month was 
substituted. This also proved a good idea, 
as the by laws of the club do not call for 
meetings during the Summer, and interest 
in the club was kept alive. On Wednesday, 
Sept. 14, the last of these monthly meetings 
were held and there was a very good at- 
tendance. It was decided that the regular 
schedule of Winter monthly meetings would 
start on Iriday evening, Oct. 6, at the Hotel 
Statler. A dinner will precede the meeting 
and there will be several well known speak- 
ers who will talk on subjects of interest to 
the trade. 








Atlanta, Ga. 





Mrs, J. F. Creel, wife of J. F. Creel, 
Peachtree Arcade jeweler, is spending sev- 
eral weeks with her son in Tampa, Fla. 

Mr. Williams, Elgin National Watch Co., 
was in Atlanta during the week calling upon 
the local trade. He spent several days in 
the city. 

Work is progressing rapidly on the new 
Hillsman-Haygood jewelry store on Peach- 
tree St., and it is expected that it will be 
ready for the formal opening on Oct. 1. 

Friends of Mrs. John Scheer, who has 
been very ill in a local hospital, will be glad 
to learn that she is doing very nicely and 
will be able to return to her home in a 
week or so. 

J. Fetter, Columbus, Ga.; F. E. Morgan, 
Richland, Ga.; H. C. Helms, Pageland, 
S. C.; C. Whitmire, Griffin, Ga., and A. G. 
Long, Monroe, N. C., were visitors in 
Atlanta during the weck. 

George Gubbins, Chicago, accompanied by 
his wife, recently motored down for a visit 
with his son, the Rev. Fr. Gubbins, rector 
of the Church of Our Savior. Mr. Gubbins 
is connected with the Elgin American Mfg. 
Co. and well-known in Chicago jewelry 
circles. 








A. G. Pohndorf, manufacturing and retail 
jeweler, Denver, Colo., sailed on the Reso- 
lute, Sept. 13. 





































































Fritz Barkan is in the northwest, mak- 
ing his Fall trip. 

J. H. Spiro is now in the northwest terri- 
tory on his Fall trip. 

William S. Fulton is calling on his cus- 
tomers in the south. 

Herbert Weinshenk is making the north- 
ern California Coast trip for I. Ollendorff 
Co., Inc, 

Sam Kierski has returned from a business 
trip and reports business good both north 
and south. 

Mr. Shaw, of the International Silver 
Co.’s Chicago office, has been here on a 
pleasure trip. 

E. P. Root, president of the New Haven 
Clock Co., has left for home after spend- 
ing some time here. 

Lucien Cerf, who recently took over the 
lines of Charles Weinshenk & Son, is 
starting to cover his territory. 

A. M. Gilbert came into his offices here 
for the week of Sept. 4, which had two 
bank holidays, Labor Day and Sept. 9, 
which is California Admission Day. 

F. Deamont, of Deamont & Seigel, has 
left for a trip north. The firm now has 
13 employes, most of them working at 
the bench. 

Manufacturers’ representatitves calling 
on the trade include William A. Lamb of 
George H. Fuller & Son Co, and Wil- 
liam E. Phillips. The latter spent a few 
hours here, en route for Seattle. 

William Davidson has become virtually a 
commuter between San Francisco and Los 
Angeles. He goes from his office here to 
his office in the southern city twice and 
even three times a week at present. 

Morris C. Mayer of Mayer & Wein- 
shenk is making the Eureka trip for his 
firm. Miss F. Kleinclaus, office manager 
for Mayer & Weinshenk, has just returned 
from a trip to Fallen Leaf Lodge, Lake 
Tahoe. 

Sept. 15 was the date when the new A. I. 
Hall & Son catalog No. 34 entitled, “Gifts 
That Last,” made its initial appearance. 
Frederick Watson, advertising manager, had 
been working with his usual energy to have 
the catalog out. 

Fred Lee, senior partner of Fred L. Lee 
& Co., has left for the east to visit the fac- 
tories represented by his firm. The com- 
pany reports a decided improvement in busi- 
ness during the past month. This improve- 
ment is attributed partly to the coming 
holiday trade. 

L, W. Carrau of Carrau & Green, is 
away for a rest. He is Secretary of the 
Northern California Jewelers’ Golf Asso- 
ciation which also seems to be taking a 
vacation at present. Leon Carrau has re- 
turned from a pleasant trip to the Ha- 
waiian Islands. 

A. V. Davidson, western manager, Na- 
tional Jewelers’ Board of Trade, has a very 
light, sunny and convenient suite in the 
new 20-story office building at 111 Sutter 
St. Henry A. Jacobs, attorney for the Na- 
tional Jewelers Board of Trade, Western 
Division, occupies the adjoining suite which 
is an added convenience for everyone con- 


cerned. 
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A new and strikingly handsome pen show 
case has been installed in the showrooms of 
A. I, Hall & Son by the Conklin Pen Co. 
It is in two tiers, and is wide enough to 
hold 36 dozen pens. The hooded lighting is 
very powerful, and as the pens are in the 
brilliant colorings that modern fashion de- 
mands, the new show case would make a 
rainbow look dim and faded. 

Delightful weather, combined with un- 
certainty as to whether the wholesalers 
would be open for business on the two holi- 
days, Sept. 5 and 9, combined to make out- 
of-town jewelers either stay at home or 
take to the woods or mountains. Most 


of the wholesalers observed the 5th as a 
full holiday and the 9th as a half holiday. 
Fresno, 


Chris. Sumner of Oberlin Bros, 
was one of the few callers. 











has moved his stock to a new location at 
Atlantic, Ia., where he will do business in 
the future. 

Among the _ out-of-town jewelers in 
Omaha during the week were Mr. and Mrs. 
Herman Heitzmann, West Point, Neb.; Mr. 
and Mrs. G. L. Jensen, Harlan, Ia.; Frank 
J. Miller, Clarkson, Neb.; Carl Jensen, Elk- 
horn, Neb.; E. E, Freeman, Oakland, Ia. 

The Omaha and Council Bluffs Jewelers’ 
Guild will spend about the same amount of 
money this year as last year in advertising 
the jewelry trade here to the public this 
Fall and Winter. This was fully decided 
when plans were approved at last week’s 
meeting of the Guild for the bill-board ad- 
vertising campaign to run throughout Oc- 
tober, November and December. There will 
be fifty boards in Omaha, carrying the mes- 
sage of jewelry and a jewelry slogan to the 
public, 








Canada Notes 


“Finestone Jeweler” has been registered 
in Montreal by Joseph Finestone. 

A. P. Brown, jeweler of Welland, Ont., 
has assigned and A. B. Brockleby has been 
appointed custodian. 

John Willis Craft, one of the pioneers of 
Smith’s Falls, Ont., who for many years 
conducted a jewelry business in that town, 
died on Sept. 5 at the age of 89 years. He 
was a member of the Anglican Church and 
took an active part in politics in the Con- 
servative interests. A widow survives. 

Juliette St. Germain, a well dressed 
middle aged woman, was arraigned in the 
Montreal police court on Sept. 12 on 
17 charges brought by the Merchants Asso- 
ciation of passing false checks in stores and 
obtaining goods and change in cash for 
them. Among the merchants defrauded were 
Henry Birks & Sons, $25, and Cochen- 
thalers for $20. The prisoner was remanded 
for three days. 

The out-of-town jewelers calling on the 
Toronto trade recently included F. W. 
Waters, Ingersoll; T. W. Murray, Ren- 
frew: G. McGeorge, Caledonia; A. Cum- 
mings, Fergus; J. R. Wendt, Wroxeter; 
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C. Wendt, Milmay, E. H. Nichol, Cree. 
more; Z. Migdal, Kitchener; George Lop. 
don, Norman Patterson, Sault Ste. Marie: 
H. J. Horne, Bowanville; W. Stein St. 
Catharines; H. N. Rickards, Hamitton: 
J. C. Barr, Sarnia; R. N, Bassett, Oshawa; 
J. E. Nelson, St. Thomas; Miss Brown 
Galt; Miss Sheppard, Brantford; R. Mat- 
chett, Orillia; W. Beckett, New Liskeard, 
all of Ontario; and A. B. Cooke, Medicine 
Hat, Alta.; G. H. Johnson, Truro, Nova 
Scotia. 








Pacific Coast Notes 





Roy Curtis, jeweler of Eugene, Ore., has 
moved his place of business to the Carroll 
pharmacy on Wullamette St. 

Mark Kimball has moved from Marsh- 
field, Ore., to Stanwood, Wash., and in con- 
junction with his father is preparing to open 
a watch-repairing and jewelry store in the 


‘Loe building, East Stanwood. 


Harry C. Tanner, who was for several 
years with the Simenson jewelry store, 
Olympia, Wash., and Mrs. Tanner, have mo- 
tored to Fresno, Cal., where, it is under- 
stood they plan to make their future home. 

W. G. Widdess has located in Marysville, 
Wash., where he is planning to open a 
jewelry store, specializing in watch repair- 
ing. As an initial move, he has opened a 
place for repairing watches and clocks. His 
trade slogan is: “Widdess for Watches.” 

The Bedwell jewelry store of Santa 
Cruz, following a special sale, has gone out 
of business. Orris S. Bedwell, who founded 
the store, is the owner who has retired. 
The Bedwell jewelry store was one of the 
oldest established firms of its kind in Santa 
Cruz. 

Horace Condy, jeweler of Sedro-Woolley, 
Wash., was away from home, visiting his 
son Tom Condy, who lives in Montana, 
when he was elected president of the Wash- 
ington State Jewelers’ Association and knew 
nothing about it till he returned home. Mr. 
Condy has been in business in Sedro-Wool- 
ley for the past 27 years and has a fine 
store. Years ago, he was the first president 
of the State Association. 

Aldrich R. Kerr, who recently bought 
the Smith jewelry store at Compton, Cal, 
is proving his ability to repair customers’ 
watches by letting them know that he has 
received the certified certificate of the 
Horological Institute of America. He is 
the owner of a book entitled “A Treatise 
on Modern Horology in Theory and Prac- 
tice” which, he says, is the only copy in 
the country. He has refused offers to sell 
because he considers the book priceless. 

In order to mark the 30th anniversary 
of the Warner Cos. being in business in 
Fresno, Cal., under the present manage- 
ment, and 60 years of consecutive jewelry 
merchandising by the family, the Warner 
concern has moved from 1041 Fulton St. 
to 1123 Fulton St., Fresno. Great care has 
been taken in fitting the new store with 
entirely new fixtures and furnishings and 
all the modern conveniences used by up-to 
date jewelry establishments. An interesting 
fact is that A. O. Warner, head of the con- 
cern, is taking his business back to virtu- 
ally the same location occupied many years 
ago. A. O. Warner represents the third 
generation of his family in the business. 
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Prentiss Walls, of Appleton, Mo., a retail 
jeweler, visited the Kansas City market last 
week. 

Mr, and Mrs. A. N. Berquist, Marquette, 
Kans., jewelers, were in Kansas City last 
week buying for their Fall trade. 

A. R. Moore, employed in the tool and 
material department of the C. B. Norton 
Jewelry Co., is again at his desk, after en- 
joying a well-deserved rest. 

Arthur Marks, of A. Marks & Sons, Law- 
rence, Kans., died at his home in that city 
Aug. 20. Mr. Marks had been ill for some 
time. 

In preparation for their Christmas and 
holiday rush, the C. A, Kiger Jewelry Co. 
has doubled the size of its shipping depart- 
ment. 

Berthold Kuebler, manufacturing jeweler 
working with the Andrew’s Jewelry Manu- 
facturing Co., returned from his vacation 
recently. 

Ross D. Rainsburg, manager of the jewel- 
ry department at the C. A. Kiger Co., will 
go to Chicago for the Tunney-Dempsey 
heavyweight bout. 

The firm of Hester &. Roberts, Lawrence, 
Kans., has been taken over by F. H. Roberts. 
F. S. Hester started out in the jewelry busi- 
ness 15 years ago, 

Mrs. Ludwig, wife of L. H. Ludwig, of 
the Edwards-Ludwig-Fuller Jewelry Co., re- 
turned from a several weeks’ trip to Colo- 
rado mountains recently. 

A. G. Madtson, Ottawa, Kans., visited the 


trade during the past week. H. C. Newfield, ° 


another jeweler of Ottawa, bought jewelry 
in Kansas City last week. 

Mrs. O, R. Grant, auditor for the Clark 
Tool and Material Co., left about Sept. i0 
on a motor trip to St. Louis and Chicago 
with her daughter, Dorothy. 

Frank Smith, of the Meyer Jewelry Co., 
has returned from a trip to Chicago which 
lasted two months and is again at his desk 
in the tool and material department. 

Miss Goldie Kind recently accepted a po- 
sition with the Edwards-Ludwig-Fuller 
Jewelry Co. -as secretary to Edward A. 
Fluhrer, who is manager of the credit de- 
partment. 

E. A. Kiger will leave Sept. 23 for the 
east. He plans on attending a reunion of 
old boyhood friends at Kokomo, Ind., then 
continuing on to New York city on a busi- 
ness trip, 


L. N. O’Donnell, who is manager of the 
optical department of the C. B. Norton 
Jewelry Co., has gone to Memphis with his 
family on a short trip. Mr. O’Donnell is 
motoring. 

It is reported that the son of John Wolz, 
of Fulton, Mo., who died some months ago, 
is now closing out the business. The Mis- 
souri Valley Sales Co. is handling the sale 
for the firm. 

Miss Flower, who for some time has been 
employed as a clerk in the C. W. Flower 
Jewelry store at Junction City, Kans., is re- 
ported to have recently married William O. 
Hood, of the same city. 

Miss Martha Bell, stenographer for the 
C. B. Norton Jewelry Co., and Mrs. Shackel- 
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ford, a member of the bookkeeping depart- 
ment of the same firm, have returned from 
their trips to Chicago and Colorado, respec- 
tively, 

Eugene V. Conklin, son of C. E. Conklin, 
pioneer jeweler of Chanute, Kans., recently 
took a position as traveler with the Meyer 
Jewelry Co. He is now on his initial trip 
throughout southeastern Kansas. 

The Andrew’s Jewelry Mfg. Co. furnished 
the American War Mothers with about 500 
Pershing souvenir spoons and Pershing 
sword pins, which were used at their annual 
convention last month in Milwaukee. 

It is reported here that B. D, Faulkener, 
who was formerly connected with the Chap- 
man jewelry store at Holdenville, Okla., has 
transferred to Wewoka, Okla., where he is 
now in charge of the jewelry department of 
the Rodman Drug Store. 

The Mitchell Jewelry & Music Co., of 
Carrollton, Mo., is holding an auction sale, 
planning to close out the entire stock and 
discontinue the jewelry and music business. 
Mr. Stiffelman, of the Missouri Valley Sales 
Co., is in charge of the sale. 

Word has been received here that George 
Hasslinger, of Cape Girardeau, Mo., is go- 
ing out of business. The Missouri Valley 
Sales Co. is handling the sale at auction of 
the stock. Mr. Hasslinger is retiring from 
active business life due to ill-health. 

Park Sellard, retail jeweler of Gallup, 
N. Mex., was a visitor in Kansas City last 
week. He stopped off here on his way to 
Mexico, Mo., his old home town. From 
there he planned to go down to Clinton, Mo., 
where he will visit his mother before re- 
turning to Gallup. 

Roy L. Goodwin, optician at Longmont, 
Colo., has added a jewelry department to his 
store and the firm will be known in the 
future as the Goodwin Jewelry & Optical 
Store. James Lemmon, formerly of St. 
Paul, has been placed in charge of the jewel- 
ry department. 

Edward B. Fanske, of Pierre, Nebr., sec- 
retary of the Nebraska Retail Jewelers’ As- 
sociation, it is reported here, spent the month 
of August on a trip to the Pacific Coast. 
Mr. Fanske represented the A. N. R. J. A. 
at the annual Washington State convention 
of retailers, 

The office manager of the Missouri Val- 
ley Sales Co., I. B. Abrams, returned a short 
time ago from the Pacific Coast. Mr. 
Abrams visited the jewelry industry of the 
west coast extensively and states that he 
picked up some excellent tips on sales that 
will develop later. 

Robert A. Goodall, Ogallala, Nebr., was 
one of the interesting exhibitors at the 
jewelry show recently. Mr. Goodall mo- 
tored to Kansas City with his wife and 
mother. The four days that he exhibited 
at the show he spent demonstrating his 
watch-cleaning machine. 

Miss Jane Vandel, the niece of W. E. Van- 
del, Missouri traveling salesman for the Ed- 
wards-Ludwig-Fuller Jewelry Co., has taken 
a position in the office of this firm. Miss 
Vandel is the daughter of the late C. E. 
Vandel, who for some years was at the head 
of the credit department. 

Krisch & Morgan, manufacturing jewel- 
ers, have been compelled to take an addi- 
tional room and to install additional ma- 
chinery in the Bryant building due to their 
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rapidly growing business. Mr. Morgan, a 
member of the firm, has been making motor 
trips to a number of the towns in the vicinity 
of Kansas City. 

H. L. Brewer will represent Jules Borel & 
Co. on the road. Mr. Brewer just recently 
accepted the position as salesman for this 
firm and left on his first trip about Sept. 1. 
Another member of the Borel firm, Charles 
Russbach, has been ill for some time and 
is not expected to be able to return to his 
duties for a considerable period yet. 

The Fayman-Joseph Co., one of the lead- 
ing jewelry companies of Springfield, Mo., 
conducted a style show Thursday and Fri- 
day, Sept. 15 and 16, in conjunction with one 
of the leading women’s ready-to-wear stores 
of Springfield. The Fayman-Joseph Co. 
furnished pieces of jewelry, comprising the 
iatest ideas in costume ornaments, for 15 
models, 

L. P. Firstenberger, president of the 
Kansas travelers’ organization, the Kaw 
Krows, visited Kansas City during the show 
week last month. Mr. Huffman, president 
of the Kansas Retail Jewelers’ Association, 
attended the Missouri convention. Mr. 
Firstenberger and Mr. Huffman conferred 
during the week and discussed some of the 
important plans for next year’s meeting. 

E. A. Kiger, manager of the diamond de- 
partment of the C. A. Kiger Jewelry Co., 
reports that there has been a steady increase 
in calls for better and larger diamonds here 
of late. Customers are showing a decided 
tendency to buy better diamonds and fewer 
poor stones. The firm is selling more good 
diamonds, diamonds of finer quality, than 
during the same period last year, Mr. Kiger 
stated. 

Frank E, Woodington, for several years an 
operator in the retail jewelry business from 
offices in the Commerce building here, died 
at: Brainerd, Minn., the latter part of last 
month, where he had gone on a vacation. 
He was 69 years old and had been a resident 
of Kansas City for a number of years. Mr. 
Woodington was formerly associated with J. 
R. Mercer. The body was returned to Kan- 
sas City. The funeral was held at the Free- 
man Mortuary, Saturday, Aug. 20. 

Charles L. Frankenberger recently accept- 
ed a position as city salesman for the Ed- 
wards-Ludwig-Fuller Jewelry Co. Mr. 
Frankenberger formerly was connected with 
the Loftis Co. The training and education 
received during his employment with the 
Loftis firm will enable Mr. Frankenberger to 
go into the details and technicalities of profi- 
itable instalment selling. Many jewelers are 
anxious to operate to some extent along the 
instalment line, so that Mr. Frankenberger 
is a welcome figure due to his knowledge of 
this particular type of jewelry business. 


= ~ ee 


Mrs. W. A. Harris, 24 years old, arrested 
at Memphis, Tenn., Sept. 8, on a charge of 
complicity in the robbing of Birmingham 
jewelry stores, by aiding a band in switching 
stones, waived examination and was taken 
to Birmingham. According to the police, she 
had in her possession two rings, valued at 
$600, which she admitted was part of the 
loot. A three-year-old daughter was with 
the woman. She stated that she attracted 
attention of the clerks while a companion 
shifted the rings. 
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Dealers’ Helps in Window Displays and Merchandising. 
Notes on New Products and Gossip of the Trade 











New Los Angeles Offices of A. I. 
Hall & Son 


The Metropolitan Building in Los An- 
geles, Cal., is rapidly becoming the center of 
jewelry activity. Aug. 4 marked the date 
of the official opening of the branch office 
of A. I. Hall & Son, Rooms 800 and 801, 
in this building. 

A. W. Huggins, president of the firm; 
P. A. Rowe, vice-president, and Don San- 
tee, manager of the clock and silverware 
department of A. I. Hall & Son were in 
attendance, from the San Francisco head- 


same floor and Koke, Slaudt & Co. also 


opened new offices. All three firms re- 
ceived a great many floral good will 
offerings. 


1200 Jewelers Already Signed for 
Community Telegraph Service 
Plan 
The telegraph service plan announced by 
Oneida Community some weeks ago, which 
is designed to put Community plate and 
Tudor plate on a par with flowers in the 
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A CORNER IN THE NEW LOS ANGELES OFFICES 


quarters of the firm. The office force of 
the Los Angeles branch consists of Alfred 
Walker, manager, assisted by Arthur 
Klingele, Harry Roseboom, Winston Cot- 
ton, W. T. Sallgren, Victor Hahn, Arthur 
Ward and Miss M. Miller. 

The new offices cover 2,200 square feet 
of floor space. The main sales office is 
fitted up with counter and wall cases fin- 
ished in dark oak and the colors used 
throughout are very harmonious. The Los 
Angeles office looks after the California 
trade, south of Bakersfield and also covers 
the State of Arizona and a portion of 
Nevada. 

On the day the A. T. Hall & Son new 
offices were onened. the International Sil- 
ver Co. opened its new showrooms on the 





_OF A. I. HALL & SON, SAN FRANCISCO 


speed of gift delivery, has met with an en- 
thusiastic response from Community dealers. 
More than 1,200 of them have already signed 
up and will participate in this innovation in 
silverware selling. Aside from its dollar 
value, as a net for additional sales, they 
anticipate a favorable indirect. result from 
the impression it will create on the buying 
public of Community’s alert desire to serve 
not only their taste and their pocketbook, 
but also their convenience. 

Literature, which includes a large window 
card, a counter card, consumers’ circulars, 
and a special code and instruction book con- 
taining gift suggestions, is now nearing com- 
pletion and will shortly be mailed to all 
participating jewelers and departments. 

If the success of the plan in actual opera- 





tion proves as great as expected during the 
Christmas selling season, the lists will again 
be thrown open next year to additional 
dealers, and steps taken to broaden both the 
application and the effectiveness of the sery- 
ice. 

Under the present plan, any Community or 
Tudor service or piece may be ordered at 


-any participating jeweler’s, delivery of which 


will be made as fast as a telegram can 
reach the participating jeweler nearest to the 
delivery point. In all essentials it parallels 
the scheme so successfully operated for many 
years past by the florists. 








Giving Women What They Want 


Whether or not the lady of the house 
calls her bedroom her boudoir, she demands 
that it and its furnishings be dainty, gay 
and beautiful. Lovely luxury must be the 
tone of the room where she _lingeringly 
loiters in leisurely rest, but rest must be 
regulated by an alarm clock—an alarm 





CLOCK FOR THE BOUDOIR 


clock beautiful. Reading the mind of 
Dame Fashion before she speaks and thus 
anticipating the requirements of clock con- 
sumers, the New Haven Clock Co. now 
announces a new boudoir clock that will 
endear itself to fastidious femininity by its 
beauty, grace and captivating charm no less 
than by its practical character and reliable 
time-keeping qualities. The “Abbey Haven 
True Time Teller Artlarm’” is a clock classic, 
an innovation that proves its creators under- 
stand the requirements of women—and know 
how to furnish what women will welcome 
joyously as a wedding, Christmas, Birthday, 
Mother’s Day or other gift that all women 
will want. Meeting the modern demand for 
color, Abbey Haven is fitted with an easily 
cleaned, highly finished Havenite easel case 
in a choice of three fascinating colors: 
scarlet, jade green, mahogany. Its desigi 
is Gothic, creating an atmosphere of 
cathedral grace and cloisteral peace. It 
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43, inches high—its non-tipping, flat base 
is 4% inches wide. Just the right size to 
add the true feminine touch to desk or 
writing table, bracket or shelf, in the 
boudoir or any other room in the home. 
Assuredly, it lives up to the claim that “New 
Haven Clocks beautify the home.” And it 
weds the economical to the exquisite, re- 
tailing at a modest price. 





Trade Gossip 





A Special Clean-Up Period 


The Sokol-Montag Co., 245 Fifth Ave., 
New York, importer of clocks, has for 
the purpose of better serving its trade, in- 
stituted what is termed “A special clean- 
up period” for all dealers carrying the 
Sokol-Montag line of imported clocks. Ac- 
cording to their concern’s announcement, 
sent broadcast throughout the trade, this 
clean-up period began Sept. 15 and con- 
tinues to Oct. 15, during which time this 
company urgently recommends every dealer 
to carefully analyze his stock of Sokol- 
Montag clock and watches and send in 
whatever repair work he may have in order 
that it may be re-conditioned, timed, and 
adjusted free of charge. It is a timely 
suggestion for better business for the dealer. 

x ok Ok 


A New End Hook for Bracelets 


The new Sturdy safety end hook shown 
here, simplifies the problem of attaching 
“Sturdymaid” to the watch. No twisting 





motion can release it from the lug. To de- 
tach, push side knob on end hook downward 
from the top, then lift the end hook from 
watch lug. To attach—hook in place then 
press upward on knobs. The sturdy safety 
end hook eliminates the element of awkward- 
ness in hooking and unhooking “Sturdy- 
maid” bracelet. 
et & 


New Pocket and Table Lighters 


The Art Metals Works, Aronson Sq., 
Newark, N. J., is offering a new pocket 
lighter—called the Ronson De-Light—whose 
simplicity of construction and perfect per- 
formance are its chief claims to popularity 
and satisfaction. The slogan “a flip and its 
lit; release and its out” is the firm’s claim 
for its perfection. It operates with one 
hand and lights and extinguishes with a flip 
of the thumb. 


Another offering is the Ronson Table 
Lighter, an illustration of which is shown 
herewith, which features an instantaneous 
it or out action that is said to be abso- 
tutely sure. The table lighter is made of 
teal nickel silver with heavy silver plate 
and side panels of red leather, black leather 
or snakeskin. 
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A Rack for Watchmakers’ Pliers 


Joseph F, Skarka, retail jeweler at 3711 
Fullerton Ave., Chicago, has just perfected 
a neat rack for watchmakers’ pliers. The 
stand only takes up a small corner of the 
mechanic’s bench. The base is of walnut and 
the bars that hold the pliers in their place 
is of brass, nickel plated. Mr. Skarka also 
just completed polychrome display stands for 
watches. The stands come in assorted colors 
with a mirror in various shapes on an easel. 
A nickelplated wire extends from the back 
and this is brought in front so a watch can 
be suspended from a hook. The mirror on 
the easel can be adjusted so a customer can 
see both sides of the watch while on display 
in the window. 

x k * 


New Illustrated Catalogue of Jewelers’ 
Boxes and Trays 


Wolfsheim & Sachs, Inc., 20 W. 47th St., 
New York, have recently mailed their cus- 
tomers a 35-page booklet, measuring 
7” x 11”, in which is illustrated their 
several lines of boxes, cases, trays, counter 
displays, special ring display trays that 
lock the rings so that they cannot be ex- 
tracted without the knowledge of the sales- 
man showing them, and many other articles 
manufactured by the concern especially for 
the discriminating jewelry trade. Accom- 
panying these illustrations are lists of prices 
for the information of the jeweler. The 
title page is printed in black and green on 
a light buff heavy quality paper and the 
type face used is not only unique but beauti- 
ful and artistically arranged. The outside 
cover is of a darker tint and beautifully 
designed and carried out in a green and 
dark brown combination. This booklet is 
informative and decorative and was gotten 
out with the idea of the jeweler saving it 
so that he could refer to it for information 
concerning practically the entire line as de- 
signed and manufactured by Wolfsheim & 
Sachs, Inc. 

x ok x 


Gilbert Enlarges Sales Force 


In connection with the very attractive new 
line of clocks which the Wm. L. Gilbert Clock 
Co., Winsted, Conn., has presented to the 
trade this Fall, the company announce addi- 
tional sales and advertising co-operation and 
increased merchandising service for both job- 
bers and retailers. This increased service 
has necessitated the expanding of its sales 
department in the appointment of Norman 
L. Stevens as general sales manager, and 
Stuart A. Atkins as advertising and sales 
promotion manager. The new Gilbert color 
line was designed by Wilson & Beckwith 
of Grand Rapids, who are well-known de- 
signers of the very finest furniture of re- 
cent years. The artistic talent of this firm, 
combined with their intimate knowledge of 
what has been going and is to go into the 
modern homes, has enabled them to design 
this group of clocks that has so aptly ap- 
pealed to the feminine taste. In connection 
with these new clocks, it may well be men- 
tioned that a new process was developed 
for the new decorative designs, which not 
only gives the finest appearance on the clock, 
but also gives the artistic touch with the 
same permanency that any oil painting would 
have. The Wm. L. Gilbert Clock Co. has 
been congratulated on its constructive step in 
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developing clocks to appeal to the modern 
home in tune with the present day’s enjoy- 
ment of a dash of color to brighten their 


home. 
k * Ox 


Driving Home Clock-Consciousness 


Clock sales will boom when jewelers con- 
vince their customers of the fact that the 
house beautiful has a fine clock in every 
room. This idea is forcefully and attrac- 
tively driven home by the two placards, of 
three panels each, illustrated. These pic- 
torial placards feature the correct clock for 
each room in the home; and cannot help 
but create an unusual amount of clock- 
consciousness. Superbly reproduced in 
eight exquisite pastel shades, they form 
part of the free display and sales-stimulat- 
ing material furnished with each of the 
New Haven Clock Co.’s $88 House Beauti- 
ful Clock Selections. 

This veteran clock company claims that 
the eight beautiful clocks and eight sales 
helps which constitute this new selection 
are proving very popular with quality 
jewelers and critical customers throughout 
the country. Certainly, these attractive 
window display placards should help to 
build clock business. For who wouldn’t 
like to be at home in such a handsomely 
furnished house? 

x ok x 
“Bringing "Em Back for a Sales Encore” 


Jewelers generally will be interested in 
the International Silver Co.’s Fall advertis- 
ing portfolio, “Bringing "Em Back for a 
Sales Encore.” The book is just off the 
press and is being mailed out to the silver- 
ware trade. 

The illustration on the cover is a pictorial 
presentment of the message within. It 
shows three figures, with their backs to the 
reader, taking their bow in response to the 
applause of the audience they face. 

One of these figures is the Pirate Girl 
who has come to symbolize the “Pieces of 
8” idea sponsored by the makers of 1847 
Rogers Bros. Silverplate and which has 
more or less revolutionized the buying of 
silverware. -The other two figures are, re- 
spectively, the Butler, symbolizing the com- 
pany’s new line, “Plate d’Or”’ (which is 
“1847 Rogers Bros.” silverplate in golden 
evening clothes), and the Watteau Miss, 
who introduces what promises to be as sen- 
sational an fynovation as “Pieces of 8’— 
“Pieces of Charm.” This term is used to 
describe the “fancy” pieces—salad forks, 
iced teaspoons, butter spreaders, berryspoon, 
dessert server, etc.—the pieces especially 
adapted for gift purposes. As an aid to the 
merchandising of “Pieces of Charm,” new 
boxes, trays and chests have been designed, 
embellished with very Attractively litho- 
graphed reproductions of a painting made 
for the purpose by the well-known artist, 
Gustav Tenggren, whose illustrations have 
appeared in the “1847 Rogers Bros.” national 
advertising at various times. 

This “Pieces of Charm” picture is a dainty 
representation of a group of 17th century 
courtiers and their ladies, reminiscent of 
Watteau, perfectly symbolizing the idea of 
the charm, 

From a typographical and printing stand- 
point, this new portfolio is as interesting as 
it is from the angle of merchandising. 
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The clock with a 
voice that sells it 


for you 


WESTMINSTER CHIMES AT A 
NEW AMAZINGLY LOW PRICE 
—AND BEHIND IT, A UNIQUE 
ADVERTISING CAMPAIGN TO 
FETCH FOLKS IN THROUGH 

















BEAUTIFUL J/arge-space advertise- YOUR FRONT DOOR 
ments will spread the news to the 
thousands of readers of House & 


Let quaint cnimes aren, eer, Sreenes  isersions pee before have you been able to offer a genu- 


and Garden & Home Builder. a , : 
ine Westminster quarter-hour chime clock for 


as little as $32. That is the price at which Number 1 
of the new Sessions Westminster Chime clocks 
can be sold to your customers. 


You know what a market there is for this long- 
awaited timepiece. Right in your own trade area 
there are hundreds of women who’ ve always wanted 
Westminster Chimes but couldn’t afford them. 
Now they can. 


How will they know about this? Behind these 
fine clocks is acomplete advertising plan for reach- 
ing the folks in your city who are best prospects: 


The new Sessions Westminster Chime clocks 
are not ordinary chime clocks. The full five tone 
Bicrotogravure advertisements will bars are here, together with the exclusive Sessions 
all folks to go to your store for these chime stand which gives a longer period of vibra- 
clocks, in Sunday newspapers of ; ; . : 
many cities. tion to the tone bars—creates lingering, floating 
notes, far richer and fuller in tone than is found in 
clocks priced considerably higher. 


See your jobber quickly about these clocks. Be 
WHEN you place your sure to have at least a few before the advertising 
order for these clocks starts. The Sessions Clock Company, 233 Broad- 
with your jobber, way, New York, 5 N. Wabash Ave., Chicago. 


drop us a post ‘i ard Factories, Forestville Connecticut. 
forone of these digni- 


fied House & Garden 


window cards. Also 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ Crrcutar regarding any advantageous 
device or plan which they are utilizing in con- 














nection with their business. 














And Now It’s Jewelry for Hallowe’en 





Written Expressly for The Jewelers’ Circular 


























Now that Hallowe’en has taken its place 
among the recognized holidays, it is the 
scene of many formal dinners and dances 
where diamonds and jewels shine. Recogniz- 
ing this fact, the Herbert Jackson Jewelry 
Co., Oakland, Cal., used the occasion to call 
attention to their quality jewelry. In one 
of the windows was a large glass case, 
floored and lined with orange silk. Against 
the background was a rail fence upon which 
were witches and jack o’ lanterns cut from 
stiff black paper. In one corner was a big 
papier mache pumpkin with a jagged piece 
cut from its side. The pumpkin was lined 
with green silk, on which was displayed a 
large opal dinner ring, surrounded by a 
cluster of diamonds. Down front were 
shown wrist watches, pencil sets, silver bob 
comb sets and crystal chains, while a card 
suggested “Hallowe’en Gifts of Jewelry.” 
Just inside the door was another case, in 
which, on a series of shelves, were shown 
numerous strands of pearl and crystal beads. 

The jewelry firm of R. B. Lechenger, 
Houston, Tex., is a firm believer in direct 
mail for all special occasions, and just before 


Hallowe’en they sent to all their patrons a 
little note: 


Dear Madam: 

We presume, of course, that you are 
contemplating some sort of a Hal- 
lowe’en entertainment. In that case 
you will want stationery, and a number 
of novelties and decorations—perhaps a 
few pieces of nice china, to add to the 
gaiety of the evening. 

We invite you to see our new line of 
speciaities for Hallowe’en, among which 
you will find just what you are looking 
for. 

Awaiting an opportunity to serve you, 
we are 

Yours very truly, 


Striking simplicity characterized their dis- 
play. It was floored with white felt and 
backed with half curtains of white silk. 
In the centre was a scarecrow formed of 
corn husks and crépe paper, and beside it a 
papier mache jack o’ lantern, across which 
were flung a half-dozen chains of beads. At 
one side were boxes of note paper and cards 





stamped with Hallowe’en symbols, and at 
the other several varieties of glass and sil- 
ver bon-bon dishes filled with black and 
orange candy. 

Barker Bros., Los Angeles, Cal., was an- 
other firm that had a beautiful display which 
would have effectively complemented the 
Lechenger letter. The window was hung 
with heavy folds of very dark green velvet, 
with a tall ivory panel in the centre, having 
a border of yellow and orange. At each 
side of this were tall cornstalks, topped with 
big jack o’ lanterns and topped with lighted 
jack o’ lanterns. A cabinet and small table 
were draped with velvet throws, and on 
these, as well as on stands, chairs and the 
floor, were tea sets and individual pieces of 
china, all of them in different designs of 
orange or gold and black. A card advised: 
Appropriate ‘China for the Hallowe’en 
Feasts.” 

Hallowe’en has taken on the garment of 
sophistication—in the cities, at least, and the 
hostess must be assured that her china, glass 
and silver are as complete for the Hal- 
lowe’en feast as for the Christmas banquet. 
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Old Salem 


Could you find an original of this Old 
Salem clock-case, collectors would pay 
thousands for it. Designed by Master 
David Wood of Newburyport, one of 
those poets in mahogany who made the 

_ cases for our eighteenth century New 
England clocks. This classic form of 
case adheres in its minutest details to 
the historic tradition of the clockmaker’s 
art, mahogany or walnut, 18" high. 


Erskine-Danforth Cases 


FOR THE CLOCK THAT 


ELECTRICITY 
WINDS 








7 fall, Sangamo brings 
out six clock cases, created 
_ exclusively for the electrically 
wound clock, by Erskine- 


a week. 





3-POINT GUARANTEE 


1. Accuracy within 30 seconds 


2. Continued operation through 
all current interruptions up 
to 24 hours. 


3 Parts warranted for 2 years. 


for fall and Christmas selling. 
They will make the Sangamo 
Clock as outstanding a decora- 
tive accomplishment as it is a 

















Danforth. Each design is an 
authentic reproduction of some famous 
collector’s clock. If there is any maker 
competent to reproduce these master- 
pieces, it is Erskine-Danforth. 

These designs will be the dramatic leaders 
ofamuchenlarged line of Sangamo Clocks 


THE SANGAMO 


timekeeping improvement. 
(See the color-page in September House 

& Garden and September 11th Time. 

Write for new catalog in full color). 


SANGAMO ELECTRIC COMPANY 
SPRINGFIELD, ILLINOIS 


NEW YORK—50 Church Streeti=?::-. CHICAGO—1590 Old Colony Building 
BOSTON—19 Pearl Streét;-*:.' LOS ‘ANGELES—750 Subway Terminal Building 
BIRMINGHAM~—8 South 18th Street . SAN FRANCISCO—1061 Howard Street 
For Canada: SANGAM® ELECTRIC CO.,LTD.,—183 George St., Toronto, Ontario 
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Accordingly, Barker Bros. arranged in 
their fine china department a table set for 
a Hallowe’en dinner that was both original 
and beautiful. The long dining table was 
partially covered with an embroidered run- 
ner. In the centre was a rustic tripod 
decked out with sprays of wheat from which 
was suspended a black cauldron. A big rat 
was seen jumping out of the pot and another 
was hatf concealed amid the foliage. Be- 
neath the pot was a simulated fire, and be- 
side it stood a big doll dressed as a witch, in 
red, green and black. There were em- 
broidered doilies at each plate, and the full 
complement of china, glass and silver, while 
as favors there were tiny kettles and tripod. 
To the back of each chair was attached a 
Jong wand, with streamers of orange and 
green and topped with a grotesque doll in 
flaring skirts of green, orange and _ black. 
On the serving table was a big china bowl, 
while the china cabinet held a number of 
dishes of gold and black china and glass. 
A card advised “Hallowe’en obligations of 
hospitality require that the dining room be 
able to serve and satisfy every guest.” 

In line with the Oakland jewelry firm that 
featured jewelry was the very attractive set- 
ting of Robinsons, Los Angeles, which -fea- 
tured the needfuls for the formal Hallowe’en 
dance. Panels of green and gold brocaded 
paper hung on the wall, and the floor was 
covered with a tarpaulin. In the centre 
stood a girl in ballroom attire, with necklace 
and coronet of pearls with a dance pro- 
gram dangling from her fingers. Beside her 
stood a fluffy black cat with bristling tail. 
Serpentines descended in a tangled colorful 
skein from the ceiling, and the floor was 
thickly strewn with confetti. On a satin- 
covered stand at one side were several neck- 
laces, rings and pendants, and in the midst 
‘a papier mache black cat. 

One of the best methods of increasing the 
Hallowe’en business is to make it a com- 
munity affair. Interest the merchants in all 
lines and have them make special displays 
and stage a public festival. It will draw 
the people for miles around, and everyone 
will benefit therefrom. For three years now 


‘the merchants of Monrovia, Cal., have staged 


a community celebration. There is a big 
evening parade, and prizes are offered for 


the most novel, grotesque and beautiful cos- 


tumes of children from 6 to 10, and for 


‘those above 16. A band is engaged and the 


parade takes place through the chief business 
street and out to the high school grounds. 
Here a huge bonfire is built and folk dances 
staged by the high school students. 

All the grown-ups are invited to attend 
and coffee and doughnuts are served free to 
all with the compliments of the merchants’ 
association. The event is well advertised 


‘by hand bills and through the newspapers, 


and always draws a big crowd from the 
countryside and neighboring towns. All of 
the merchants have especially decorated win- 
dows, a number of them taking advantage 
of the crowd they knew would be in attend- 
ance to set forth an advance showing of 
Christmas gifts—not with the expectation 
that they would be purchased at that time, 
but simply to offer suggestions for later pur- 


«chases, 
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A Well Featured Trade-in-Watch Sale 








Written Expressly for The Jewelers’ Circular 














[LLUSTRATED below is a very attrac- 

tive window display featuring a trade-in 
watch sale conducted by the Cole Jewelry 
Co., 419 Central Ave., St. Petersburg, Fla. 
Notice the grave yard at the right of the 
window with the inscription on the slab— 





Here Lies 
the sons 
of 
FATHER TIME 
Having done 
their work well 
Gave way to 
MODERN TIMES 


1850-1927 














old timers which looked as though they 
had been carried to the extreme limit of 
their usefulness. Beside one old watch was 
a card reading—“Gone but not forgotten.” 
This is an excellent plan for any retail 
jeweler to adopt and he can adopt it with 
profit. 





Holiday Selling 


HOLLAND JEWELRY CO., San An- 

gelo, Tex., are among the jewelers 
who use full page advertising in Decem- 
ber. One announcement featuring “Sug- 
gestions for Christmas Gifts,” advertised 
solitaire diamond rings from $15 to $1,500. 
The advertisement featured among other 
things china, toilet sets, silverware, inlaid 








DISPLAY OF COLE JEWELRY CO., ST. PETERSBURG, FLA., FEATURING TRADE-IN WATCH SALE 


Other cards bore the following inscrip- 
tions— 





““A good tire to get a Good 
watch” 
“You trade your old autonobile for 
a new one—why not your old 
watch 2” 











The display was made with the coopera- 
tion of a prominent manufacturer. Along- 
side the graveyard hole were cards bearing 
interesting inscriptions—one read, “Davey 
Jones’ Locker—Help Fill Up The Hole.” 

Cards were also placed alongside several 


woodwork, pens and pencils, silver novelties, 
pottery, clocks and “Gifts on the Gift Tables 
from $1 to $5.” Jewelers seeking merchan- 
dise for their gift table may be interested in 
learning of the following merchandise which 
was featured by this firm: leatherette bridge 
scores, ash trays, fairy crystals from the 
sea, three minute glass, desk pads, imported 
card boxes, door stops, twine holders, ice 
bag and mallet, cork mats, set of three, 
cheese board and knife, handkerchief dolls, 
tea bells, lavender jars, hand painted waste 
baskets, vases, fruit bowls, candy jars. 








Prof.: Ever had economics? 
Freshman: No! Just measles and 
chicken pox.—Boston Beanpot. 
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New Jewelry 

Social activities are 
being resumed. Jewel- 
ry will be in greater 
demand. The “pride 
of appearance” appeal 
should be exploited to 
its fullest extent. 
Articles for the Home 

More hours spent in 
the and more 
entertaining in the 
home brings the de- 
mand for different 
home utilities and 
comforts. Selling 
campaigns should be 
divided into elemental 
parts. Home enter- 
tainment requires sil- 
ver and_ glassware. 
This should be the 
subject of one adver- 
tising effort. Comfort 
in the home suggests 
utilities and mnecessi- 
ties. This should be 
the focal point of 
another selling effort. 


home, 


Jewelry for Men 

Every effort made 
to arouse men to the 
possibilities of per- 
sonal adornment in 
good taste should be 
taken. Men do not 
wear enough jewelry. 
This is the jeweler’s 
fault, not that of the 
men. Men have as 
great a love for the 
beautiful as women, 
but they have not been 
urged strongly enough 
to let this love of 
beauty have its sway. 


Autumn 


The Autumn atmos- 
phere should prevail 
in the window dis- 
plays and interior 
decorations. 



































Jewelers’ Merchandising 
Calendar for October 











Written Expressly for The Jewelers’ Circular by A. E. Edgar 


Anniversaries and Holidays 

12. Columbus Day. Symbols: Landing 
of Columbus; Reproductions of his Cara- 
vels and other old Spanish ships; Ferdinand 
and Isabella of Spain; etc. 

12. North Carolina Day. 

31. Hallowe'en. Symbols: Witches, 
ghosts, black cats, bats, owls, Jack-o’- 
Lanterns, and other weird and ghostly 


effects. The Hallowe’en colors are black 
and orange. 

Fraternal Day Symbols: Fraternal 
Emblems. 


Birthstone—Opal. (Alternate, Tourma- 
line. ) 


Flower—Hops, Cosmos, Dahlia. 


“October’s child is born for woes, 

And Life’s vicissitudes must know; 
But lay an Opal on her breast 

And Hope will lull these woes to rest.” 





Appropriate Selling Events 

Birthstone Campaign. 

October Weddings. 

Hallowe’en Favors, Prizes, etc. 

Columbus Day Emblematic Jewelry. 

Harvest Festival. 

Costume Jewelry for Fall and Winter. 

Correct Evening Jewelry for Men. 

Silver for the Dining Room. 

Table Appointments of all Descriptions. 

Hunter’s Requisites—compasses, watches, 
vacuum bottles, etc. 

Trophies—for Indoor Sport Events. 

Christmas Clubs. 

“Lay-Aways” for Christmas. 

Electrical Accessories. 

Home Decorative Pieces and Utilities— 
Lamps, candlesticks, vases, objets d’Art, 
library sets, smoker’s sets. 





October Opportunities 
October is the jeweler’s opportunity month. The Fall season with its increased 
demands, the October weddings, the opening of the Fall season of entertaining, the 
opening of the opera and other formal events, the Harvest Festivities, and a general 
return to normal activities all open up opportunities for more business. 


The people have settled down to a 


“steady stride” in the race for business, and all 


retail stores have entered upon the most acute stage in the run for the public purse. 
Style continues to be an important element in the selling campaign, although there is 
entering now an element of utility and value that makes it keemer and more intense. 

Newness of style, utility and comfort are selling appeals that will arouse the 
people to greater expenditures, with Christmas looming just above the horizon of 


opportunity. 


An ideal condition for increased sales prevail. 


Stocks are at their peak; customers 


are anxious to buy. The advertising of the jeweler should carry lists of items normally 
needed at this time with the suggestion that NOW is the time to buy. 

Convincing publicity should be built around the idea of “buy for yourself” during 
October, leaving the “buy for others” appeal for November and December. 
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Special designs of our own 



































SUGGESTIONS FOR OCTOBER ADVERTISEMENTS 
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TTallowe’en 


This is a time of 
and ghostly 
effects and laughter, 
The jeweler should 
fall in line with other 
install- 
Hallowe'en  dis- 
plays. Hallowe'en 
symbols should _per- 
vade the displays. 
Paper _ decoratives 
may easily be intro- 
duced with good effect 
| into the showings 
during the last ten 
days of the month. 

“Laugh and _ the 
world laughs with 
you.” 


weird 


merchants in 
ing 


Beuntching Displays 

A witch may easily 
be introduced into the 
display window, either 
a figure dressed in 
time-honored _ witch’s 
costume, or in cut-out 
form. She can be 
shown stirring her 
brew in a black pot. 
By using a little in- 
genuity, colored glass 
and an electric light 
the brew may be 
shown gleaming like 
gems in the pot. A 
timely card may read: 
“Bewitching jewels.” 


Christmas 


The bright star of 
Christmas is looming 
over the horizon of 
time. It is not too 
early to begin the 
Christmas campaign, 
but it should not be 
made to overshadow 
the immediate possi- 
bilities of the business. 
Christmas clubs and 
lay-aways on deposit 
are in order. 
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[ It’s There If You Go After It 








Written Expressly for The Jewelers’ Circular by Clarence T, Hubbard 

















“AoW do you find business?” was the 
question put up to Bill Simmons, the 
well-known and successful retail jeweler. 
It came from Lou Chase, a neighboring but 
not-so-flourishing merchant friend. Bill 
thought it about time to let loose a little 
static-less advice. 

“By going after it,” was his immediate 
retort. “I know,” he continued, “that this 
remark is not entirely original, but never- 
theless it is very true.” 

“You know, Lou, up in my office I have 
a slogan printed which reads: ‘It’s There, 
If You Go After It!’ And it is, every time. 
What? New business, the renewal of old 
business and the increasing of business on 
hand. This slogan also applies to collec- 
tions, and to everything pertaining to the 
‘income end’ of the retail business. Jt is 
there every time you go after it! 

“Altogether too much stress has been laid 
on the ways and means to go after it—and 
not enough on the big fact that it is there. 

“Did I ever tell you the story of Bob 
Cawkins ?” 

A negative reply from Chase testified he 
hadn’t. 

“Well,” continued Simmons, “he was a 
sales clerk in the full sense of the term 
and in a jewelry store, one located in a 
rather thriving city. Bob was given very 
little chance himself to make any headway, 
but he had plenty of time to observe the 
methods and ways of the proprietor of the 
store. His jewelry ‘boss’ was one who 
knew that you could always get business if 
you went after it, although in his case he 
went after it more with nerve than any- 
thing else. Notwithstanding, it illustrates 
my principle. The time came when Bob 
had to move to another city because of do- 
mestic reasons and soon after he arrived 
there he procured a job with a local retail 
jeweler. The jeweler at first did not want 
to take him on, as he had sufficient help, 
but finally he won out by persuading the 
jewelry store owner that business was there 
if you went after it, and got permission to 
spend one half of his time outside of the 
store soliciting and one half inside. 

“In a short time he not only gained for 
himself a good position, but eventually 
worked himself into the business when the 
proprietor several years later incorporated. 
In the time spent out of the store he went 
after every conceivable source for business. 
He followed up new buildings and got or- 
ders for display clocks; he called on manu- 
facturers and sold them office equipment in 
his line, such as desk ornaments, clocks, 
thermos bottles, desk sets, etc.; he called 
upon schools and got orders for equipment 
in his line, such as class pins; he got the 
city order for all of the medals and badges 
used during the year for the police, fire and 
inspection forces. He built up a handsome 
business on the outside and made himself a 
financial success, as well as his partners, in 
a true demonstration of the slogan that— 


‘It’s There If You Go After It’.” 

The above little sermonette from Bill 
Simmons to his business friend, Lou Chase, 
is the basis of good sales-building thought 
for all retail jewelers. 

So many salesmen work right to the con- 
trary of this slogan, and defeat their own 
purposes in “quarantining” sales. In other 
words, retail jewelers do not “go after it” 
in many instances because they mentally 
assume that a man has a certain possession 
and therefore is not a prospect. How fre- 
quently this is in error and at sales ex- 
pense? Just because a man possesses a 
watch is no reason why he should be “quar- 
antined” against watch salesmen. Perhaps 
he can use two watches—perhaps a little 
salesmanship could satisfy him better with a 
wrist watch than a pocket watch. Possibly 
he could be sold a cheaper watch, to keep 
in his golf togs at the clubhouse. Perhaps 
his watch might be a family heirloom, and 
he could be sold a watch of less sentiment 
for every-day use. How many watch sales 
are lost because we imagine too many folks 
are watch sales-proof? 

In this whole business world of ours, 
many sales of every kind are being lost 
because folks do not go after them, on the 
assumption that they could not be there for 
this reason or that reason. On the other 
hand, a number of alert, ambitious and ag- 
gressive salesmen are stepping in and profit- 
ing individually at the expense of those 
who unconsciously “quarantine” their own 
sales. 

Only recently a two-million-dollar adver- 
tising account was obtained by an advertis- 
ing agency because they went after it. This 
account for many years had been with one 
certain agency, and all the other agencies 
refrained from approaching for the business 
because they assumed the holding agency 
was rather married to the account and there 
was no possible chance of breaking it away. 
The agency which finally went after it and 
got it, and even they hesitated, are still 
blinking their eyes at the ease with which 
they were able to capture it. They had no 
competition, not even from the agency hold- 
ing it, and they were alone in their venture 
and took the city by surprise. From now 
on they are always going to go after it, with 
no self-imposed quarantines permitted. 

Our friend Bill Simmons, in discussing 
this very same subject with a manufacturer, 
received a reaction that further confirmed 
his axiom of—“It’s there if you go after it.” 
The manufacturer agreed and explained that 
he had maintained a large pile of coal in his 
yard and that every coal salesman who ap- 
proached him for business generally started 
with the negative sentence—“I don’t believe 
there is any chance of my selling you coal. 
You seem to have plenty.” He invariably 
replied “No” and the salesman withdrew. 
As a matter of fact this manufacturer was 
buying coal every month and favored the 
one salesman who did not take the pile of 
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coal in view as a “quarantine” to sales ap- 
proach. 

Some retail jewelers and retail merchants 
have hesitated “to go after it” because of 
the size of their towns and their belief that 
only a certain amount of business exists. 
There is no more of a saturation point to 
retail jewelry sales than there is. to any 
other commodity. The life insurance com- 
panies are increasing their writings by bil- 
lions, and yet they announce, after study, 
that the field has not yet been scratched. 
The automobile manufacturers thought sev- 
eral years ago the saturation point had been 
reached, and now they agree with Mr. Ford, 
who states: “The opportunities for auto- 
mobile sales are as big as ever.” Styles 
are constantly changing in every commodity, 
and our wealth, we are reliably informed 
from Washington, is increasing four times 
faster than our population, 

These things should encourage you, as a 
retail jeweler, anxious to build business, to 
go after it with all force and faith that you 
will find it there. No standard practices 
can be recommended, for no two merchants 
build alike. It is entirely a matter of culti- 
vation in keeping with your own individual- 
ity and your local opportunities. Anyone 
can grow apple trees in certain soil, but 
some men will produce champion fruit from 
the same soil because they apply studied 
cultivation. 

To go after it does not mean that you 
must hound a customer or a prospect. Over- 
selling is as dangerous and sometimes as 
unprofitable as underselling. To go after it 
and find it there, you need to follow the ad- 
vice of President Jordan, of the Jordan 
Motor Car Co., who says that successful 
salesmanship is simply a matter of (1) 
knowing the product you sell; (2) ap- 
proaching on the basis of cordiality, and (3) 
seeing more people. 

It is by seeing more people that you will 
demonstrate to yourself that the business is 
there. Just as the magazines increase their 
value with circulation, you ean increase your 
financial return and your retail value by cir- 
culation. 

If business isn’t coming in to you—try 
following out the slogan and go after it. 
Either go out of the store and get it, or 
advertise and bring it in to you. If Sears, 
Roebuck & Co. can enjoy a national business 
of millions of dollars through direct-mail 
advertising, you can, with the privilege of 
newspaper, as well as direct-mail advertis- 
ing and all of the other sales privileges you 
have, at least build up a local business. 
You will be surprised to learn how you will 
be able to convince yourself that business 
is all around you, if you will but go after it 
in the ways best fitted to your own training 
and your location. “It’s there!” 








“Are you going to the I Keppa Upsolong 
party?” 
“No. I’ll be out of town that week-end.” 
“T didn’t get invited either.” 
—Golden Bull. 
* * * 
The One on the Ground: Hey there, 
lady, you just ran over my foot! 
The One in the Car: Oh, I’m so sorry. 
“That’s all right, lady, I have another 
one.” 
—Wisconsin Octopus. 
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ig you followed some suggestions made in 
a previous article about budgeting your 
advertising expenditures throughout the 
year, you will find yourself with a tidy 
zppropriation for the big months of the 
retail jewelry year—September, October, 
November and December. Judicious ex- 
penditures during the off-season will have 
succeeded in keeping your business on the 
go, leaving you financially well equipped for 
the heavier expenditures of the autumn. 
September ushers in the school year and 
the beginning of the fashionable Fall wed- 
ding season. Do not make the mistake of 
thinking that the October bride is the only 


one worth leveling your advertising appro-- 


priation toward. Statistics on marriages re- 
veal some surprising facts about the monthly 
proportion of licenses issued. And one of 
the most astounding of these facts is that 
June outranks other months only by a com- 
paratively small margin. So, too, with 
October. May has plenty of weddings; so 
does September, November and December. 
I rather think the June and October bride 
have come in for more attention chiefly 


because a tradition has grown up around the 
June and October brides, and, perhaps, there 
is more “fuss and feathers” connected with 
weddings in these months than in others. 
Do not make the mistake of advertising 


only one line for the Fall bride. Most 
persons seeking wedding gifts gravitate to 
silver with a resigned air as if they have to 
do it, because every one else does. In most 
jewelry stores, too, where persons are con- 
stantly being invited to 

“Let Us Be Your Gift Counsellor,” 


about the only gift-counselling the customer 
gets on wedding gifts is the suggestion of 
a pair of candlesticks or other hackneyed 
silver item. That is why we see brides’ gift 
tables groaning under loads of candlesticks, 
vegetable bowls, etc., duplicated ad nauseum, 
because the giver hasn’t had an inspiration— 
and neither did the jeweler who sold the gift. 
Why not also suggest a mantel, kitchen or 
hall clock? One man said he had attended 
many weddings where he found dozens of 
duplicated silver items, and not one clock! 
Could anything be more appropriate than a 
handsome clock, and there are always places 
for many new clocks in every bride’s estab- 
lishment. 

So, it might be well to feature other items 
that have the appeal of novelty or usefulness 
as wedding gifts. Let the buyer get busy and 
the advertising man start the ball rolling. 

The school season is rather overrated as 
a jeweler’s opportunity, according to my 
notion. Most jewelers push watches, brace- 
lets, beads, pens and pencils (which really 
are not a proper jewelry store item—I refer 
to pens and pencils) stationery, portfolios, 
cuff-links, dress sets, toilet ware, silver 
table-ware and the like. This season does 


produce some business in these lines—there 
can be no doubt—but I would counsel the 
jeweler against spending much money in 
promoting the sale of merchandise of such 
doubtful demand. 

Let the jeweler bear in mind that, when 
he does not have some other especially at- 
tractive or forceful piece of merchandise, 
he should advertise diamonds. In other 
words—when in doubt—advertise diamonds! 
They are the piece de resistance of your 
stock in trade, and they are responsible for 
the jeweler’s being in business today. This 
constant hammering away at diamonds can 
be varied from time to time with dignified, 
sincere “specials” in diamonds which will 
give some “pep” to your advertising pro- 
gram. No one is proof against “specials,” 
and, when properly chosen and advertised, 
they will prove a great help to any jewelry 
business, no matter how staid and dignified. 

Naturally, the judicious jeweler will not 
go in for a steady diet of specials. They 
must be interspersed with his regular ad- 
vertising, and he must make it a regular 
practice to advertise and illustrate his higher 
priced diamond pieces, for such publicity 
helps to give prestige to his name, and that 
is why trade comes to him. 

With the falling of the first leaves, the 
jeweler should begin to think, and merchan- 
dise and advertise with Christmas in mind. 
The season is worth from three to four 
months of ordinary jewelry business, and 
therefore it should have its share in adver- 
tising three or four months ahead. In this 
day of installment buying, when incomes are 
mortgaged to creditors for long months 
ahead, the jeweler should devote himself 
to putting over the idea that it is easier 
and more economical to select Christmas 
gifts now than later. That note should ap- 
pear in all his advertising. 


Specials for Christmas gifts can be 
featured from now on. It can be pointed 
out how easy it is to get a gift-worry off 
the mind now, with slight obligation. Lay- 
aways can be encouraged. Down-payments 
can be suggested in dignified terms. Sales- 
men can point out to prospects that a 
Christmas gift chosen now will practically 
be paid for by Christmas, without the ex- 
penditure being missed. Selections are bet- 
ter, more personal service can be given by 
the salesman, engraving can be done leisurely 
and carefully. With the first gift selected 
and laid away, the ground is broken for 
other selections. It is much easier to 
choose other gifts at this store than to go 
elsewhere and go through with the riga- 
marole of arranging terms all over for 
something else. 

While we all know how baseless it is there 
nevertheless exists in the minds of many 
persons a suspicion that the jeweler boosts 
his prices up to the sky before Christmas. 


This is because many of them come into the 
jewelry store only for a Christmas gift, and 
then kick at the price, because they are not 
familiar with prices. It has grown up in 
other minds because many short-sighted 
jewelers put on “After-Christmas Sales” 
with so-called reductions in price, which 
leads a too suspicious public to think that 
he is taking the excess Christmas profits 
out of his prices. This is an unfavorable 


fact for the jeweler, but he may profit by 


it incidentally by urging Christmas gift 
selections long in advance of the actual 
gift-buying season. Many readers, suspicious 
and economically inclined, may reason thus: 

“Maybe I’d better make my selections now 
at the prices ruling at present; lay them 
away and pay for them monthly or when I 
get them. Then I won’t be gouged with his 
Christmas prices.” 


All the veriest bunk, of course, but if 
this line of reasoning results in advance 
gift selecting the jeweler is better off. He 
gets to sell his merchandise, which he prob- 
ably wouldn’t get to do if this kind of a 
customer had to wait, until December 20. 
Because such a customer just simply 
wouldn’t buy jewelry December 20, thinking 
he’d be “gouged.” 

The jeweler who makes a Christmas sale 
early has diverted just that much buying 
power into jewelry channels and has de- 
feated the terrific force of competition in 
other lines which 1s out for the Yuletide 
dollar. The jeweler will increase his busi- 
ness if he makes it easier for his customers 
to buy his goods. If he makes it easier 
for people to solve their gift problems early, 
he will get just that much more business. 
Therefore his aggressive advertising cam- 
paign should start early. What if com- 
petitors laugh at you—you are getting the 
jump on them, and they will laugh on the 
other side of their faces when they see how 
much your enterprise has cost them. Early 
plugging for Christmas business not only 
gets early Christmas business, but gets 
more of the December Christmas business 
than if you hadn’t plugged for it early. 

We all know—especially do we advertis- 
ing men—that the effect of advertising is 
cumulative. If our efforts do not bring im- 
mediate response, we know that they have 
stirred the waters—they have set people to 
thinking and have registered on their con- 
sciousness. In the jewelry business, not a 
great deal more is to be hoped for. 

A sign that the jewelers have become 
conscious of their own short-comings and 
seek to arouse the public to a “jewelry con- 
sciousness”—as advertising men put it—is to 
be seen in the group co-operative advertis- 
ing campaigns being put on by fellow retail 
jewelers in various cities; manufacturers in 
kindred lines, and by the National Jewelers’ 
Publicity Association. The time for such 
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campaigns, especially by the local retail 
jewelers, is in the early Fall, and then 
steadily on until Christmas. This may be 
done either through the newspapers or on 
billboards, or through both. The purposes 
of such a campaign, of course, should be to 
make the public “jewelry conscious” and to 
raise the prestige and standing of jewelers 
as a guild or craft. It should surround 
jewelers all over the city with a sort of 
atmosphere or halo that sets him apart in 
fine gift matters—make him the court of 
last high resort in gift choosing and counsel. 

Such propaganda should keep away from 
strict merchandising, contrary to the rule 
for regular newspaper copy which always 
should be on a strictly merchandising basis. 
Group or co-operative advertising in news- 
papers or on billboards should seek to create 
an atmosphere of individuality for the 
jeweler. He should be made to appear to 
be more than a merchant, and his merchan- 
dise more than merchandise. In and about 
his beautiful baubles should be woven the 
threads of romance, the tender impulses of 
sentiment, and the enduring qualities of the 
great passions of the human heart. It is a 
task, indeed, to know just what kind of 
copy to spread on the newspaper pages or 
on the billboards. 

Every fellow is entitled to his opinion, 
and, on the spur of the moment, something 
along this line seems to me to be appealing: 





Gifts With The Heart In Them 


“When You Give Jewelry, You Give 
a Part of Your Heart. No One Ever 
Gave or Received a Piece of Fine 
| Jewelry Without a Deeper Feeling of 
Gratitude or Joy Than Is Inspired By 
Any Other Merchandise.” 





Your Jeweler — More Than A 
Merchant 


“Your Jeweler Knows the Hearts of 
Giver and Recipient. The Fine Things 
} He Suggests for Gifts Live Forever 
j in the Hearts of Those Who Give 
Them and Receive Them.” 





Don’t Give It If It’s Not Worth 


While 


If You’re Going to Present a Gift 
Just Because You Think You Should— 
Don’t Give It! But If You Give Be- 
| cause You Cherish the One You Give 
4 It To, and Want to Gladden That 
} Heart, Not Only Now—But Always— 
} See Your Jeweler. The Gift Need 
Not Be Expensive—It’s the Fact It’s 
Jewelry — Something Fine — That 
j Counts. 





What Box Is Opened First? 


On Christmas Morn Stand Near the 
Gift Table or Tree. Notice Well 
Which Boxes Are Opened First. 
Yes—Those from the Jeweler! The 
Gift of Jewelry Speaks a Universal 
Language! 
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And more along the same line. Some 
other line might be just as good—or better— 
you can use your own judgment. The main 
idea is to get your local jewelers to co- 
operate—to get them to see the benefits of 
co-operative effort—the copy is a matter of 
detail. 

In planning the Fall advertising campaign 
the jeweler should begin, right now, to lay 
out his advertising copy, There is no 
reason for delay. He knows practically 
what he will advertise, and most of the 
merchandise he will push is right now in 
his cases. Get up your borders and cut 
illustrations and begin to figure on your 
appropriation for the pre-Christmas months. 
In the meantime, inject the Christmas note 
into current advertising. In each adver- 
tisement let there be some paragraph like 
one of these: 





“Costume Jewelry Will Be a Most 
Popular Item This Winter. We Have 
an Excellent Assortment of Smart 
Pieces Which We Would Suggest 
That You Select Now and Let Us 
Lay Away For Christmas.” 





Not Too Soon To Think About 


Xmas 
Now, While You Can Shop in 
Leisure, Why Not Select One of 


These Watches With Flexible Brace- 
lets For a Christmas Gift? We Will 
Gladly Lay It Away For You. 





Buy Now For Christmas 


A Very Small Payment Will Hold 
One of These For You Until Christ- 
mas. Under Our Convenient De- 
ferred Payment Plan You Can Easily 
Have It Paid For By December 15. 











Call in a printer—or printers—and get 
them to figure with you on your direct-mail 
Christmas advertising. You have several 
choices in this field—circular (multigraphed) 
letter; illustrated letter; illustrated folder 
in colors; catalog, or photographic inserts 
in a letter or novel form of mailing piece. 
Your printer will be able to show you some 
samples of good jewelry advertising ideas, 
and in your own inspiration file you should 
be able to find others. Above all, study 
the campaign out carefully, because direct 
mail advertising is perhaps the most costly 
form of advertising. Make your mailing 
piece tell something—let it illustrate the 
goods faithfully and carry prices. Let it 
make it as easy as possible for the prospect 
to choose his gifts. Get away from the 
hackneyed offerings—inject some novelties 
or inspired items just to prove that the 
jeweler honestly does have some bright 
ideas now and then. There are some very 
flexible syndicate service mailing pieces 
now on the market, though most of them 
are designed as a monthly house-organ. 

One good stunt, both for newspaper 
advertising and direct mail, is to plan a 
Courtesy Exhibition or Pre-Christmas Gift 
Bazaar, at which nothing will be sold. 
This encourages shopping, price-asking and 
examination of your goods. The idea might 
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be put over in an advertisement or a letter 
in this wise: 





We Won’t Sell a Dol- 
lar’s Worth— 
Tuesday! 


Christmas Gift-choosing is one of 
the most trying tasks we know of. 
Usually we put it off until the last 
minute—and then often make unsatis- 
factory selections. 


We have asked you to let us be your 
Gift Counsellor. 

Now we are going to prove that we 
want to be just that. 

You are invited to an exhibition of 
appropriate Christmas Gifts Tuesday, 
December 2, all day, at our store. 
We want you to look through the 
store—from top to bottom—to ask 
prices and questions, and to mentally 
make your gift selections. 

We cannot sell you anything that day. 
But you can make up your mind un- 
hurriedly. 

For the Convenience of Day Workers, 
Our Store Will Remain Open Until 
10 p. M., Tuesday Night, So They 
May Enjoy This Opportunity. 











Christmas means so much to the average 
jeweler that it is more than worth while to 
sacrifice a whole day’s business, and to ex- 
tend store hours until 10 Pp. m. to help to 
get this patronage. Lists of appropriate 
Gifts for little girl, little boy, brother, sister, 
mother, father, aunt, uncle, grandparents, 
sweethearts and friends should be neatly 
gotten up and illustrated and passed out dur- 
ing this one-day exposition. A supply of 
them should be kept on the counters during 
November and December. They should be 
as original as possible and should carry 
prices. They also should carry helpful 
data, such as names of birthstones, social 
usages in sending and acknowledging gifts; 
description of your packages, delivery, etc. 

Letters could be sent out to good lists, 
too, such as school-teachers and professional 
men calling attention to this “Make Up Your 
Mind” event. The whole plan should be 
executed, of course, without the “circusy” 
trimmings that the “come-on” boys usually 
add, and which have no place in the con- 
duct of a reputable establishment. 

During such an exhibition, the jeweler 
will, of course, see that many appropriate 
specials are properly displayed. A great 
many fine pieces will be present on 
memorandum for display. In other words, 
it will be a real exposition of what is 
proper and lasting and economical to give 
for Christmas. 


(To be contmued) 








“A horse 


corner—” 
“But horses can’t skid.” 
“This one was tired.” 
—Notre Dame Juggler. 


just skidded around that 
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Beauty and style that attract 


— plus a famous mark that sells! 


HE mark “Wadsworth,” stamped 

in every Wadsworth Watch Band, 
completes the sale of these distinctive 
wrist watch attachments. 

An article of even the newest style 
and beauty still leaves open in_the 
customer’s mind some question of the 
quality and durability of materials 
used, the artistic merit of the engrav- 
ing, etc. 

All such uncertainty is quickly 
removed when the jeweler shows the 





Wadsworth Watch Band 
Olympian Model 


Designed for men. Fits any modern strap 
watch. The ‘‘Olympian’’ expands to slip 
over the hand. After being properly ad- 
justed to the wrist, it is held securely by a 
snap lock. 


The ‘‘Athena’’ Model, for women, is the same 
as the ‘‘Olympian,’’ only narrower, and with 
watch attachments to fit the Iugs of a 
woman’s wrist watch. 


Wadsworth mark inside the Watch 
Band, and explains how the Wads- 
worth name has been associated with 
fine watch cases for more than thirty- 
five years. 

Wadsworth Watch Bands are 
graceful, slender unit bands of 14 kt. 
white or green gold filled, or solid 
white, green, or yellow gold. They 
are in two types—as described under 
the illustrations below. 

Order Wadsworth Watch Bands 
from your wholesaler—now! 





Wadsworth Watch Band 


Amazon Model - 


Designed for women. The watch attach- 
ments fit the lugs of any woman’s wrist 
watch of modern design. The ‘‘Amazen’’ 
opens in the center, is easily adjusted to 
conform to the wrist, and is fastened with a 
special safety lock. 


The ‘‘Improved Ben Hur’’ Model, for men, 
is the same as the ‘‘Amazon,’’ only wider, 
and with watch attachments to fit a man’s 
strap watch. 





ADVERTISED RETAIL PRICES 


14 kt. white or Solid white, green, 











green gold filled or yellow gold 

{ Plain Decorated Plain Decorated } 
The ‘‘Olympian’’ Model (for men).............- $7.50 $8.50 $28.00 $30.00 
The ‘‘Athena’’ Model (for women).............. 7.50 8.50 20.00 25.00 
The ‘‘Improved Ben Hur’’ Model (for men)..... 6.50 7.50 25.00 27.00 
The ‘‘Amazon’’ Model (for women)............. 6.50 7.50 18.00 23.00 











THE WADSWORTH WATCH CASE COMPANY 
“Case Makers for the Leading Watch Movements” 
Dayton, Kentucky 


OFFICES: 
New York, 20 W. 47th Street San Francisco, 150 Post Street 


Chicago, 35 E. Wacker Drive (Jewelers’ Building) 


Wadsworth 


WORKERS IN PRECIOUS METALS 
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Time and 


Aviation 





Bee. Be ¥: 


Heinmuller 




















HE reason for the many new records 

lately established in aviation is the re- 
markable development in navigating instru- 
ments during the past few years. Almost 
simultaneously with the scoring of a récord 
one hears of some new instruments. Sun 
compass, drift indicator, induction compass, 
turn and bank indicator—which shows 
whether the plane is flying straight or turn- 
ing, etc.—all have been invented only in 
the past few years and came in for good 
service. 

Commander De Pinedo carried in his 
hydro-plane precision instruments which 
showed less than one-tenth of a second 
variation on a 30-day run. He did not fail 
to state in writing that his first crossing of 
the South Atlantic was made possible through 
the accuracy of his chronometers which, 
after flying 17,000 miles, enabled him to 
easily locate the island of Noronha in 
South America. A variation of one second 
would have meant a digression of one 
nautical mile. . 

Lieutenants Maitland and MHegenberger 
had a similar problem in picking out a tiny 
group of Hawaiian Islands in the middle 
of the ocean, a much more difficult problem 
than fetching up against the broadside of a 
continent with the many points the land 
gives from which position can be taken. 
One miss over the ocean means extinction 
in the vast waste of trackless, endless water. 

A special service was performed when 
manufacturers of precision instruments 
duplicated in New York, within 24 hours, 
every instrument of precision De Pinedo 
had acquired in Europe during his long 
preparation for his flight, thus allowing him 
to use again all his tables, charts and cal- 
culations which were made on Greenwich 
time. 

Of course, all up-to-date planes are 
equipped with standard instruments, such as 
oil pressure gauge, speed indicator, climb 
indicator, which shows the angle of ascent 
or descent of the plane in 100 ft. per 
second, tachometer, showing the revolutions 
of the engine per second, fuel gauge show- 
ing the quantity of gasoline in the tank, 
altimeter showing the height from the sea 
level, and temperature indicator, showing 


the temperature of the motor. Besides these 
standard instruments and the very much 
discussed induction compass, real navigators 
such as Byrd, De Pinedo, Hegenberger 
want to confirm their position through ob- 
servations with the air-sextant, usually 
taking observations on the sun or other 
fundamental celestial body. Lt. Maitland’s 
plane had special windows made for this 
purpose, of optical flat glass. Navigation 
tables are usually prepared in advance, mak- 
ing it possible to determine the position of 
the plane in a most practical way. This 
operation based on time requires perfect 
time-pieces. 

Writing about time, we all know of a good 
and a bad time, but we must take into con- 
sideration that scientists today know of four 
different times to be used for making cal- 
culations, namely: mean time, standard time, 
Greenwich time and sidereal time. Mean 
time is calculated on the passage of the 
sun across a certain meridian giving what 
we call exactly midday; standard time is 
the time given by all clocks and watches 
and is actually correct to mean time only 
four times a year, and gave birth to the 
modern daylight saving time; Greenwich 
time is given by the Greenwich Observatory 
in England, by wireless, and is recognized as 
the correct time by all officers at sea for 
their calculations of longitude and latitude; 
again, there is sidereal time, which is used 
for astronomical and scientific purposes of 
observation. The method of determining cor- 
rect time at any instant is based on the 
uniformity of rotation of the earth on its 
axis. This is true for the purposes of time 
determination, and will continue, according 
to all astronomers, to be practically true for 
centuries to come. The length of the 
sidereal day and the time of one rotation 
of the earth on its axis are consequently 
uniform. The length of the solar day is 
not uniform, because of the apparent motion 
of the sun in the Heavens, and it is there- 
fore not convenient for use by science. 
Since there afe 365% solar days in a year, 
and 366% sidereal days in the year (the 
extra day being due to the rotation of the 
earth around the sun), it would also be 
inconvenient for the public to use the sidereal 


day’ with its zero hour, changing daily with 
reference to daylight. Sidereal time divides 
the day into 23 hours 56 minutes and this 
creates a difference between the time used 
by the scientists called “sidereal time” and 
what we consider “standard time.” For 
aviation observation purposes Greenwich 
time is used to a great extent and all watches 
used must come up to Observatory Watch 
Standard. 

It is undeniable that an instrument as 
small as a chronometer which varies but a 
fraction of a second under the most trying 
conditions is a marvel of precision. Con- - 
sidering that only one drop of oil lubricates 
the 175 different parts of this timre-piece, one 
can easily understand how limited this space 
must be, and it is necessary for the points 
of friction to be fitted with hard rubies, 
or sapphires. It is also necessary to use 
a special oil which does not freeze at high 
altitudes. 


Another instrument of precision which 
plays an important part is the aviation 
chronograph. It is especially useful for 
trial calculation determining the speed as 
well as the capacity of elevation of the 
plane with a full load, which is a great dif- 
ficulty to be overcome in transatlantic flying, 
where the center of gravity of the plane is 
easily influenced by the heavy load, the real 
reason causing such fatal accidents as 
occurred in the past to Fonck and Noel 
Davis. 

On long distance transatlantic trips special 
time-pieces are required which will run for 
several days, with visible radium dials for 
night time. The flyer must know New York 
time as well as European time, and here 
again we must consider that there is a five 
hours’ difference existing between New 
York and Paris. 


As far back as 1714 sea-faring people 
were concerned with the determination of 
lposition, and at that time the British Parlia- 
ment paid $100,000 to John Harrison for 
the first precision chronometer determining 
correctly the longitude at a variation of less 
than one-half a degree. Considering what 
happened 200 years ago, one wonders what 
new precision and aviation instruments 
would be made if any of the present govern- 
ments decided on paying awards of this kind. 


Radio, of course, plays a very important 
part in aviation, but due to the many in- 
fluences of magnetic-electric character, none 
of the radio instruments can be considered 
as entirely safe at the present stage. Radio 
beacons, for instance, have only partially 
proven successful, according to Lt. Hegen- 
berger, and the radio compass as well as 
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Is Your Customer ? 
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Your eye is trained in matters of 
precious metal color. Your customer, if 
not at first observing, becomes critical 
through comparison as time passes. 
You may be confident of continued 
patronage from pleased customers satis- 
fied with 


Hoover White Gold 


which is white and stays white. 


If you have not become acquainted with our 
reliable and efficient refining service, send us 
your sweeps and scraps at once. Thousands 
of satisfied customers depend upon us 
regularly for extra profits. 
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ly BISKRA, Algeria, native 
jewelers ply their craft usin? the 
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ancestors for the past twelve hun- 
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the radio direction finder often vary, as 
signals given from steamers indicating their 
position are sometimes too weak and there- 
fore calculations are made impossible for the 
aviators. Flying in fog depends entirely on 
instruments, and the recent development in 
Europe of a new tape recording indicator 
compass giving a continuous control of the 
course, and enabling the navigator to tell 
how far he has gone out of his way, should 
be helpful under such trying conditions. 


While commercial flying in the U. S. A. 
is still in its infancy, Lindbergh, Chamberlin, 
Levine and Byrd all predict a period of 
tremendous development in air travel. The 
writer is of the opinion that air mail service 
will be one of the biggest factors in bringing 
about trans-oceanic flying. Through the 
transportation of air-mail alone  trans- 
Atlantic flying should become a commercial 
success. Air mail service is nothing new. 
It existed over 50 years ago. A letter 
marked “by aerostat” was used on Oct. 15, 
1870, in Paris, during the Prussian siege, 
when the only means of communication from 
Paris with the outside world was by air- 
mail. At that time, 57 years ago, air-mail 
service was certainly new, but it was only 
at night time and with favorable wind that 
a so-called “aerostat” balloon was released 
in Paris. ; 

Aeroplane letters were used at the open- 
ing of the first air-mail service from Chi- 
cago to New York in September, 1918, 
and last but not least, a trans-Atlantic 
service was inaugurated on the trip by 
Chamberlin, and these letters bear the fol- 
lowing postmarks: Hempstead, June 4th, 
i927, and Berlin, June 6th, 1927—almost a 
48-hour service from New York, which was 
established for the first time. What is an 
innovation today becomes a routine tomor- 
row, and the day is near when we will be 
annoyed because the mail plane from 
Europe is an hour late in arriving. 





Inverted Lever Escapement 
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[* the latter quarter of the 19th century 

the firm of Girard-Perregaux of La 

Chaux-de-Fonds were makers of unusually 

















Fic. 1 
Girard-Perregaux movement with inverted lever 
escapement. The. third and fourth wheels are 


beneath the pillar plate. 
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beautiful watches and employed some of the 
greatest artists of the period both in the 
making of the movement itself and the 
decorations of the cases. They made many 
models and used a variety of escapements. 
A style of bridging to which they were very 
partial is shown in Fig. 1 which is espe- 
cially striking because of the symmetry of 
the bridges and visible train wheels and 
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Fic. 2 


Inverted lever escapement.. The action is quite 

the same as in the usual form. The balance at A 

is returning from the impulse last given by R. 

The impulse jewel E will engage the fork D, un- 

locking pallet L and in turn receive impulse from 

escape wheel through pallet I and fork D_ pivoted 
at C. 


balance. The richness was occasionally 
rather overdone by making the upper part of 
the bridges of solid gold. The example 
shown in Fig. 1 has a lever escapement 
so arranged as to bring the balance in a 
straight line with centre wheel and barrel 
inverting the usual order of escape wheel, 
anchor and balance to anchor, escape wheel 
and balance. There is no advantage in the 
arrangement from a mechanical point of 
view other than that it provides for and 
in fact necessitates a very long lever. At 
the time this was made the long versus the 
short lever had its partisans. The barrel 
is engraved “Girard-Perregaux, Patented 
March 25th, 1884,” probably referring to the 
bridge design. Fig. 2 shows a scale drawing 
of the escapement. 
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Farm Boy a Horological Genius 





TEXAS has a farm boy, living near the 

little town of Rising Star, who bids 
fair to become world-famous as a maker of 
unique and original clocks. Some months 
ago he built a clock, which he called “The 
Chimes of Normandy,” which was exhibited 
in the neighboring towns. At that time a 
description of this clock was printed in 
numerous daily newspapers throughout the 
United States, in trade journa's and in 
magazines in this and some foreign coun- 
tries. 

The youthful clockmaker is an unpreten- 
tious country lad, whose name, Olan Cooper, 
indicates that he is merely an American 
boy, though he works as though he were 
the reincarnation of some famous clock- 
maker of Switzerland or other foreign lands. 

A new clock, which he has just completed, 
he has named “The Apostolic Temple.” It 
is strictly an original idea of young Cooper, 
and is a magnificent work of wood and 
metal handicraft. It is six feet and eight 
inches high, contains 2,000 pieces of hand 
carved wood and is finished in 32 different 
shades and colors. It weighs something 
over 400 pounds. The outside measure- 
ments are 26 inches in depth, 50 inches in 
width and six feet and eight inches in 
height. 

‘Cooper estimates that he devoted more 
than six months of full time at the task 
of building this clock, much of the work 
being done at night. 

The musical works are exposed to view 
through a curved glass, and are located 
in the center of the first floor. The music 
has almost the volume and intonation of a 
piano. It is of Swiss make, with bells and 
drums, the bells being actuated by three 
boys and two little girls who slowly dance 
about as the music plays. The musical 
works have a six tune movement, one tune 
being played when a coin is placed in a 
slot. 

The second story, just over the music 
compartment, contains the figure of Jesus 
surrounded by lambs and the figures of 
Joseph and Mary. 

The scroll work of the two lower stories 
is backed by colored celluloid behind which 
are electric lights, which shine through the 
celluloid and the scro‘l with a beautiful 
effect. 

The third floor contains a portico and as 
the music plays the twelve apostles in com- 
plete assembly march around the portico. 

A foot above the apostles is located the 
clock itself, which has two Winchester 
chimes complete, striking four times on the 
first quarter, eight times on the second quar- 
ter, twelve times on the third quarter, and 
sixteen times on the hour. The hour is 
toiled on a cathedral gong in beautiful tones. 
These chimes are mounted on a specially 
designed soundboard that produce unique but 
pleasing tones. 

There are twenty small electric bulbs dis- 
tributed about the upper section of the clock, 
and these are tinted in several different but 
harmonious colors. 

A number of scrolls are silhouettes of 
birds, animals, dragons, and human figures. 

A few are characteristic of the Chippen- 
dale, Sheraton and other period designs. 
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Sauces] «© Unbreakable Fancy Watch Crystals 


z Sima j oo made in 56 numbers which will take care of any Fancy Shape Crystal job. 

















Note These Features Cabinet Assortment 
The crystals are flexible—highly transpar- 1 Gross, $15; 2 Gross, $29 
ent—with a hard glossy surface. Will not , = 
shrink, expand or lose color. Edges are ee 
STRAIGHT, with a fine finish, enabling 
crystals to hold securely in bezels. Where 
slight filing is necessary the edge allows 
crystal to keep its original shape. 


Display Card of 50 numbers—$5.00 Shape of Crystals Assures Free Movement || a 4 
‘ fis ne 
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Dozen—$1.25 of the Hands of the Watch : sen si a . 
Ask for catalogue and Free Sample | QA WW 
STANDARD BAMA 


Unbreakable Watch Crystals, Inc. 


71 NASSAU STREET NEW YORK CITY 
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REFINERS 


ASK ANY OLD TIME JEWELER 
Sales Office -efining Plant 
CHICAGO yirais _ Oh ote-telemnie 


5 South Wabash Ave. 


ola ver | NYVES OML 


Platinum 
: for 50 years the Standard Lubricant 
Refiners and Assayers for Watches and Clocks 


T. B. HAGSTOZ @ SON 
709 Sansom St., Philadelphia | Buy of Your Jobber 






































"TOK Solder for 14K Gold GK Solder for 10K Gold LUCIUS INC. 
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Gold and Silver Sheet and Wire PLATINUM METALS, WHITE GOLD 
Also Silver Solder GREEN GOLD, SOLDERS, WASTES 
44 GOLD STREET NEW YORK 47 Fulton St. New York 


























